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Promise of World-Wide Americanization 
of Footwear 


HE United States is awake at last to our 
unrivaled economic and __ financial 
strength and the opportunities of world- 

wide trade. The Merchant Marine is provid- 
ing the means to win the markets of the 
world. To win markets is not necessarily 
commercial combat detrimental to the coun- 
try traded with, but rather reciprocal, for the 
ships bring from that country raw materials 
and finished products that compensate. A 
balanced trade is the best trade between 
nations. 

America shows unexpected strength even 
with finances on a war basis. What is now 
needed is preparation for the expansion to 
come after the war. Thousands of soldiers 
have for the first time crossed the sea and 
potential salesmen are in the making. The 
more friendly world-wide feeling for America, 
who is fighting “for a principle, not for ag- 
grandisement’’ makes for fertile fields for 
world export. 

A little indication comes right home to us 
from the following: 

A Peruvian tanner wrote to the ‘“Recorder”’ 
for a manager for his business—a large salary 
was offered and big opportunities. On learn- 
ing of the name that was typically German, of 
one of the parties under consideration, the 
Peruvian business man wrote that it would 
not be comfortable for a man with a German 
name to reside in Peru. We will not go into 
the ethics of the case, but the incident showed 
what some of our world neighbors think of 


German “brands.”” What is true of the nat- 
ionality of an individual applies equally to 
the “nationality” of goods. 

American preference is also strongly 'voiced 
by one of our subscribers in West Australia, 
and by still another communication from a 
recent traveler through Scandinavia. Cer- 
tainly the name America stands high in the 
hearts of the people of the world, outside of 
the Hun Empire. 

So much for our place in the sun. 

And now for the cold fact thrust straight 
before the eyes of the American shoe trade. 
In normal times, the American people, 110,- 


- 000,000 strong, can be amply foot-covered, by 


the factories of the United States running at 
65 per cent capacity, If you want assurance 
of this fact, just consider the situation of the 
Nation as it is today, with factories at: less 
than 60 per cent production, there is ample 
footwear to cover our wants not to mention 
the millions of pairs of surplus stock in odds 
sizes and widths, as embraced in that Wash- - 
ington figure—750,000,000 pairs on hand. 

Another fact, but few factories in normal 
times know what fifty weeks steady produc- 
tion means. We have an ebb and flow that 
is not economical manufacture. : 

And here is the point and place where the 
American shoe merchant is vitally interested 
in the development of our export trade. If the 
factories of this country were kept on a fifty- 
weeks’ running-time basis, the retail shoe 
merchant would not be carrying the load of 
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overhead that must necessarily be charged on 
the whole industry because of spasmodic 
production. 

Therefore, make unanimous the call of the 
industry for a development of foreign trade 
and let that development start now. 


MERCHANTS MUST RECTIFY WASTAGE 


HERE is today something new in the very air we 
breathe. Men are measuring men by a different 
measuring stick than has heretofore been the custom. 
Some months ago complaints began to flow into 
the War Industries Board that shoe prices were 
excessively high; that retail merchants were asking un- 
reasonable prices for shoes—especially the more fancy 
and elaborate classes of women’s shoes. 

The retail merchant when called on the carpet 
““passed the buck’’ on to the wholesaler and to the 
manufacturer; and from the manufacturer on to the 
leather man and the leather man in turn, laid it all 
on to the tanner and to labor conditions. Maybe it 
was just a case of the pot calling the kettle black. 
But anyway the reports became so persistent that 
the far famed War Industries Board, through the 
hide, leather and shoe division, started an investiga- 
tion to find out who, really was profiteering. By the 
way, that is a nasty word. It smacks of all the things 
that a real man really hates; of lies, cheating, dishon- 
esty, selfishness, greed, disloyalty to the Government 
and everything you can think of that means the op- 
posite of honesty and righteousness. 

Investigation developed that in various cases there 
were evidences of excessive profits having been made 
in every branch of the industry; that these were rare 
and exceptional; but that there had been a “‘widening 
of profits” in each of the branches. It proved, in 
fact, that if there had not been a widening of profits 
that with the greatly increased cost of doing business 


incident to war times, a whole lot of shoe merchants . 


would have been in a bad way and therefore a certain 
widening of profits were justifiable. The investiga- 
tion has proven a lot more than it started to prove. 

It has proven, at least to the satisfaction of the 
War Industries Board, that there was extravagance 
and wastefulness not in harmony with war time 
conditions. The board, therefore, started a process of 
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elimination; cutting out the more delicate shades of 
leather, extravagant methods, new style lasts, etc. 
But all these things pertain only to the leather man 
and the shoe manufacturer in so far as regulation or 
complying with the order is concerned. At no time 
has the retailer been restricted in his buying nor in 
his selling. That is, he has been at liberty to buy any- 
thing the manufacturer or the wholesaler has offered to 
sell him; he has also been at liberty, and has been urged 
to sell anything and everything he has on his shelves. 
And the public has been reminded that it is patriotic 
to buy. ; 

It has recently been deemed advisable to put 
shoes into three general grades and restrict the selling 
price to a maximum of $12, but even this does not 
affect the stock the merchant has on his shelves nor 
what he has on order that were started through the 
works previous to October 15th. He is still at liberty 
to go ahead just as he has in the past so far as selling 
shoes above $12 is concerned and has till next June 
1, 1919, to sell what he has of them. 

Read these regulations over carefully and you will 
find that word spirit occuring very frequently. The 
very opening sentence of the preamble of the retailers’ 
pledge is based on spirit of loyalty. 

The bulletin sent out by chairman Baruch says: 

“It should be understood that the step toward 
price control has been taken by the industry itself, 
and has not been imposed by the War Industries 
Board. The Chairman accepted the offer in the spirit 
in which it was made, as indicating the willingness on 
part of the industry to render public service, and 
assume its part of the burden imposed by the war.” 

The statement further says: “Mr. Stout in com- 
menting on the agreement, pointed out that its 
strength lay in the spirit of help and co-operation 
demonstrated by the industry.” 

Here then in the absence of any further or more 
closely drawn line is the definition of that clause “a 
normal percentage of profit.” 

And should not retail shoe merchants, as patriotic 
citizens, as big, broad-minded men, do all within our 
power to prove to Washington that this is all the defi- 
nition necessary. That it is not necessary to say 25 
per cent or 30 per cent or any other figure. 

Every merchant, if he is filling his legitimate place 
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in his community, must make a profit on his business 
—must make a normal percentage of profit; and if 
he has any records at all in his store; if he is just half 
as efficient as he ought to be, he knows what per- 
centage of mark-up it is necessary for him to make on 
every class of merchandise he sells and this figure, 
based on the spirit of fairness and honesty is his 
“‘normal percentage of profit.” 

If any merchant hasn’t as adequate system of store 


accounting—systems that enable him to know what 
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it is costing him to sell a dollar’s worth of merchandise; 
to know proportions of sizes to buy on various lines 
based on previous sales; to know what amount he 
should spend for help, for advertising etc.—— then he 
should send for a business doctor at once. For this is 
the beginning of a new era in business methods. 
This is the day when knowledge of your own business 
counts; when the good merchant will continue in 
business and when the inefficient’merchant must 


give way. 











TELL IT 
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Unconditional Surrender ! 
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Washington News 


Navy Shoes with Fibre Soles 
Bids For 200,000 Open October 25 


Washington.—The Navy department is to open bids Octo- 
ber 25 for 200,000 pairs of black, high blucher shoes with 
fibre soles. The upper and materials are similar to former 
issues with the soles of fibre with dual proportions as follows: 


Bid No. 1 


Bid A.—For the finished shoe with fibre soles and leather 


heels. 
Bid B. 
the fibre sole. 


For the finished shoe, the Government to furnish 


Alternate Bid No. 1 
Bid A.—For the finished shoe with fibre soles and fibre or 
rubber heels. 
Bid B.—For the finished shoe, the Government to furnish 
the fibre sole and the fibre or rubber heel. 


* Alternate Bid No. 2 


Bid A.—For the finished shoe with fibre soles and a heey 
made with a leather base and a fibre or rubber top. 

Bid B.—For the finished shoe, the Government to furnish 
the fibre sole and a fibre or rubber heel as a top on a leather 
base. 

THE EDGES OF THE SOLES AND HEELS WILL 
NOT BE FINISHED, THEREFORE BIDS UPON 
EITHER A OR B SHOULD NOT INCLUDE ANY 
CHARGE FOR THIS OPERATION. 

Under Bid B, the Government will purchase the soles or 
heels or both and. deliver them f.o.b. to the railroad station 
nearest to the point of manufacture. The Government will 
expect to receive a pair of shoes which will pass inspection 
for every pair of heels or pair of soles delivered the contractor. 
In other words, the Government will not replace soles or 
heels used on shoes which are not accepted. 

Unless it is stated to the contrary the Government will 
assume the bidder’s quotations are based on the same cost 
for attaching all kinds of heels and soles. In case there is 
a difference it must be clearly noted in the bid. It is also 
assumed the quotation under Bid B includes the cost of 
attaching. 

Under Bid A, the manufacturer is privileged to bid on one 
or more brands of soles and heels, with the provision, how- 
ever, that it will be specifically noted upon which grade the 
bid is based if there is more than one grade of those brands 


Additional Awards 


On Half-Sole and Top Lifts ° 


Washington, D. C.,—Following half sole and_ top lift 
awards made by Quarternfaster Department on basis of 
government prices: H. Goldman & Co., 500,000 pairs half 
soles; Wilder & Co., 1,000,000 pairs half soles; Armour & 
Co., 200,000 pairs top lifts; Linden Tanning Co., 1,000,000 
pairs half soles and 1,000,000 pairs of top lifts; Rochester 
Top Lift Co., 500,000 pairs of top lifts; Butterman Strauss 
Co., 1,000,000 pairs of half soles and 100,000 pairs of top 
lifts; Gordon & Berman, 1,000,000 pairs of half soles; Brock- 
ton Heel Co., 200,000 pairs of top lifts, and Meissner Leather 
Co., 100,000 pairs of half soles and 1,000,000 pairs of top 


lifts. 
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Hide Prices to Remain for November 
and December 


Washington, D. C.—Packers had informal conference 
today with Mr. Brooking of Price Fixing Committee and 
it is understood that it was agreed that present prices should 
remain on packer hides for November and December and 
that there should be a decrease of 11% cents during January, 
February and March. Frigorifico hides in South America 
to be adjusted to meet values here. There will be nothing 
official until after Price Fixing Committee meets. Hide 
dealers have formed a National Association of Hide Dealers 
here with J. C. Wade of Minneapolis as president. 


No Leather for Civilians in Germany 


Substitutes from Wood to Felt Utilized 


Washington, D. C.—Substitutes for shoe leather are becom- 
ing far more common in Germany than the real article, de- 
clares the Department of Commerce in a recent report, which 
states that 150,000,000 old shoes have already been resoled 
with substitutes. 

Very little leather is now to be had in Germany for civilian 
use, and the substitution of other materials has also been 
extended to the army. A large number of companies manu- 
facturing leather substitutes have sprung into existence as a 
result of conditions, one of the largest being the Substitute 
Shoe Sole Company, of Berlin. 

Old rubber, canvas and felt are among the many articles 
used in the manufacture of substitute leathers. Most of the 
substitutes, however, according to their wearing qualities, 
are made of sawdust or some similar material, since many of 
them will not last through one rainstorm. 

Wooden shoes are declared to be preferable to those of sub- 
stitute leather, and their use is extending even to the “‘upper 
classes.”” The manufacture of substitutes, however, will be 
continued and experiments made to better the product, since 
it is expected that the German people will be compelled to 
use them for many years after the war. 


Trial Order of Officers’ Boots 


Awarded by Quartermaster Corps 


The following contractors have been selected to make trial 
order of Officers’ Boots for the Quartermaster Corps, it having 
been decided in view of number of styles and variety of 
patterns offered at recent opening of bids for the supply of 
25,000 pairs to cut down the purchase and confine the order 
to those manufacturers submitting samples ‘most nearly like 
the contemplated standard requirements. 


Following Contractors Selected 
Charles Cort, Inc., Newark, N. J., 600 pairs at $21.50; 
R. H. Hoskins Co., Long Island City,"N. Y., 1,000 pairs at 
$21.55 and 2,500 pairs at $22.00; Hanan & Son, Brooklyn, 
N. Y., 3,400 pairs at $21.75 and 13,000 pairs at $20.75 and 
A. E. Nettleton Co., Syracuse, N. Y., 3,000 pairs at $22.00. 


Roy H. Hoskins in Charge of Production and Distri- 
bution of Officers’ Boots 

The production and distribution of Officers’ Boots will be 
in charge of Roy H. Hoskins of R. H. Hoskins Co., Long 
Island City, N. Y., manufacturers of men’s and women’s 
riding boots. Mr. Hoskins has had just the experience to 
qualify him for his new position. Before his wide experience 
of recent years with R. H. Hoskins Company, he was for 
several years with French, Shriner & Urner Co., Boston, 
manufacturers of men’s fine welt shoes. 
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Misleading newspaper stories relative to shoe regulation 
emanating from the Committee on Information, Washing- 
ton, D. C., through B. M. Baruch have been sent out and 
brought about a country-wide protest. In answer to the 
protest, by mail and telegraph the War Industries Board 
issued the following: 


From the Committee on Public Information—October 
9, 1918—Immediate release. . 

B. M. Baruch, chairman of the War Industries Board, 
authorizes the following: 


By November Ist many of the shoe stores will have on 
their shelves the new classified shoes in addition to their 
present stocks at present prices. 

Reports received by C. F. C. Stout, chief of the Division 
of Hide, Leather and Leather Goods, of the War Industries 
Board, who is charged with the duty of putting into effect 
the new price regulations introduced by the boot and shoe 
industry, show that satisfactory progress is being made 
toward the establishment of the new price scale. 


This scale is divided into three classes, with the lowest 
minimum at $3.00 and the highest maximum at $12.00. 
Class “‘C’”’ has a “‘spread” from $3.00 to $5.50; Class ‘‘B”’ 
a “spread” from $6.00 to $8.50; Class ““A” a “spread” from 
$9.00 to $12.00. Into Class “‘C’”’ will fall 28 per cent of the 
total output of the industry; Class “B”’ will include 54 per 
cent of the total output and Class “A” about 18 per cent. 

On the date approximating October 15 the cutting of all 
shoes beyond the price fixed in Class ‘‘A’’ will cease, except 
in those cases where continuing contracts require a special 
extension of time to permit the manufacturer to fulfill 
his obligations. In these cases a special license must be ob- 
tained through application to the Shoe Section of the Hide, 
Leather and Tanning Division. 


Shoes in Making Over $12.00 
Orders now in the factory are for Spring delivery, so it 


follows that there will be a certain portion of the product. 


offered for sale to the Spring trade at a price in excess of 
$12.00. To permit these articles to be cleaned out and also 
to permit of the disposal of the present stocks priced above 
the top maximum, it has been agreed that those retailers 
specializing in high priced goods shal) be given until June 
Ist to liquidate all their stocks above the Class ‘A’? maximun. 


Public’s Attention Asked 


In this connection, Mr. Stout desires to call the 
public’s attention to the fact that, up to the time limit 
set, there is no restriction whatsoever placed upon 
either the sale or purchase of these high-priced goods. 
On the contrary, those who can afford to buy them 
may be quite free to do so since by so doing they 
will be co-operating in the liquidation of the high- 
priced stocks now on hand which, were they not dis- 
posed of, would work a great hardship to the trade. 
The public’s attention is directed to the fact that 
there would be no economic purpose served should 
the public fail to co-operate in the assimilation of 
the stocks on hand up to June Ist, 1919, that do not 
fall within the range limits. 

In accepting the plan Bernard M. Baruch, chairman of 
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B. M. Baruch Retracts 


Makes Explanation Present Stocks Salable Until June 1, 1919 


the War Industries Board, wrote the War Service Com- 
mittees of the industry: 

“Of course, it is understood that the quality and work- 
manship of these shoes are to be maintained to the fullest 
degree consistent with the new price schedule.” 


Fight on Price Marking in Arizona 
Merchants Get 30-Day Suspension 


Bixbee, Arizona.—The Arizona State Council of Defense 
contemplated putting into action on October Ist, a resolu- 
tion which their body had passed, requiring the merchants 
to mark, in plain figures, the cost and selling price of each 
article. This would have taken considerable man-power, 
which is very hard to obtain on account of the scarcity of 
experienced people, besides it would have a serious influence 
on the purchasing public, for it would be very hard to edu- 
cate the average person about the cost of doing business, 
thereby causing a feeling of mistrust and losg of confidence 
and would be discriminating in favor of catalog houses. 


Merchants Organize 

The merchants, realizing the seriousness of this resolution, 
called a meeting of the Representative Establishments 
throughout the state which was held at Douglas, Arizona, to 
protest against such drastic actions, and also completed an 
organization known as the Arizona Merchants’ Association. 
This association comprises practically all the large retail 
houses throughout the state, and most of the smaller mer- 
chants. 

After a special meeting arranged with the Arizona Council 
of Defense, and debating with that body for three days, they 
decided to rescind their previous resolutions and adopted the 
following one: 

‘For the purpose of obtaining further information 
from the National Council of Defense, and the 
National War Industries Board, as to the best 
method of putting into effect some thoroughly prac- 
tical, just and thorough plan to check profiteering in 
merchandise in the State of Arizona, without serious 
disturbance to legitimate merchandising. The opera- 
tion of ‘the resolution adopted by this council on 
August 15th, last, regarding marking cost and sell- 
ing price on merchandise, is temporarily suspended 
for a period of not less than 30 days. 

The merchants of Arizona have asked the co-operation of 
trade associations at Washington with the National Council 
of Defense, and the National War Industries Board to see 
that this order is permanently rescinded. They say “we feel 
that the National bodies would not take such drastic. actions 
without at least a hearing with the business firms it may 
affect; and this was never granted us until we presented our 
grievances to the State Council of Defense.”’ : 


Possibility of National Interference 

‘‘We are confident, that had this order gone into, effect, it 
would have been only a question of time. until all the states 
of the Union would have had similar Resolutions passed by 
their Defense Bodies, and the merchants would have, had to 
mark their goods in the same way as. was,expected of us. 
We believe we haye dong the merchants. andthe country as 
well, a service in having, this order recalled.”’ matin 
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They Are Pouring In 


Questions on the New Regulations Coming from Every Corner of the Country 


F you have a problem let the “Recorder” help solve it. 
Retail merchants all over the country are studying the 
new regulation to determine what the effect will be on 

present stocks, on shoes on order and what changes will have 
to be made to put their stores in harmony with the plans and 
wishes of the war industries boards. 

To a lot of these merchants many troublesome questions 
are presenting themselves on which they are asking aid to 
find the correct solution. 

Not only are the regulations, as promulgated to the mer- 
chants, causing uneasiness, but worse than that is the trouble 
being made among the buying public through the misinfor- 
mation circulated in every corner of the country through the 
newspapers. 

Customers Asking Refunds 


So misleading have been the daily press statements that in 
many instances customers who have bought shoes at over 
$12 are coming back and demanding a refund. 

In other cases customers have gone to stores, made selections 
and asked that the shoes be laid away till after October 15 
when they would call for them and get them at the new and 
lower price. All sorts of troubles are being heaped upon the 
poor shoe merchant as a result of this misinformation, and 
the Lord knows he had troubles enough of his own anyway. 


Three First Principles 


May be you, also, are having some of these things put up 
to you and so the explanation, made to somebody else may 
answer your question. If not, fire in the question and we will 
do our very best to find the solution. 

Before proceeding with the questions let this first be clearly 
understood: The new regulations do not in any way affect 
the shoes you have in stock or that you have on order that 
were cut previous to October 15. All shoes over $12 in price 
must be sold before June 1, 1919. Also you must pledge 
yourself to sell all shoes at “‘a normal rate of profit.” 

One dealer wants to know if he can have serial num- 
ber and grade letter stamped on shoes already in stock! 

Such a proceeding would be utterly impossible since these 
markings must be stamped into the shoe by the manufactu-er 
This merchant, by the way, shows the right spirit in his en- 
deavor to comply with the provisions of the regulations. 


Normal Percentage of Profit 


The most of the questions deal with two particular 
questions: What is a normal percentage of profit? and, 
What percentage of markup should be figured on each 
grade? 

These questions relate to the same subject and in reality 
an answer to either is an answer to both. A normal percent- 
age of profit, it may be said, is a profit that will take care of 
all store expense, economically administered, and a fair rate 
of interest on investment hence the rate of mark up sufficient 
to aim at this result must be based on the cost of doing busi- 
ness. This figure necessarily varies considerably in different 
grades of stores and in different localities. So it must be 
determined by each individual merchant and his sense of 
fairness must be his guide until he gets shoes which have been 
cut after October 15 which bear the serial number of the 
manufacturer and grade letter. 

Then he will need figure a percentage of profit within cer- 
tain range limits. These range limits—in fact the range 


limit that he must figure then should be the same range that 
he is figuring now. Or turning it around the other way, he 
should now and at all times figure a percentage of markup 
that will make him a fair, reasonable profit after all expenses 
of doing business are paid and at the same time be fair and 
honest with his customers. Just do the thing you would 
want the other fellow to do were you on the other side of the 
counter. 

The rates of markup suggested as being fair in most condi- 
tions by the group of retailers, wholesalers and manufacturers 
on the three grades are as follows: Markup on A grade, 35 to 
40 per cent; B grade, 30 to 35 per cent; C grade, 25 to 33 1-3 
per cent. 

A ‘grade to sell for $9 to $12 in high shoes and $9 to $11 in 
oxfords and pumps; B grade to sell for $6 to $8.50; C grade 
to sell for up to $5.50. These prices applying to men’s and 
women’s shoes. , 

The minimum price at which a merchant can buy a B 
grade shoe will be $4 and the minimum price at which he 
can buy an A grade shoe is $5.85. 


What Are Grade ‘‘Cost Prices’”’ 


This, in a way, answers the other merchant who has 
a lot of shoes bought at $5.75 and wants to know at 
what price he must sell them. Naturally they must 
come in B grade and sell for not over $860. 

Had this shoe cost $6 he might have been able to sell it for 
even as high as $12; but should the matter be reported to 
the chairman of the local council of defense in that man’s 
town (which it very likely would be). off would come his 
business head immediately. His supplies would be cut off; 
no manufacturer or wholesaler would dare sell him any more 
goods, so out of business he would go. 

For —. has been lenient so far and has not abso- 
lutely fixed any specific rate of mark-up, but it reserves the 
right to do so, and undoubtedly will do so unless the spirit 
of the regulations are minutely lived up to. They have let 
it be known that they will countenance no evasion, so it ill- 
behooves any merchant or manufacturer to resort to any sharp 
practices or shady methods. 

A western merchant wants to know what he is to do 
with all his gray and field mouse shoes if he is not al- 
lowed to sell them after January first. 

January first has no more to do with selling a pair of gray, 
field mouse, or any other color of shoe, than it has to do with 
taking a trip to Columbia. The thing to do is SELL THEM. 

Some merchants seem to believe the misinformation in the 
newspapers rather than the official bulletins sent out by the 
War Industries Board. For instance a merchant says: 


Sell Before June 1, 1919 


**How can we sell shoes for $12 for which we are now 
getting $14 and $15 and for which the manufacturers 
are now asking much higher cost prices than the new 
figures.”’ 

These shoes are perfectly salable and will be till June 1, 
1919. In fact the War Industries Board has recently sent 
out a bulletin saying it is both patriotic and economical to 
buy good shoes and urging people to buy them. 

If a merchant has any considerable quantity of shoes priced 
beyond the $12 limit that are not moving pretty well, it 
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might be a good policy to put a liberal P. M. on them in 
order to stimulate the sales. : 


No Reason for Cancellitis 


A southern merchant has a lot of turn boots with 
wood, French heels bought, and wants to know if he 
will be within bounds of patriotism to have the boots 
come along or should he cancel them. 

He does not state price at which the boots would be sold 
at retail but even if they would sell above $12 he is well 
within the bounds of compliance with the regulations “pro- 
viding it is impractical to adjust existing contracts” and pro- 
vided they are cut previous to January 1, 1919. ; 

One large merchant had bought quite a quantity of 
gray boots with wood covered French heels, and a large 
lot of white reignskin boots with covered wood heels. 

When the new regulations came out he simply asked the 
factory to correct his order and add the quantities on oxfords 
which he had bought on same lasts and same materials. 
But generally speaking it is very poor policy for a merchant 
to outright cancel any order he has placed. He should be so 
well acquainted with his stock and conditions in his com- 
munity that he should know whether or not he could use a 
shoe before he buys it. 


Handling Present Stock 


One question that is being asked by hundreds of mer- 
chants is—‘*How shall I handle my present stock? Is 
it wise to keep on buying and accumulating steck 
anticipating higher prices, or is it better to begin a 
process of stock reduction ? 

At the meeting of the Massachusetts State Association on 
last Wednesday night? these questions were thrashed and 
flayed. It developed that through a survey the Government 
has found out that there is $400,000,000 worth of capital in- 
vested by retail merchants of this country and that the aver- 
age turnover is only two times a year. The Government is 
therefore assuming that the only safe thing for the retail shoe 
merchants to do under the circumstance is to shorten capital 
$100,000,000 worth and to put themselves on a basis where 
they can pay their bills promptly, get a faster turnover and 
help to finance the Liberty Loan to the last possible dollar 
that it is safe to use for that purpose. 

It was therefore determined by the members of the asso- 
ciation to adopt the policy of trimming sales and lessen the 
investment in their stores by ridding their shelves of the old 
shelf warmers and all superfluous stock. 

. 


A Customer Kicks on ‘*‘Price’’ 


A letter comes from a merchant in the Middle West 
who relates the incident of a customer that purchased 
from this store a pair of shoes for $13. A few days later, 
he received a letter from this customer that ran some- 
thing like this: 

“Not knowing whether you are aware that I was over- 
charged either a dollar or a dollar and a half on a pair of 
Hanan shoés which I purchased the other day, the price of 
Hanan Shoes is $12 and no more, and has been that way for 
some time. Even the Government has established that 
price. Therefore, please ‘refund the difference between $12 
and the amount I paid you. 

“The reason I do not know the exact amount is because I 
gave you a check and I have forgotten the amount, but I re- 
member .that it was either $13 or $13.50. Kindly remit to 
this office and oblige.” : 

This paper has constantly urged its readers and merchants 
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generally to keep in close touch with their local newspapers 
and in this way get before the people in the various com- 
munities shoe news in a truthful, honest way. This of course, 
is not always possible, because news coming out of Washing- 
ton reaches every city, town and hamlet with such rapidity 
that the local merchant is powerless to do the good he would 
like to do. It is worth while, however, for every merchant 
to read in this week’s issue what the Massachusetts mer- 
chants believe are the three biggest problems before them 
today dealing with this matter. 

In next week’s issue, how the “Recorder” is combating 
the nation-wide Mis-Information sent out by Mr. Creel’s 
Department at Washington. The Bureau of Public Mis- 
Information. 





THE STAND ON. REGULATIONS 
(Recorder Editorial) 


In this number which is to be read by shoe mer- 
chants the world over, the ‘Recorder’ wishes to 
emphasize the spirit of patriotism of an industry 
second to none in its loyalty to the principles as 
articulated by President Wilson. Now that in the 
wisdom of Washington, it has been found to be 
economically necessary for curtailment, restriction 
and regulation, the American shoe merchant whole- 
heartedly plunges into the new order of things— 
the better to serve the public in war time. The in- 
dustry has shown its ability in equiping the American 
soldier with footwear the peer of any in European 
war usage. The industry has for a quarter century or 
more demonstrated through shoe machinery in- 
ventive ability that the American shoe in style and 
satisfaction given is the acceptable type of footwear 
for the democracy of the world. 


This then, is the basis for an acknowledgment that 


' the paramount issue of the day is the strict observation 


of rulings of the appointed bodies who have entrusted 
in their care the industrial program of the United 
States under the stresses of war. 


Proper criticism was timely directed against cer- 
tain features of the plan of regulation prior to its 
final adoption. It is known that such constructive 
criticism has been helpful. y 

Today with the regulations “in force’”’ all branches 
of the shoe and leather crafts show to the world at 
large their united efforts in enabling the directing 
hands at Washington to economize in man-power, 
capital-power and hour-power to the end that 
victory shall come at its earliest proper date. 





Sudden Death of Adam Schuch 


The sudden death of Adam Schuch, of the Rupp & Wittgen- 
feld Co., Cincinnati, on October 8, came as a shock to ‘his 
many friends in the shoe trade, especially in the city. Mr. 
Schuch died of pneumonia following an attack of Spanish 
influenza, which he contracted the previous week while in 
Boston on business. He had a wife and one child. 
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Features New and Unique 
Keynote of Boston Shoe Style Show 


January 6, 7, 8, and 9 are the dates of the Boston Shoe 
Style Show, which already gives promise of being the ne 


plus ultra of all style shows. It will be held at Symphony Hall. 


Unique Moving Pictures 


Each afternoon at 2 o'clock, moving pictures, showing 
the construction of many New England made shoes, will 
tell those in attendance the history of the shoe from the time 
the leather is cut to the moment when it is ready to go out 
to the world a finished product. These moving pictures 
will also show the various accessories that go with the shoes. 


Other Matinee Features 


Interesting and educational Jectures will take place every 
afternoon of the show, interspersed with music from the 
grand organ at Symphony—a veritable organ recital. The 
public may procure tickets for the afternoon features through 
the Boston retail merchants. It is expected that 4,000 people 
will be in attendance each afternoon. The American public 
is thinking more about its shoes than ever heretofore and 
is interested in the process of manufacture of the shoes 
it wears. 

Style Shall Not Pass 

In the evening, it will be clearly demonstrated that ‘‘Les 
modes ne passeront pas.”’ Yes, truly, style shall not pass. 
At eight o’clock each evening will appear on the richly 
carpeted runway beautifully decorated and lighted, in 
size 75 x 45 feet, living models, exquisitely gowned by Cheruit, 
Jenny, Lanvin ‘and other Paris style creators, and shod by 
New England shoe manufacturers. 

Not only will women models be seen, but men, wearing 
the most approved shoes for the coming seasons’ wear, will 
pass up and down the runway in the midst of the lights 
and luxurious appointments of the entire setting. These 
models will be announced by screen—the pictures showing 
the factories, members of the firms, descriptions of shoes 
and the history of the firm making the shoes. 


Most Elaborate Plans 


Those who attended the Boston Style Show, held at the 
Copley-Plaza last July pronounced the display of the shoes 
on the living models a most artistic feature. And speaking 
of conservation, the display of the shoes on the living models 
will stress the argument to the retail merchants and buyers 
that they can now, under the War Industries Board 
regulations, buy shoes without looking over a bewildering 
mass of samples. The fact will be very clearly presented 
that it does not require a large number of samples to make 
a proper selection of desired styles. 


Admission by Ticket Only 
Admission to the Living Model Show will be by tickets only, 
which will be distributed by the exhibitors and the trade 
journals. Forty of New England’s leading shoe manufac- 
turers are participating and the management of the show 
insists upon every exhibitor being a first-class manufacturer 
in his particular line. 


Attendance of 4,000 


From a recent survey of the situation, it is estimated that 
over 4,000 buyers, manufacturers, retailers and whole- 
salers will be in attendance each evening. 











Combination Wood and Paper Shoes for Prisoners in Ger- 
many. A repatriated prisoner showing his footgear to a 
friend upon arrival in London 





Chief Stout Advises Shoe 
Manufacturers 
Where to Obtain Detailed Information 


Because of requests received from many shoe manufac- 
turers for information concerning details of the shoe standard- 
ization and conservation program, especially with regard 
to the three classes and the price spread, C. F. C. Stout, 
chief of the Hide, Leather and Leather Goods Section of 
the War Industries Board, has issued the following general 
announcement: 

“Shoe manufacturers of the United States seeking informa- 
tion concerning the classes into which their shoes would be 
placed and so’stamped with the Class Letter should apply 
to Sol Wile, secretary of the National Boot and Shoe Manu- 
facturers’ Association, Granite Building, Rochester, N. Y., 
who will give full information.” 


All Repairing Records Broken 


By Soldier Shoemakers at Greenville, S. C. 


All records for shoe repairing by soldier shoemakers were 
broken at Camp Sevier, Greenville, S. C., one day last week 
when 650 pairs of shoes were repaired by the 28 soldiers 
on duty in the camp shoe repair shop. Repairs were of all 
descriptions—in some instances the shoe being almost re- 
made. The camp shoe repair shop is only one of the many 
such shops conducted at this camp and other camps and 
cantonments throughout the United States by the Con- 
servation and Reclamation Division of the Quartermaster 
Corps. 

Besides the clothing, shoe and printing shops conducted 
at Camp Sevier. the Conservation and Reclamation Division 
is also operating seven other branches of repair work: 
blacksmithing, painting, wagon making, tin repair, harness 
repair, tool repair and cot repair. 





The United States Tariff Commission is endeavoring to 
ascertain what stocks of goods now in European countries are 
being held for exportation to the United States on the con- 
clusion of peace. 


- 
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The World Is Our Market Place 
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For Shoes Without Restriction as to Materials and Colors 


1,792,000,000 is the population ‘of the world, according 
to statistics prepared by the National City Bank of New 
York. 

5,376,000,000 would be the world’s total demand for 
footwear, if each person had three pairs of shoes, as has the 
average American. : 

Call it 5,000,000,000 pairs, for the sake of convenience. 

300,000,000 pairs is the total production of shoes in the 
shops of the United States. That falls short of meeting the 
world’s possible demand for footwear by 5,076,000,000 
pairs. 

Opportunity Without Limit 

Certainly, the opportunity for the development in world’s 
trade in footwear by American manufacturers is without 
any limits, as the normal mind measures limits. 

Manufacturers of the United States cannot make all the 
shoes the world requires. Others are in the business. There 
being others in the business, there are consequently before 
American tanners, last makers, pattern makers, machinery 
makers, stain and blacking and factory supplies firms, 
opportunities for the development of sales of their goods 
abroad as limitless as are the opportunities for American 
shoe manufacturers to sell their goods abroad. 


Holding to a Quality Standard 


Manufacturers of the United States can and do endeavor 
to maintain their shoes as the highest type of footwear 
that the world may desire. The maintenance of this standard 
is the slogan and the means for the development of world’s 
trade in footwear. It is the key to open the door to the oppor- 
tunity for the most marvelous advancement of the making 
and the merchandising of shoes. 





The Materials for Shoes 


132,630,000 is the number of cattle in the world, according 
to the statistics of the National City Bank. 

588,000,000 is the number of sheep. 

162,800,000 is the number of swine. 

The number of horses, colts, asses, kangaroos and other 
creatures, who give up their pelts for footwear is unknown. 
And the goats, who give us kid leather, one of the best of 
leathers, are numberless, And the fish of the sea, from which 
leather is promised, also are numberless. 


The Available Leather Supply 


Take this number of cattle alone, and compare it with the 
population of the world. It provides one head of cattle to 
each four persons. Certainly, shoe manufacturers can make 
four pairs of shoes from the hide of one head of cattle. 
Thereby is it demonstrated that there is abundant raw 
materials in the world for making footwear. 

Besides, there are the immense supplies of leather made 
from the pelts of sheep, goats, swine, horses, colts, asses, 
kangaroos and the fish of the sea. Surely, we can no longer 
say with truth that the world is short of raw materials for 
the making of leather. 


Facilities of World’s Trade 


725,000 is the total number of miles of railways in the 
world. 

1,568,000 is the total number of miles of telegraph and 
telephone lines. : : 

336,000 is the total number of miles of cable lines. 
Means for doing business around the world are these 
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means for transmitting orders to buy and to sell, and means 
to transport goods. 

Ships are the chiefest means for transporting goods, and 
promoting commerce around the world. Statistics showing 
their number are not at hand, because of the war. 

But it is common knowledge that the United States is 
building the greatest fleet of merchant ships in its history, 
and other nations are likewise building ships. 

Consequently, there will come, with the close of the war, 
the most extraordinary opportunity for the development 
of trade in the world’s markets that men ever have known, 


America’s Resources 
1,300 is the round number of shoe factories in the United 
States. 
300,000 is the round number of shoe makers. 
300,000,000 pairs of the round number of shoes pees. 
$500,000,000 is the value of the products. 
$254,000,000 is the amount of capital invested. 


Scandinavia a Big 
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More than a million is the number of machines. 

Big resources these. But comparatively small are these 
in comparison with the great opportunities that there are 
for the development of world’s trade in footwear. 


A Duty to Humanity 


The means of taking advantage of these great oppor- 
tunities in world’s markets, and the development of them, 
are worthy of the study of every American shoe man who 
has the spirit to better his own business, and the business 
of his nation, and the world’s trade generally. 

Extension of world’s trade, in shoes and other com- 
modities, is an essential of making the world safe for democ- 
racy and comfortable for humanity, for it is by the develop- 
ment of the immeasurable resources of the globe, that the 
Creator has provided, that men make the world a better 
place in which to live. 

Primarily, the extension of world’s trade is a duty to 


humanity. Secondarily, it pays. 


Market for American Boots 


and Shoes 


Plans Are Now Being Made for Development of Northern European 
Markets After the War 


BY E. 


N considering the market possibilities for any given com- 
modity in Scandinavia as a whole, you must first recog- 
nize the strategic importance of Copenhagen, Denmark, as 

a desirable center for the three countries. The principal reason 
for this lies in the transportation and warehouse facilities 
which Copenhagen affords. Its free port system has long 
been recognized as the natural transit port. for the Baltic 
countries. ° 
Large Market for Rubber Shoes 
Scandinavia is a natural large market for rubber boots 
and shoes, the volume of imports from this country not 
indicating the true market for same. In Norway alone there 
is easily a market for 500,000 pairs annually, with a corre- 
spondingly large market in the other two countries. In the 
past, great quantities of rubbers have been imported from 
Russia while a concern in the south of Sweden manufactures 
large quantities for distribution throughout Scandinavia. 
With rubbers also, the natural preference is for American 
goods, one particular brand having the largest sale. 


Danish Population 3,000,000 


Denmark itself is a peninsular north of Germany, includ- 
ing many small islands, covering a total area of 15,592 square 
miles with a population of about three million. Copen- 
hagen, has a population exceeding six hundred thousand and 
is the clearing house for about twelve million people. The 
buying market is extremely potential. 


American-Made Shoe the Favorite 


It is interesting to note that throughout the length and 
breadth of Scandinavia the American made shoe is preferred 
to all others. It would be difficult indeed to find a more ap- 
preciative market, and yet our manufacturers are not taking 
advantage of this fact as they should. One store in Copen- 
hagen, carrying a medium grade women’s shoe has an entire 


E. HILL 


window on Ostergrade, the principal matinee shopping thor- 
oughfare, placarded with shields and signs advertising the 
shoes displayed as “‘Made in America.” Another concern 
had the full width of the top of the second page of a leading 
daily continually calling the public’s attention to the merit 
of men’s ‘‘Made in America”’ shoes which they carried exclu- 
sively. : 
Importers Very Responsible 

While mentioning the subject of‘responsibility of importers, 
I don’t suppose that there is in all the world a market more 
favorable to the exporter in this respect than is Scandinavia. 
The large responsible merchant takes a just pride in the matter 
of his financial standing in the community and is apt to 
consider a refusal to extend him a reasonable credit as a 
reflection on his honesty, while to extend credit freely is a 
sincere flattery. That this may be done without fear of loss 
is evident to anyone visiting those countries. - In view of this 
fact, it is not difficult to understand Germany’s advance- 
ment along this: line. While there is no expectation that 
American manufacturers will grant the same terms as were 
offered by Germany before the war, nevertheless America 
must extend reasonable terms if she may hope to retain or 
further develop this trade. No real reason can be offered for 
refusal to grant at least the same terms as those extended 
to domestic customers. In general it may be said that Scan- 
dinavian houses after the war will require terms of at least 
thirty days’ acceptance, although there are many large 
houses which will be content to pay for the goods upon re- 
ceipt of same, subject only to inspection. 


Women’s Millinery Shoes—$60 Per 


Scandinavia is destitute of shoes at the present time and 
prices are very high on such as can be obtained. With partic- 
ular reference to women’s shoes, prices have appreciated up 
to 500 per cent. Women’s fancy millinery shoes bring as 
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high as $50 and $60 per pair, while $25 to $30 is an ordinary 
price. Substitutes are freely used and the poorer classes are 
now almost wholly resorting to clogs. An exhibition of shoes 
of paper with flexible wooden soles was held a short time ago 
in the Grand Hotel at Stockholm, which naturally furthered 
the interest in leather substitutes. One Stockholm news- 
paper has a fund for the purchase of shoes for poor children. 


Shortage of Tanning Materials 
Aside from the question of the supply of hides, the shortage 
of tanning materials is so acute and there is so little hope of 
replenishing the supply for some time to come, that this con- 
dition must become worse instead of better. Prices on all 
leathers are extremely high and sole leather is almost an 
unknown quantity. 


Labor Difficult to Secure 
Labor is unusually hard to get and wages paid are double 
the normal rate. Another reason for the high cost of shoes of 
domestic production is because of the fuel situation. Electric 
power is hard to obtain while wood and coal are difficult to 
get, coal selling at $120 a ton. 


Call for Staple Lines 

In Denmark there is a large demand for square toe styles 
in men’s shoes. This demand is diminishing, however, and 
it should not be necessary for American manufacturers to 
consider the manufacture of this style in order to enter the 
Danish market. In general, the market calls for ordinary 
staple lasts both Continental and American style. There is 
no particular preference as to leathers although shoes made of 
glazed kid probably have the largest sale. 


American Methods Adopted by Stores 

In normal times, the merchandising facilities throughout 
Scandinavia are exceptionally good. The larger department 
stores in the principal cities were organized after an extensive 
study of American methods and some of the stores would 
do justice to the most fastidious American shopping thorough- 
fare. Transportation facilities ordinarily are very good. At 
the present time, there is quite a freight accumulation, but 
nothing serious. 

Banking Facilities Excellent 

Banking facilities are exceptionally good. The wealth 
of the Scandinavian people at the present time is reflected 
in the deposits in the private banks of Sweden; for instance, 
as shown in the figures for 1916, amounting to $700,000,000. 
In Christiania, Norway, the ten largest banks received de- 
posits in the first half of 1917 of 43 per cent more than in the 
corresponding period of the preceding year. The estimated 
value of incomes increased from $13,500,000 in 1913-1914 to 
$34,850,000 in 1916-1917. 


Shoes Controlled In Italy 


Price Fixing in All Materials and Manufacture 


In Italy the Ministry of War has now assumed control of 
all the boot and shoe factories and tanneries; the prices have 
also been officially fixed for hides, tanning extracts and mili- 
tary footwear. In addition to this the authorities are also 
going to keep a sharp eye upon the working up of both un- 
prepared and prepared leather. In this way, and owing to 
the arrivals of boots and shoes from America, the government 
will now be able to meet all demands made for the soldiers. 
In view also of the steady increase in the price of civilian 
footwear steps have also been taken, with the co-operation 
of the leading manufacturers, for placing cheap popular foot- 
wear on the market. 
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Big British Shoe Exhibition 
Leather Substitutes Given Prizes and Demonstration 
By H. G. BROCK, Commercial Agent 


Considerable interest was taken in the exhibition of 
footwear and leather substitutes which was held from 
September 30 to October 5, inclusive, at Holborn Hall, 
Gray’s Inn Road, London. The exhibition was planned 
under the auspices and joint management of the Shoe Trades 
Journal and the London United Council of Boots Trades 
Associations. The display of samples represented the prog- 
ress which has been made in Great Britain in developing 
substitute materials in an industry which has had to devote 
a large share of its normal supply of raw materials to the 
requirements of the Allied armies and navies. In addition 
to certificates of merit and diplomas the management offered 
several cash prizes competed for by shoe manufacturers 
and repairers. A number of manufacturers of leather sub- 
stitutes offered prizes for the best work done with their 
materials. The exhibition was divided into three classes 
of displays. . 

Class 1.—In this class was shown samples of new boots 
with substitute soles, sent in by the manufacturers, for © 
which diplomas were awarded by the management. 

Class 2.—In this class the shoe repairers submitted samples 
of soling and heeling with substitutes in any or all of the 
following styles: (a) Riveted, (b) cemented, (c) machine- 
stitched or hand sewn. 

Class 3.—In this class sailors and soldiers under training 
in technical classes will show all kinds of work in making 
and repairing. 


Recent German Exhibition of Like Character 


In view of the forthcoming British exhibition of footwear 
and leather substitutes, it is of interest to learn that an ex- 
hibition of somewhat similar character was recently held in 
Frankfort, Germany. According to the Frankforter Angeleg- 
entieten, the exhibition was given up mostly to the products 
of the Substitute Sole Co. of Berlin, which has an annual 
production, it is said, of 150,000,000 soles for old boots 
and 50,000,000 soles for new boots, and to the finished boots 
and shoes made by several manufacturers out of substitute 
materials. The statement is made that the number of such 
firms will undoubtedly increase, since the German people 
will be obliged to wear goods of this kind for several years. 
after the war. 

A variety of soles were shown. One line consisted of a 
mixture of old rubber, canvas and felt, which possessed a 
certain amount of flexibility but very poor wearing qualities. 
A wooden sole, which could be sewn and therefore used on 
better grade shoes was a feature of the display. For use on 
coarser boots and’shoes worn by laborers a metal-bound 
wooden sole has been developed; for miners and agricultural 
workers a thick wooden sole with a wooden waist and heel 
is provided. The latter was especially designed after a care- 
ful study of the anatomy of the foot, so that, in the lighter 
forms, it has been used successfully as a remedy for flat feet. 
The so-called “Agfa” sole appears to give the most satis- 
faction, although all of its ingredients are not known. The 
fact that nitroglycerine forms an important part in its manu- 
facture, however, greatly limits its production on account of 
the need for that article in munitions making. The “Agfa” 
sole is said to become tougher in water, unlike leather, and 
therefore to possess very long wearing qualities. Toe caps 
and innersoles made of “Fulkan” fibre and ‘“Granitol’’ 
were likewise included in the collection of substitutes. 

In the same room was a display of German war-time 
boots made with a wooden sole, a paper upper, patent leather 





30 | BOOT AND SHOE RECORDER 


facings. amd a paper waist. A metal sole has recently been 
adopted by certain regiments in the German Army, and a 
sample shoe equipped with this sole was included with 
the shoe display. The use to which leather trimmings 
and offal is being put for both military and civilian re- 
quirements was also brought out at the Frankfort exhibition. 
It is the intention of the company to hold the exhibit in 
most of the important cities of Germany. In each city 
classes will be formed to instruct. shoemakers in the most 
effective methods of applying the substitute soles. 


Shoe Markets in West Australia 


By One of Our Subscribers—E. A. Taggart 
Manager of Boan Bros. of Perth 


“As a constant reader of the ‘ Boot and Shoe Recorder,’ I 
wish you to know that the information gained in your book 
demands that [I write in appreciation. In fact, it is my 
‘Bible.’ 

“As you have given me so much information, I would 
like to tell you something of shoes in this Western State of 
366,000 people, which has sent 30,000 men into the cause 
for Democracy—a small state, but ‘big’ in thoughts, words 
and action. 

“Here things are right up almost to the moment in fine 
stores, etc. We are the most isolated of the states—our supplies 
are mostly made in Sydney or Melbourne, 1,000 miles 
distant, there being very little shoe manufacturing in this 
state—therefore, we have to book our buying three to six 
months ahead. 

“IT feel proud to say that the shoe business in our state is 
a big one and I feel sure is as keen as is possible—good shoes 
—keen competitors and good business. 

‘**However, I think that we must give ‘The Cake’ to our 
shoe brothers in America. If I read your paper correctly, 
I cannot help but breathe that essence of ‘clear brains, human 
nature, and organization,’ which you bring us. We in Western 
Australia are just second. 

“I desire on behalf of the shoe people of Western Aus- 
tralia to convey to our shoe brothers in America our sincere 
greetings. Our gallant ‘Anzacs’ and their American brothers 
are standing shoulder to shoulder for humanity. What 
could be grander and what a dashing combination! 

“The store of Boan Bros. has 700 employees, with thirty 
departments. I control the shoe section. This store has 
sent every physically fit man into the service—not a slacker 
remains. How is that? I am enclosing clippings from “The 
West Australian’ of July 5, describing ‘America Day’ in 
West Australia and as you Americans put it ‘It was some 
day.’ 

“Special window displays, etc., cards with Liberty illus- 
trations from ‘Recorder’ went big. 

*“My many appreciations of America and the interpretation 
of it through the good old ‘Recorder’—the alpha and omega 
of the shoe business.” 


Reciprocal Treaties Possible to Make 
World Trade More Advantageous 


The entry of the United States into the European War has 
produced great industrial disturbances in the import and 
export trade of the United States. The European war, 
before April, 1917, had made it evident that the commercial 
treaties and tariff arrangements between the United States 
and foreign nations needed revision. 

Our entry into the war has made it certain beyond question 
that on the conclusion of peace the attention of the Govern- 
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ment must be given to this important subject. Neither in 
the past nor under existing iegislation has the United States 
Government had an established policy with regard to its 
commercial treaty relations. In 1903 the Cuban reciprocity 
treaty was entered into. It is the only reciprocity treaty 
now in force to which the United States is a party. 

In the tariff act of October 3, 1913, now in force, the follow- 
ing provision is made for reciprocity treaties: 

That for the purpose of readjusting the present duties on 
importation into the United States and at the same time to 
encourage the export trade of this country, the President of 
the United States is authorized and empowered to negotiate 
trade agreements with foreign nations wherein mutual con- 
cessions are made looking toward freer trade relations and 
further reciprocal expansion of trade and ‘commerce: —Pro- 
vided, however, That said trade agreements before becoming 
operative shall be submitted to the Congress of the United 
States for ratification or rejection. 

No agreements have yet been negotiated under this general 
‘ 


authorization. 


Trade Commission for Australia 
To Come to U. S., Says C. F. Bosworth 


Writing from Sydney, Australia, under date of September 
19th, Mr. Clarence E. Bosworth, of Boston, late U. S. 
trade commissioner now on a tour of the Far East, informs 
the New England Shoe and Leather Association that Mr. 
H. Y. Braddon, of Sydney, left for the United States on the 
above date to represent Australia as trade commissioner 
in this country. 

Mr. Bosworth writes that Mr. Braddon is a fine and 
representative Australian business man whom American 
merchants and manufacturers will be glad to meet. The 
Americans in Sydney gave him a luncheon and typical 
Yankee send off. It is likely that Mr. Braddon will visit 
Boston during his stay in this country. 

Mr. Bosworth, after a successful visit to Australia, has 
gone to Java and will later visit Manila, P. I. 


Plans for Fair at Novgorod 
The Great Coltskin Market of the World 


Notwithstanding the situation in Russia, commissaries have 
decided to hold the Nizhni Novgorod fair this year. For 
this purpose they are trying to organize the transportation of 
supplies from Moscow to the Volga and later from Nizhni 
to the centers of consumption. By thus sending out manu- 
factured goods they hope to receive grain from the farming 
sections. The one drawback to this plan is the shortage of 
fuel oil on the upper stretches of the Volga River system. 
All the boats on this part of the river are equipped to use fuel 
oil, and even if wood were available, it would be difficult to 
convert the oil-burning equipment to one that could use wood. 





Railroad Administration’s Ruling 


A Convenience for Commercial Travelers 


On December 1, all railroads throughout the country will 
adopt the standardized baggage rules and rates—so an- 
nounces the Railroad Administration at Washington. A 
decided convenience for commercial travelers will be the privi- 
lege of checking baggage to a point short of the final destina- 
tion. No change will be made in the excess baggage rate 
with the free allowance of 150 pounds, the maximum weight 
per piece, nor the maximum dimensions of baggage. 





Oct. 19, 1918 


BOOT AND SHOE RECORDER 31 


N. E. Merchants Discuss Shoe Regulations 


At Opening Meeting at Boston Shoe Trades Club 


RE shoe merchants interested in the new regulations? 

The enthusiasm and alertness of the seventy-five men 

present at the first Fall meeting of the Massachusetts 
Retail Shoe Merchants’ Association Tuesday night is the full 
answer to that question. * 


Hollis B. Scates Interprets 


President Hollis B. Scates has spent much time in Wash- 
ington lately and was well able to explain the controversies 
over the Liberty Shoe and supposed profiteering pow-wows. 
He gave much enlightenment on the new Regulations, and 
on the profit margins. 


Viewpoints on Regulations 


After the dinner, which was the first “‘order of business,” 
the meeting developed into a Round Table Discussion. 
Many questions were asked and many viewpoints given on 
the various phases of the new regulations. It developed, 
for instance, that in the grading of misses and children’s 
shoes, a child’s cack (1 to 5) to sell at $2 would be in A grade, 
while the 51% of the same quality shoe, to sell at $2.50, would 
fall in B grade. 

To Wire Washington 

The Executive Committee was instructed to wire Wash- 
ington asking authorities to hold up the issuing of cost price 
schedules until this matter was straightened out. 


**What Is a Normal Percentage of Profit?”’ 


The question of ‘What is a normal percentage of profit? ”’ 
was the live topic of the whole evening. The whole discus- 
sion resulted in the adoption of the idea of selling the various 
classes on the following basis: Class A—35 to 4€ per cent; 
Class B, 30 to 35 per cent; Class C, 25 to 33 1-3 per cent. 


Leeway in Mark-Up Necessary 


It is realized that some leeway must be allowed in mark-up 
of shoes falling in each grade, because certain shoes can be 
merchandised on closer margin than others, even when price 
is the same. 

It was pointed out that the success of the whole program 
depended on the spirit of fairness maintained by each branch 
of the industry and that Washington meant business and 
would check up on any individual or firm who attempted to 
evade the ruling. 

Three Biggest Measures 

The three biggest things to be done and that should be 
borne in mind by every retail merchant as interpreted by 
the meeting are: ' 

First—Get a thorough understanding of the Regulations. 

Second—Educate salespeople—Teach them what to say to 
customers relative to present prices and present values; that 
shoes now in stock at present prices are better values than 
the ones to come later with serial numbers and grade letters 
in them, since prices at which shoes now on the shelves were 
bought are less than present prices on same quality. 

Third—Educate the public through salespeople and adver- 
tising on these facts—Drive these points home. 


“Sails Should be Trimmed” 


It was the unanimous opinion of the men present—and this 
means the opinion of a highly representative group of mer- 


chants—that the time is now at hand when sails should be 
trimmed; stocks reduced; all surplus merchandise converted 
into cash. 


Treasurer’s Report 


er , ean & 

The Treasurer’s report showed about $500 in the Treasury. 
A motion was made and carried to invest $300 of this in 
Fourth Liberty Loan Bonds. 


To Strictly Observe Regulations 


The Executive Committee was instructed to send a reso- 
lution to Washington pledging the association and its mem- 
bers to a strict observance of both the spirit and letter of the 
Regulations. The committee also was authorized to start a 
publicity campaign by news and advertising. 


Boston Shoe Trades Club Headquarters 


The new Boston Shoe Trades Club proved an ideal place 
for the meetings and it is now the intention to hold all future 
meetings of the association there. 

The guest of the evening was Everit B.Terhune, President 
of the Boston Shoe Trades Club and Treasurer and General 
Manager “Boot and Shoe Recorder’ who welcomed the retail- 
ing craft to the official home of the industry and who em- 
phasized the hospitality now possible to buyers from alt parts 
of the world who could fraternize with brother shoemen of 
New England. 


The next meeting will take place November 15. 





St. Louis Leather Man Killed in 
France 
It will be painful news to the many friends of Captain 
Atwill T. Lincoln to learn of his death on the battlefield 
of France. 


Captain Linco.n had for a number of years been engaged 
in the leather and shoe findings business with his brother 


‘under the firm name of Lincoln & Lincoln. After his de- 


parture for the Officers’ Training Camp, his brother, Nor- 
man, conducted the business. 

Captain Lincoln, who was forty-one years old, was 
graduated from Virginia Military Institute just prior to 
the Spanish American War and served through that war as 
a sergeant in the company commanded by his father, Capt. 
C. L. Lincoln, who in turn had been a soldier in the Con- 
federate Army. 

Captain Lincoln attended the first Officers’ Training Camp 
at Ft. Riley last year and was commissioned that July, 
going overseas with the 89th Division Jast June. He fell 
September 18 in the decisive battle which resulted in the 
pinching out of the St. Mihiel salient. 

A soldier by birth and training Captain Lincoln answered 
the call of the Colors and went the whole route for human 
liberty. He leaves a widow and a three-year-old son. 





Harley P. Leighton, salesman for P. J. Harney Shoe .Co., 
Lynn, Mass., won a Liberty Bond at the golf tournament, 
Winchester Golf Club, on October 15. 
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Better Shoe Stores 
(Or [Jetter Shoe Service 


HE merchant in foreign 

lands can here see a 
foot service unique in its 
American development. 








SOE STORE 4 A shop in Morristown, N.J., 
which specializes in shoe service 
plus foot care. Ina tidy ortho- 
pedic department professional 
care is taken of foot ailments 
the better to serve the public. 
Architecturally the store front is 
typical of a new order of store 
fronts in America. 
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France has not stifled styles for 

here we see six clever creations 

of Parisienne shops in diverse 
leathers and colors 
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In Paris Style Is Pre-eminent 


Our Fashion Expert Analyzes the Footwear Spirit of France in War Time 


Rue des Italiens, October 1, 1918. 

N the Boulevards of the city, in the surrounding coun- 

QO try, or at the seashore, style isomnipresent. The Fall 

openings of the ‘‘Grandes Maisons” took place as usual, 

displaying that mysterious and intangible charm of costume, 

which is a part of beauty, whether we find it in the landscape, 

in works of art, or in women — an enveloping, penetrating, 
indescribable charm. 

I was at Doeuillet’s when Bertha was dropping shells in 
every corner of Paris, but when I arrived at the magnificent 
salon in the Place Vendome, armchairs, each bearing the name 
of the person who was to occupy it, awaited the arrival of the 


buyers. There were very few people in the streets, now that 
the big guns began to roar again; I wondered if I were to be 
the only visitor, but one by one, well-known faces appeared 
and when the models, so thoroughly Parisian, made their 
entrance, calm and smiling, with no shadow of trouble on 
their young faces—with their measured, fascinating tread, I 
could not help giving this wonderful nation my full measure 
of admiration. ‘ 
The Wonderful French Spirit 

The boys in the service and war workers arriving in Paris 
have noted there no ruined buildings, no traces of the damage 
caused by air raids and the big guns. 
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‘‘Ah, mademoiselle,” said my Parisian friend, in response to 
my exclamation of surprise — “All that is characteristic of the 
French spirit; at the first possible moment, we make good 
what the enemy has destroyed and forget as rapidly as we 
can that three months ago, the Germans were as near Paris 
as Stamford to New York.” 

The openings of Cheruit, Jenny, Callot, Lanvin, Premet, 
and a score of other Paris style creators, show this. spirit. 
A number of the Paris houses opened late, so that they could 
display more new models. As a certain French poem begins 
— “An autumn rose is more exquisite than any other.” 

Introducing American War-Workers at Boulogne- 

sur-Mer 


At Boulogne-sur-Mer, our American war-worker is resting 
for a day after many weeks of strenuous labor. Let us glance 
at her shoes. It will be seen that she is wearing a white sandal 
slipper, high Louis heel, with bracelet strap. 

The shoes worn by the woman war-worker in the picture 
in the upper left hand corner are gray sport shoes with per- 
forated trimming and instep strap. 

Across the page is a visitor at one of the French Training 
Camps wearing black oxfords, medium heels, while in the 
picture below the girls are wearing white canvas oxfords. 


A Group of Parisienne Models 


In the centre is a group of typical Parisienne styles— 
a Greco model of black patent leather, with white stitching 
and inlay; slipper in white suede and black patent leather, 
jeweled anklet worn under stocking; sport shoe, perforated 
trimming, instep strap; double strap bracelet slipper in black 
and white, perforated trimming; walking shoe in black and 
white to be worn with stocking with oval embroidered 
spots; gray suede sandal slipper with bracelet strap. 


**Cheveux de la Reine”’ 


To furtherJillustrate Jenny’s new creation — “Cheveux 
de la Reine,”’ shows stockings of brown silk to match the tulle 
and brown satin¢pumps, double bracelet slipper, with rhine- 
stone buttons. 

**Aeroplane”’ Style 

A lovely Beer creation was an evening gown of steel cloth 
made of fine steel paillettes, called “Aeroplane,” revealing the 
stockings of white silk and the shoes the daintiest of feminine 
creations of white kid with beautiful gold cut steel buckles. 


Doeuillet Says Short Skirts 
Skirts are going to be short in Paris. Doeuillet says so. 


I[noted recently one of his high collared short-skirted cos- 
tumes, the motifs of which are — “The shorter the better.” 


Spats with Suits and Top Coats 

With’ the suits and top coats, the correct slender silhouette 
effects spats of colors to match the costumes or trimmings are 
worn. 

Mile. Cecile Sorel’s Costume 

Mile. Cecile Sorel of the Theatre Francais wears a skirt 
that is short, revealing rose colored stockings and double strap 
bracelet slipper, with jeweled anklet worn under the stock- 
ings — high Louis heels. 


Callot Gown with Cloth of Gold Pumps 


Henri Lavedan’s “‘Marquis de Priola’”’ of the Theatre 
Francais presents Mile. Sorel in a Callot gown of rose taffeta 
and gold metal cloth, with a four strap, high heeled pump, 
of gold cloth, with jeweled ornaments. 
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Paris Says “Short and Narrow” 


Paris agrees to disagree with New York on length of skirts, 
but Paris says “Short and Narrow” for this Winter, as is 
evidenced most forcibly by the daring French models — 
“Baccarat,” “Junon,” “Brimborion”’ and we must not forget 
the greatest favorite of all ‘““Yank’s” of gray satin, gray 
rabbit trimmed, with still lighter gray silk stockings and dain- 
ty little black patent leather pumps, with heels — ‘“‘tres 
haute.” 

“Gen. Mangin” by Lanvin 


Before I close this letter, however, I cannot resist the 
temptation to tell you of a beautiful Lanvin model. Lanvin, 
as you know, is the “Fairy Godmother of the Young Girl.” 
Even the wonderful General Mangin himself would allow his 
eyes to be released from the war map — just for a second — 
to look at the costume named for him — “The General 
Mangin.”” With this costume’s straight and simple lines, 
“Ia jeune fille’ has made use of embroidery in white floss to 
imitate astrakhan—the collar is cut low in back and fastens 
there — the stocking are a perfect match for the fur and the 
very short, narrow skirt reveals in their full beauty a pair of 
black and white walking shoes, Louis XV Heel. 


No Regulations on Export 


There are no Government Regulations on export shoes — 
so send us your most beautiful creations. Remember that 
la belle Parisienne, whom Bendel, let us say, the famous 
designer of Paris gowns morning, noon and night is mathe- 
matically certain of perfect costuming from the time she steps 
out in the morning in a charming “‘little dress’ of duvetyn, to 
the time she returns from the opera in a bewildering maze 
of cloth of gold, she desires shoes ‘‘a la costume.” 

While these luxurious costumes are laid aside during por- 
tions of the day for working clothes, since all women of 
standing in Paris work, yet even working clothes have ac- 
quired a new social status and “chic.” 


Paris Wants America’s Shoes 


So once more Paris asks you to send to her your service- 
able, sensible styles— your “smartest,” most fascinating 
souliers pour les Dames. 





Footwear Planned in Triumphant 


Colors 


Mixing of Nations in France May Develop a New Era 
of Fashions in Costume and Shoes 


Men are mixing these days, as never before. The na- 
tions of the world are gathered in France. New 
standards, new hopes, and new ideals are rising from 
this great melting pot, and not the least among them is a new 
era of fashions in footwear for women and men. 

Each nation has its own fancies as to footwear. Many 
nations have already each its individual type shoe. Now will 
there come a merging of these individual type of the several 
nations into world fashion. 

Look to France for an answer to that. Paris made the 
fashions for the world before the war. And the genius of 
Paris still survives. And after the war, it will flourish as 
never before. 

It is entirely within the imagination of the designers of 
Paris to call a convention of the world’s best artists in the 
creation of fashions in costume as well as footwear, to discuss 
the problem of the world’s new standards. And such a con- 
vention, if called on shoes, would have at its command the 
immense fund of knowledge of feet and footwear gathered by 
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Our National Business 
In Shoes and Leather as Compiled by the Bureau of Foreign and Domestic 


Hides and maneee 
Buffalo. Pre ee 


Horse, colt and. ass 

Kangaroo and wallaby........... 
* Sheep 

All other (except fur skins)....... 


Leather and Tanned Skins: 
Goat (tanned for morocco).,..... 
Patent, japanned, varnished or 
MINER 5 aroicnidticic as baccn px mcoaéed 


Upper (Dressed): 
Calf and kip.. 
Goat and kid 
8 eee 
Other upper 


Total upper 
ee a ee 


Hides and Skins: 
Calf 
OES RO ae a meee ae 
eer eon 


All other 


Grain and a. 
All other upper. SUE LIER ENE Tre 
All other leather 


Total leather 


Boots and Shoes: 
Children’s 
RE eh AN os bg cain ek Ardy est Ove 
Women’s 


Slippers 
* Beginning July 1 


August 


1917 
$541,954 


717,024 
7,627,145 


353,452 


$14,406,501 


155,014 


771 
239,408 


28,515 
129,291 
29,464 
10,732 


$198,002 


24,127 


22,090 
190,878 
131 
3,562 


$216,661 


316,530 
485,326 


509,187 

45,277 
509,185 
474,840 
145,749 


$2,722,986 


222,496 
805,733 
468,197 


$1,496,426 


7,992 


Commerce 


IMPORTS 


1918 
$85,916 
183,591 

1,888,337 
1,708,978 
. 31,029 
40,001 
1,524,595 
171,562 


$5,633,989 


486 


12,899 
224,423 


58,274 
24 


1,657 
23.566 


$83,515 


22,016 
EXPORTS 
6,511 
10,188 


$16,699 


464,829 
1,317,406 


$5,198,631 


248,559 
1,606,805 
585,444 


$2,440,808 


25,122 


1916 
$2,427,912 
12,884,378 
53,956,281 
21,266,725 

1,886,487 

414,280 
13,253,906 
1,473,296 


$107,563,265 


4,158,209 


39,655 
1,628,582 


675,438 
683,200 
458,797 
144,565 


$1,962,000 


90,941 


419,188 


258, 516 


$2,227,770 


3,645,353 
13,821,758 


3,830,621 
11,773,377 


6,071,914 
3,937,144 


Eight Months Ended August 
1917 


$4,768,123 


8,874,844 
66,986,691 


344 
19,853,637 
2,067,991 


1918 
$921,362 
2,106,457 
26,640,955 
21.277,873 


548,148 
8,926,028 
1,597,696 





$149,449,628 
4,033,215 
70,755 
2,077,946 
705,944 


149, 582 


$62,575,028 


314,042 


137,611 
1,589,121 


753,523 
266,835 
146,093 
145,936 





$2,376,077 
160,753 


188,739 
1,102,938 
407 


146,965 


$1,312,387 
256,152 


820,079 
548,145, 


6,000 
166,771 





$1,439,049 


3,472,458 
15,106,363 


4,693,506 
45,277* 
14,694,308 
5,374,921 
2,787,911 


$1,540,995 


2,379,520 
6,332,683 


4,676,360 

774,427 
5,223,394 
4,916,282 
2,441,288 








$45,085,901 


1,460,131 
20,159,903 
5,557,104 


$48,809,354 


2,064,478 
8,740,342 
6,892,694 





$27,177,138 
157,881 


$17,697,514 
168,497 


$29,905,402 


2,571,009 
12,480,894 
5,313,755 


$20,365,658 


194,752 





the students of footwear in this great world war, as well as the 
experiences of the nations of the world in establishing their 


individual standards of footwear. 





Milwaukee Manufacturers’ News 


Shoe manufacturers of the city have been working hard on 
the Fourth Liberty Loan and the fruit of their efforts is borne 


big loan. 


out in the overwhelming subscriptions by this industry to the 


Without exception all the shoe factories have gone 
“over the top” over their quotas, many accomplishing this 
feat only a few days after the opening of the drive. 


All the factories are very busy taking care of dealer busi- 


ness. 


Many of the plants are oversold as far ahead as April, 
and all are striving with best possible facilities to produce and 
fill orders with the greatest of dispatch. 
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St.Louis Shoe MerchantsStudy New Orders 


Will Emphatically Taboo “Profiteering’’ by “Buying at Minimum and Selling 
at Maximum. Prices’”’ 


St. Louis — The monthly dinner and meeting of the Asso- 
ciated Shoe Retailers of St. Louis which was held at the Jeffer- 
son Hotel, Wednesday evening, October 9, was very largely 
devoted to plans and preparations for the National Shoe 
Retailers’ Convention which will be held in St. Louis, January 
6, 7 and 8, 1919. 

There were other features, however, of the evening, notably 
an address by President Frank C. Rand of the International 
Shoe Company who discussed the individuality of the man in 
the making of a success of his business, and also an open 
forum on the matter of the new shoe regulations which have 
been prepared by the War Industries Board at Washington 
and which went into effect with the orders 
taken on and after October 15. 


Discuss *‘Price Fixing’’ 


The meeting which followed the dinner 
was largely attended, probably one of 
the best attended meetings of the organi- 
zation since it was established and the 
members present remained until the last 
because of the interest attaching both to 
Mr. Rand’s address and to the discussion 
with relation to the fixing of prices on 
shoes. While there was considerable un- 
certainty as to just what the price fixing 
order would result in, it was the general 
opinion that it would be necessary to 
wait until further details were received in 
order that there might be a better op- 
portunity to analyze the problems which 
would have to be met by the manufac- 
turer and the retailer alike. 

At the time of the meeting no informa- 
tion had been received as to the exact 
regulations for the control of the manu- 
facturers in the making of footwear to 
come within the three classes into which 
shoes are to be divided and for that 
reason it was impossible to get an intelligent light upon what 
retailers would have to do. However, manufacturers and 
retailers both rested on the fact that the order issued from 
Washington permits the manufacture of shoes according to 
the sample by which they were sold provided that the sale 
was made prior to October 15 and provided further that the 
manufacturer and retailer were unable to agree on any 
changes in the orders thus placed which would bring the shoes 
within the limits set in the three classes. It was also made 
clear in the discussion that the retailers would not be directly 
affected by the order until June 1 next, being given until that 
date in which to dispose of stocks of goods on hand. It was 
further brought out that an extremely small percentage of 
the retail selling was on shoes priced higher than $12.00 and 
that in consequence a very large majority of the retailers 
would not be affected by the regulations in any serious sense 
and some not even at all. It was recognized, however, that 
impressions gained by the public from the announcement of 
the division of footwear into threé price classes might have 
some effect upon retail trade and that it would be up to the 
retailer and to his salesmen to explain in an intelligent manner 


JOSEPH J. SENSENBRENNER 


General Chairman National Conven- 
tion, N.S. R. A. 


just what the regulation of prices meant; when it would be 
actually in effect and what effect it would have upon the 
shoes sold to the customer. It was also manifestly ac- 
cepted that at whatever price shoes were sold the cus- 
tomer could not expect to get more than the value of 
merchandise embraced within the price at which 
shoes were purchased. 

This discussion was engaged in by Messrs. C. E. Williams, 
William Graham, J. E. Reed, A. C. Lutz, Harry Fiedeler, 
Arthur E. Ebbs and one or two others. 


What Grade Profits Mean 


The outstanding feature of this dis- 
cussion was the recognition of the fact 
that until other detailed regulations were 
added to those relating to the price range 
of the various classes it would be possible 
for a retailer so disposed to enter into 
profiteering methods of merchandising 
without much difficulty because it would 
be, possible for him to buy at the lowest 
wholesale cost, for instance, for class A, 
and sell at the highest retail price per- 
mitted in class A. It was such details as 
this that led to the decision to wait for 
further information before taking any 
definite action. It was also recognized 
that retailers as a class were held by the 
War Industries Board and others to be 
honest and that there was little likeli- 
hood of any great amount of profiteering 
under the condition noted but it was 
thought well to emphasize the fact that 
such profiteering was possible, and there- 
fore should not be lost sight of. The 
association as a whole will frown upon 
any methods savoring of profiteering and 
will perhaps hold itself in readiness to take 
action against any attempts at profiteer- 


ing, if such develop. 


Big Publicity Program of St. Louis 


To Interest Every Merchant in a January Visit to 
the Convention 


St. Louis. — Following the meeting of the retailers as a 
whole a meeting of the executive committee, composed of 
the general chairman, Jos. J. Sensenbrenner and the various 
chairmen of the different committees engaged in the work of 
organization for the big convention was held and took up a 
number of detail matters of importance to the national organi- 
zation and to the convention itself. It was announced that 
decided progress had been made in the work of preparing for 
the convention as well as in advertising it to the retail trade 
generally and it was the generally expressed belief that the 
convention of January next would be the biggest and most 
successful ever held by the national organization. 

Interest in the coming convention is growing in various 
quarters among the retail shoe trade of the country and ad- 
vices which are being received at the headquarters of the 
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general convention committee show that state organizations 
are beginning to plan for the attendance of their members 
in a body. It is already known that the Iowa and Nebraska 
Associations will have special cars for their members and 
every effort is being made in those states to obtain a 100 per 
cent representation. Another body which is making strong 
efforts for a big attendance is the newly organized Mountain 
Association which comprises retail shoe dealers in some five 
states in the West with Colorado as a center. This body is 
making plans for a special train to the National Convention at 
St. Louis and efforts are now being made to get sufficient 
pledges from shoe dealers in those five states to insure such a 
train and have the representative dealers 
of those states at the coming convention. 
The retail shoe dealers of Memphis, 
Tenn., are already at work upon plans to 
get a sufficient delegation to attend the 
meeting in January to entitle them to 2 
special car to St. Louis and possibly a spe- 
cial train which will pick up retail dealers 
coming through Memphis from Southern 
States. 


Four Shots of Publicity 


The matter of advertising the conven- 
tion is going ahead rapidly and the Pub- 
licity Committee has completed arrange- 
ments for the issue of a series of four 
circulars of striking character to be sent 
out to the leading retail shoe dealers of 
the country. A large mailing list has 
been compiled having as its nucleus the 
names of all the members of the national 
association together with the roster of 
state organizations whether affiliated with 
the national or not. The first piece of 
printed matter was sent out last week and 
went to a list of more than ten thousand 








dealers throughout the country. This Dig Down and— 


will be followed by another early in Buy a Bond. 


November, a third early in December and 
the fourth about ten days before the 
convention is scheduled to meet—thus eg Se 
being a last reminder to prospective at- hes: 
tendants at the convention. Shoe re- 
tailers who desire to be on the mailing 
list of these four circulars can send their 
names to General Chairman, J. J. Sen- 
senbrenner, Sixth and St. Charles Streets, 
St. Louis. It is hoped it will be possible 
to compile a list of names which will assure the sending of 
these circulars to every worth while shoe retailer or depart- 
ment manager in the country. 


Big Advance Reservations 


An indication of the interest which is being taken in the 
coming convention is the fact that hotel reservations are 
already beginning to pour in both to the hotel committee of 
the local organization which has the matter in hand and also 
to the hotels direct. In order to assure retailers, who expect 
to attend the convention of proper reservations it is advisable 
for such to get in touch with the Hotel Committee whose 
headquarters are in the office of the General Chairman, J. J. 
Sensenbrenner, at Sixth and St. Charles Streets. If this is 
done early there will be no chance of confusion and proper 
rooms will be allotted to those who are coming to the meeting. 
Incidentally shoe dealers who are planning to attend the con- 
vention should not overlook the fact that a ladies’ reception 
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Clever red, white and blue poster 
by meas & Co., Lynn, 
ass. 
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committee has been organized to take care of the ladies who 
may accompany their husbands to the January gathering. 
Tbe head of this committee is Mrs. Jos. J. Sensenbrenner, 
wife of the general chairman and plans are already well 
under way for a program of entertainment that will provide 
diversion for the ladies in keeping with the reputation of 
St. Louis for hospitality. Indeed it is urged upon all dealers 
that they bring their wives with them. 


Many Houses to Exhibit | 

The committee on displays and booths report the receipt of 
increasing numbers of inquiries as to space in the exhibit 
quarters designed for the convention, espe- 
cially since announcement of the new 
governmental regulations on footwear. 
This is believed to be due to the removal 
of uncertainty which has existed for some 
time and a stabilizing knowledge as to 
Spring and Summer styles is believed to 
be calculated to make prospective ex- 
hibitors more willing to display their 
merchandise and so take advantage of 
the big gathering of retailers. The con- 
vention space is about three-quarters sold 
and it is therefore nearing the time when 
exhibit space will be at a premium. The 
reservations already made indicate a very 
broad representation of the wholesale 
end of the trade and it is very apparent 
that the unqualified success of the firms 
having displays at the 1918 convention 
in Chicago has not only impelled many 
of them to plan for the coming conven- 
tion but also has led the others who were 
not represented there. to make plans to 
show their lines because everything 
points to a larger attendance in 1919 than 
ever before due to an uncertainty in the 
trade as a result of war conditions and the 
necessity for retailers putting them- 
selves in positions to get the very best 
and latest information. 
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Late Chicago Notes 


Not Many Visiting Buyers 


There has been a marked decrease in 
the number of merchants coming into 
the Chicago market during the past week. 
Those that were here were generally from the West or extreme 
South. The falling off in retail trade temporarily has directly 
affected the business of the wholesalers, but some of the job- 
bers welcome an opportunity of this kind so that they may 
be able to catch up with back orders. There isn’t very much 
anxiety or restlessness over the new Government regulations, 
the wholesalers feeling that they are prepared to adjust their 
stocks for the convenience of their customers without con- 


siderable difficulty. 


Factories Busy 


‘fe 
All Chicago shoe factories are as busy as labor conditions 
and facilities will permit them to be. Business is generously 
distributed among all of them, and every effort is being made 
to keep up with the demands of customers for quick shipments. 
D. J. Azine, Secretary of Azine Bros. Co., Lees Build- 
ing, wholesale women’s novelty shoes, has just returned from 
Eastern markets. 
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Government Appeals to Findings 
Association 
To Find Market for Light-Weight Soles 


Washington.—The National Leather and Shoe Findings’ 
Association is to be appealed to by the Government to assist 
in finding a market for rejected and light weight soles accu- 
mulating through the carrying out of Government contracts 
demanding half soles of heaviest quality. This action follows 
the meeting in Washington attended by tap sole cutters at 
which the complaint was made that because of too rigid in- 
spection: many half soles were being thrown out and losses 
sustained because the cutters were unable to dispose of such 
except at very low prices. On the occasion of the last pur- 
chase of half soles, an upset price of 61 cents was made while 
21 cents was paid for top pieces. It was declared that the 
cutters faced losses up to 9 cents per pair on the first named 
and there was a general hesitancy in accepting any contracts 
additional to those placed at that time. 


Two Factories Offered to Government 


George R. Harsh who conducted the meeting tried several 
expedients to place business at these prices but failed, es- 
pecially when he thought to bring quick results. On inquir- 
ing if there were any factories that the Government could 
take over, H. R. Abbott immediately offered the Brockton 
Heel Company plant and J. G. Meissner offered the plant of 
the Meissner Leather Company, each having forty machines. 


Urgent Need for Toplifts 


An executive meeting attended by officials of the Quarter- 
master Corps resulted in raising the tap prices to 65 cents and 
the toplift price to 23 cents, regular sizes, with four cents addi- 
tional for a few large sizes of the latter. Even with this in- 
crease there was not the ready response looked for, most of 
the cutters stating that they would let the department know 
by Monday whether they would furnish the merchandise on 
that basis. Major Coleman Hands in charge of the Repair 
Procurement Section stated that there was urgent need for 
the toplifts, especially, and the department was anxious to se- 
cure these and the taps this month and in November and 
December. 

Those who accepted contracts at 65 and 23 cents respec- 
tively for taps and toplifts were, as follows: 

Thomas Cover & Co., Philadelphia, 100,000 pairs of taps 
and 25,000 pairs of toplifts; Daniel Forbes Co., Chicago, 
25,000 pairs taps, 50,000 pairs toplifts; W. H. McElwain Co., 
Boston will start cutting October 15, promising 5,000 pairs 
taps and 1,000 pairs toplifts daily; Penn. Leather Co., Phila- 
delphia, 400,000 pairs; Tanners Cut Sole Co., Boston, 
1,000,000 pairs of taps, 100,000 pairs toplifts. With the ex- 
ception of the latter, all of the above agreed to accept con- 
tract for an additional 2 per cent in large sizes at 27 cents on 
toplifts. No half soles were wanted. 





Government Contracts Awarded 
For 1,000,000 Pairs Chrome Retanned Field Shoes 


Washington.—Following an extended meeting October 9 
of shoe manufacturers with representatives of the Shoe, 
Leather and Rubber Goods Branch of the Quartermaster 
Corps, at which time the manufacturers were addressed by 
Major Joseph C. Byron, Chief of the Leather Subdivision of 
the Quartermaster Corps and Colonel Hardeman, who has 
just returned from an inspection trip in France, contracts 
were awarded for one million pairs of chrome retanned field 
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shoes under specifications Number 1351. ‘The business was 
apportioned, as follows: 


Apportionment of Business 


Rosenwasser Bros., Inc., Long Island City, N. Y., 50,000 
pairs, delivery 20,000 each November and December, 10,000 
first half, January; Weyenberg Shoe Manufacturing Company, 
Milwaukee, 50,000 pairs, delivery 15,000 November, 20,000 
December, 15,000 January; Cass & Daley Shoe Co., Salem, 
Mass., 50,000 pairs, delivery 15,000 November, 20,000 Decem- 
ber, 15,000 January; George H. Snow Co., Lowell, Mass., 
25,000 pairs, delivery 10,000 each November and December, 
5,000 January; C. S. Marston, Jr., Haverhill, Mass., 20,000 
pairs, delivery 7,500 each November and December, 5,000 
January; Huntington Shoe and Leather Co., Huntington, 
Ind., 10,000 pairs, delivery 1,000 November, 4,000 December, 
5,000 January; Nunn, Bush & Weldon Company, Milwaukee, 
10,000 pairs, delivery 1,000 November, 6,000 December, 3,000: 
January; Milwaukee Shoe Co., Milwaukee, 15,000 pairs, 
delivery 2,500 November, 7,500 December, 5,000 January; 
Red Wing Shoe Co., Red Wing, Minn., 10,000 pairs, delivery 
2,000 November, 5,000 December, 3,000 January; Rice & 
Hutchins, Inc., Boston, 75,000 pairs, delivery 25,000 Decem- 
ber, 50,000 January; International Shoe Co., St. Louis, 
20,000 pairs; Hamilton Brown Shoe Co., St. Louis, 25,000, 
delivery 10,000, December; 15,000 January; A. J. Bates Com- 
pany, Webster Mass., 30,000 pairs delivery 20,000 December, 
10,000 January; C. J. O’Keefe Shoe Co., Marlboro, Mass., 
20,000 pairs, delivery 10,000 each, December and January; 
W. H. McElwain Company, Boston, 125,000 pairs, delivery 
62,500 each December and January; E. W. Warren & Co., 
Somersworth, N. H., 30,000 pairs, delivery 15,000 each Decem- 
ber and January; F. M. Hoyt Shoe Co., Manchester, N. H..,. 
30,000 pairs, delivery 15,000 each December and January; 
J. M. Herman Shoe Company, Millis Mass., 25,000 pairs, 
delivery 10,000 December, 15,000 January; Charles Keighley 
Vineland, N. J., 10,000 pairs, delivery 5,000 each December 
and January; B. A. Corbin & Son Company, Webster, Mass... 
125,000 pairs, delivery 62,500 each, December and January; 
Endicott, Johnson & Co., Endicott, N. Y., 125,000 pairs, de-- 
livery 10,000, November, 50,000, December, 65,000 January;. 
R. P. Hazzard Co., Gardiner, Me., 40,000 pairs, delivery 
15,000 December, 25,000 January; J. D. Murphy Shoe Co., 
Natick, Mass., 15,000 pairs, delivery 5,000 December, 10,000 
January; George E. Keith Co., Brockton, Mass., 60,000 pairs, 
delivery 20,000 December, 40,000 January. 





May Be Difficult to Get All Shoes in 
Proper Class 


A leading Cincinnati manufacturer, who did not care to be 
quoted, suggested in connection with the regulations that 
while they are not difficult to meet as far as they apply to 
materials, height of boots and heels, and so forth, there is. 
going to be a great deal of difficulty in continuing business in 
anything like a normal way if the price restrictions are to be 
strictly applied. As these restrictions seem to be the most. 
important part of the program, as far as the Washington 
authorities are concerned, this manufacturer naturally feels 
that he, with the rest of the trade, is going to have trouble in 
working out production and adjusting prices so as to allow 
retailers buying shoes to make a fair profit and still meet the 
regulations. The question of adjusting prices so as to throw 
shoes into the proper class for the purpose of the buyer is the 
principal stumbling-block, it seems, and just how this will be 
worked out remains to be seen, as it is largely a problem for 
each individual manufacturer. 





Oct. 19, 1918 


BOOT AND SHOE RECORDER 39 


Simple Styles Find Favor in Feminine Eyes 


The Trend of Fashion in Footwear Revealed by Our Fifth Avenue Survey 


F i SHE long tight skirt is coming into vogue more and more as 


the season advances. This, of course, will have a marked 

influence on the style of footwear. When the short skirt 
came into fashion women had to resort to high boots in order to 
have a proper ensemble, but now the extremely high boot is not 
necessary and many low shoes are being worn at tRe present time 
and will doubtless be noticeable throughout 
the Winter. The low shoe looks particularly 
well with the long shirt and in wearing the new 
low shoes the women can observe the wishes 
of the Government as to the conservation of 
leather. 


Which Will Win? 


New York Says Longer Skirts! 
Paris Says Shorter Skirts! 


are in good taste, particularly if the gown is of a soft neutral 
shade such as tan, gray or beige. 


Shoes a la Costume 


A number of smart looking women are favoring oxfurds. Ata 
luncheon given recently at one of the large hotels many of the 
women wore oxfords with their tailored 
frocks which were navy blue, black and 
mahogany. These oxfords were mostly 
in black or nigger brown and made with 
only a slight rounded toe and medium 
heel. A few young girls dressed in rather a 





High Boot Also Favorite of Dame Fashion 


While the low shoe is very smart this does 
not mean that the high shoe is being tabooed 
by the fashionable woman, as many prefer the 
high boot with their tailored dresses and suits, 
particularly on cool days when one can easily 
take cold by leaving the ankles unprotected. 
Furthermore, many ‘women heretofore never 
attempted to go out in bad weather, but now 
they are doing war work and will have to go 
out under any circumstances. 


Well-Dressed Women Like Sensible Boots 


Well dressed women who have adopted high 
shoes are favoring those of Russia calf in 
russet brown and black, and boots with brown 
or black leather vamps often have cloth or kid 
tops in seal, russet or nigger brown as well as 
tan, gray or beige. These high boots are made 
on sensible last with moderately high heels. 
Some of the young girls are wearing a strictly 
mannish shoe with flat heels and round toe, 
but the matrons are adopting a slight modifica- 
tion of this style, having a little higher heel and 
a somewhat more pointed toe. 


A Few Dressy Bootsin Milady’s Wardrobe 


A few dressy boots are included in every 
fashionably gowned woman’s ‘wardrobe, how- 
ever, the majority of which are in black. These 
have patent leather vamps with soft black kid 
tops, although a few have satin or velvet tops. 
The all satin and all velvet shoes are being 
made up for dress occasions. Black suede also 
makes an attractive dress boot, as was exempli- 
fied by a young matron at a Red Cross Tea given in one of 
the large hotels recently. 


Pumps of Patent Leather, Satin, Velvet 


Pumps are again being worn by the well gowned woman—they 
are of black patent leather, black vici kid or a combination of 
black kid and black patent leather. Dressy pumps of black 
satin or black velvet are being made up by smart boot makers. 
The velvet ones are expected to be popular during the coming 
winter as velvet dresses promise to have a strong vogue. 


Nigger Brown Pumps at Matinees 


Nigger brown pumps are noted at teas and matinees as well as 
onthe avenue. Pumps in colors to match the shades of the dresses 


With Skirts Longer and Tighter 
Will Shoes Be as Conspicuous? 


simple style had extremely low heels while the 
older women wore somewhat higher heels. A 
few adopted high shoes, showing there is a wide 
latitude in the selection of footwear for the 
coming Fall—each one can use her own judg- 
ment and still be in “the mode.” The only 
feature that is carried out in general is that 
when the costume is simple the shoe should be 
simple and if the costume is elaborate the shoe 
should be of a somewhat dressy character. 
Real fancy shoes are entirely out of the running. 





Simplicity the Keynote 


The dance season is opening up but the ma-. 
jority of dances are given for men in the service 
or for the benefit of some war charity. It is 
only occasionally that a very dressy evening 
gown is noticed in gatherings of this kind show- 
ing the tendency of the well dressed women for 
simplicity in their attire. Many of the smart 
costumes are finished with scarcely any trim- 
mings. ‘The older women are again favoring 
dark colors with a strong leaning towards black, 
while some interest is shown in nigger brown 
and navy. With the black costume the black 
shoe is worn in nearly every case, excepting 
when the dress is trimmed in metallic trimming 
of silver or gold, a few women choose a slipper 
to match the trimming. Often when the gown 
is trimmed with jet or beads the slipper is 
trimmed to correspond. However, the plain 
satin slipper finished off with a steel or rhine- 
stone buckle or even a simple little bow is often 
selected as most suitable for this type of dress. 


Young Girls Choose Light Colors 


The young girls still adhere to the light colored frocks and 
their slippers are of satin in matching color or silver or gold 
cloth. 

High Laced Boots for Golf Course 


The golf enthusiasts are still indulging in an occasional game 
of golf through the delightful cool days of the Fall but as so many 
of the men are now in the service and others engaged in war 
work, the women do not find it necessary to dress up when going 
to the links. Therefore the majority of golf costumes are of a 
very subdued character and the shoes are high laced boots of 
russet colored or black leather. Occasionally the low golf shoe is 
noticed accompanied with fancy wool stockings which gives a 
costume an air of brightness. 
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Other Sport Shoes 


Other sports are also neglected this Fall and horseback riding 
and shooting are indulged in only occasionally. With these cos- 
‘ . 
tumes high leather boots of russet and black are selected or 
leather puttees. 
Puttees for Girls in Uniform 


The girls in uniform are also wearing the russet top boot or 
puttee as they blend well with their costumes of khaki or blue. 





P. F. Crowley “Over There’’ Field 
Secretary K. of C. 


Paris, Sept. 7—By Mail—P. F. Crowley of Grand Rapids, 
Mich., well known to the wholesale and retail shoe trade of the 
Middle West, where he traveled for several years for some of 
the leading shoe houses, arrived in France to work as a field 
secretary for the Knights of Columbus about two weeks ago, and 


P. F. CROWLEY 


after a short stay in Paris has been assigned to the supply de- 
partment of this war relief organization with headquarters at 
Tours, southwest of the French metropolis. 

Secretary Crowley is more fortunate in his assignment than 
other war workers, for Tours is of such importance from a mili- 
tary standpoint that several Knights of Columbus secretaries 
are stationed there and are provided with excellent. quarters in 
a historic chateau, where they have their own mess. Many of 
the organization’s secretaries in the field eat with the soldiers 
and, like the Arab, fold up their bedrolls and steal away with 
the troops whenever the latter are on the march. 

Secretary Crowley is a member of the U. C. T. and the Elks of 
Grand Rapids and belongs to the Knights of Columbus council 


of Fort Madison, Iowa. 


Book Accounts in Retail Stores 


Do They Represent a Profit or a Loss? 


At the recent convention of the Michigan Retail Shoe Dealers’ 
Convention the matter of retail credits was under discussion. 

Mr. Krauss of Hirth Krauss Co., said he had always noticed 
that when a man became insolvent, or for any reason his estate 
had to be settled by court decree his book accounts usually 
brought in about what it cost to collect them. That in his opinion 
the best way for a retail merchant to keep book accounts was to 
have a little book labeled “Friendly Acts’ and whenever it was 
necessary to extend credit to write in this book the name, date 
and amount and then forget all about it as soon as possible. 
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It developed that every merchant who is doing a cash business 
is satisfied, while among the merchants doing a credit business 
the satisfied fellows were the ones who issued statements every 
month and religiously used a system of follow up letters or per- 
sonal calls where accounts were not paid promptly on a thirty 
day basis. 

One of the now big merchants who started business a number of 
years ago on very limited capital said when he closed his first 
year’s business he found his book accounts were nearly equal to 
his original capital and consequently he was in a very bad way 
financially. Hg at once switched to strictly cash basis, got busy 
on his outstanding accounts and by grace of his banker, pulled 
through and by sticking to cash and keeping down overhead 
expense, prospered. . 

Another good merchant said, he started on cash basis and so con- 
tinued for eight years then began opening accounts. He found 
that about ninety-eight per cent of his losses were “friends of 
mine.” “Extending of credit should not be a matter of friendship 
but a cold business proposition on exactly the same basis as 
conducted by large banks.” 

This merchant is now arranging to get back to cash basis by 
the first of next year since he realizes that he can thereby cut his 
overhead expense to a considerable extent. 

President Elwyn Pond of Flint said he had used the following 
ingenious plan to good advantage: ‘‘When a customer gets slow 
I send him a postal card on which is printed in big black type 
‘I WANT TO SEE YOU IN MY STORE TOMORROW.’ I 
sign the card in big bold hand. Each day till the customer 
appears he gets one of these cards. Usually he arranges some 
satisfactory plan of settlement.” Just now a feature that should 
be taken into consideration by the merchant doing a credit 
business is that vast number of men and women who, by virtue 
of being on the payroll of the Government or on the payroll of 
some firm doing work for the Government under contract, become 
immune from laws of garnishment or wage attachment. Every 
community is more or less affected by this condition. Towns and 
cities which are the centres of shipbuilding plants, munition 
factories, arsenals, etc., are largely affected while every town has 
its railroads, telegraph and telephone employees and the families 
of military officers and enlisted men. 

There is only one way in which to decide whether it is more 
profitable to do strictly cash or cash and credit business. That 
is to know just exactly how much it costs to do credit business. 
Figure what the extra bookkeeping costs, how much time is 
consumed in making out statements and in personal calls on 
delinquents: how much money is actually tied up in book 
accounts and what it would be worth in discounting bills: how 
much is expended in stationery and stamps: how much more it 


. costs to adjust kicks for credit customers than cash customers: 


how much the actual cash losses amount to: how much loss is 
entailed by customers who “get into you” then quit trading at 
your store. All these and a lot more losses are to be considered. 

Of course a store may do a larger gross business by doing credit 
business but beyond a shadow of a doubt it costs more to do it. 
And after all it is not the amount of the actual sales of a store 
that counts—that spells success. It is the amount of net profits 
that swells the bank account at the end of the year. 





Pushing accessories doesn’t mean letting the tail wag the 
dog—but gives the the dog-a chance to wag his tail. 





Add a new item of findings to your stock and let it pay the 
light bill. 





It’s a wise merchant who knows his own profits. 
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Plans That Have Sold Shoes 


The Window Feature Today Must Compel Attention---Here Are Helps 
Original Window Displays 


N these times anything that has to do with conservation 
| touches a responsive chord in the breasts of the people. It 

is a time when economy and patriotism mean one and 
the same thing. 

Pictures make their impression on the brain much more 
quickly and forcibly than do 
words. It will pay the seller to 
help his patrons visualize the 
idea he wishes to put over. 
Early last Fall one retailer 
made a little demonstration 
window display that was a 
help in selling rubber footwear. 

He secured a shallow gal- 
vanized pan. With painted 
plaster of paris and sand he so 
camouflaged this as to resem- 
ble a sure enough mud puddle. 
Then he poured a little water 
into the pan. He got a pair of 
children’s shoes that were a 
little the worse for the wear. 
He pasted some plaster of 
paris over the toes of these and 
set them in the water. He then 
fitted another pair, new shoes, 
with rubbers and set them in 
the water beside the old ones. 


A show card above the display read: 





Save your children’s shoes— 
Let us fit them with rubbers. 


A WET DAY IS HARDER ON SHOES THAN 
WEAR IS 


Rubbers save doctor bills, too 











Another card read: 





Water and mud are bad for shoes 











As another shoeman sold children’s shoes he tried to sell 


A Window Puddle for Rubber Salesmanship 


rubbers. In many cases he was unsuccessful, because the parents 
did not care to buy ahead. So this man got the names of the 
children and their parents’ names and used them for a follow-up 
mailing list. He had his printer run off some large manila post 
cards: 





'NBAD WEATHER ON 
THE WAY!!! 


That means LOOK 
OUT for your child’s 
shoes! Wet weather is 
bad for the wear of the 
shoes. Save their shoes. 
Save their health. Come 
in and let us protect them 
with rubbers. Do it TO- 
DAY. Then you will be 
ready. A pair of rubbers 
will pay for themselves in 
their saving of shoes, 














From his newspaper he got 
weather signal flags to indi- 
cate stormy weather. These 
he ran at the top of the cards. 
He had the cards addressed 
and all ready to mail. Then 
when his weather report indicated bad weather he dropped the 
cards into the mail. The people in town and country had their 
cards the next morning. The cards were mentioned many 
times. 

In a certain city are several junction points where people 
have to wait for their street cars. At these points a shoeman 
placed seats for the accommodation of the waiting people. An 
advertisement on the back of each seat read: 











REST your FEET in Starr Shoes 





It was almost as good as a billboard. 

When another retailer had to vacate a room he obtained 
permission from the landlord to use the window until the new 
tenant arrived. He felt that many people having become 


* familiar with his stand would walk to the location, and not seeing 
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When you move your store use this 
clever idea of a red arrow 


A bench for the suburbanite to wait 
for her delayed car 
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his merchandise, would think he was out of business. A card on 
the display sent them to his new location and probably saved 
him some of his customers. 

On his shoe polish table a patriotic dealer has this notice: 





No man is rich enough to waste what his country 


needs— 
Save your shoes by cleaning and polishing them 


regularly 











In view of the fact that Uncle Sam insists on his soldiers taking 
the best of care of their boots it is only fair to them that the 
civilian should take good care of his shoes. 

Now that women are doing a great many of the things that 
men did before the war they will listen to advice about comfort- 
able footwear. In every factory town where there are many 
women factory workers the shoe retailer has a chance to sell 
shoes designed for comfort. In one town where women and 
girls are toiling in the canning plant an aggressive merchant 


womens 
Weresteay 


ey. 


make the days 
Work easier ... 


Clippings from the ee for Illustrations on Window 
ards 


obtained the names of women as they entered the employ of the 
plant and to each of them wrote a letter asking them to step 
over to his store to see what he had in the way of comfortable 
shoes. 

To give his window of work shoes for women a little atmosphere 
the dealer clipped all the illustrations he could find in his news- 
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papers and magazines and posted them in his windows. In 
printing portraits of women in war-time work clothes the maga- 
zines and newspapers are really helping the retailers sell the kind 
of shoes that the women workers need. 

This also offers a hint to the man who has not enough artistic 
talent to get up show cards that compare favorably with those 


Now That Felts Are Limited in Number—Get Christmas 
Profits Early 


of the stores which employ experts. If he will clip out illustra- 
tions that fit in with the merchandise to be shown a simple bit 
of lettering will make the cards of very good appearance. The 
two cards are shown to give the retailer an idea as to what he 
can do along this line. 

The first frost will bring warm felt slipper sales. Why not put 
a little effort in the showing of this line and get a lot of them 
sold on the “kick-off.” 

Borrow a wax figure, or rent it, from your dry goods neighbor. 
Have him drape it in some unusually attractive morning gown. 
Place your most attractive, as to both color and design, felt 
slippers on the feet of the figure. Place her before a dressing 
table which your furniture neighbor will lend you. ‘Tilt the 
feet of the, figure so that the slippers will be well displayed. 
Then build the slipper display around this. The dry goods 
man and the furniture man will gladly let you use the material 
suggested if you will place neat credit cards beside the exhibit 


you borrow from them. 





Cincinnati Manufacturers and 


Wholesalers 


Shoe Workers’ Wage Scale Being Rearranged 


Conferences by the shoc manufacturers with representatives 
of the shoe workers’ unions on the new wage scales have been 
held several times lately, and it is hoped that before long the 
whole scale will be settled without trouble. November 1 is 
the date on which most of the present agreements expire. 


Schools, Churches and Clubs Closed 


The spread of Spanish influenza in Cincinnati has forced 
the authorities to close the churches, schools and theaters, as 
well as other places where crowds gather, and private clubs 
came under the order early last week, forcing the Cincinnati 
Shoe and Leather Club, of which many shoe men and sales- 
men are members, to close until further notice. 
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Shoe Reclamation 


With a total of 425,989 shoe 
repairs in August in camps and 
cantonments in the United States. 
the Conservation and Reclamation 
Division of the Quartermaster 
Corps shows a salvage of millions. 
of dollars’ worth of shoes monthly. 
All credit to Philip H. Fraher and. 
his staff of executives and military 
workers. — 











High-Class Methods 


As a Factor in the Successful Conduct of Business 


By M. F. HECHT, of the Hecht Fixture Co. 


T is a well-recognized fact that but a very small per- 

centage of commercial enterprises the world over result 

in ultimate and continued success, and a very consider- 
able proportion come to grief in the earlier stages of their career. 
Naturally enough the contributing causes of these failures 
are of a manifold variety, but among the many shortcomings 
of business management, one feature stands out strong and 
beyond dispute and that is the one of the necessity of an ab- 
solutely one hundred per cent policy of honest and square 
dealing, by the exercise of which a business concern gains the 
confidence of the buying public. 


Confidence of Customers Important 


No matter how much brains, business acumen or energy 
may be put into a commercial venture, a full measure of success 
cannot be obtained without enlisting the confidence of its cus- 
tomers, and this confidence can only be secured by a straight- 
forward business policy. 


The “‘Rock of Gibraltar’ Policy 


It is true that a retail concern depending on transient business 
in a large city or a jobbing concern ‘operating in a large and 
unlimited field, may succeed in making money by fleecing the 
public, on account of being able, in the nature of its field of 
operation, to do business with a constantly fluctuating list of 
customers, and owing to the business being operated by men who 
possess good business ability, but the very fact that such success 
under a dishonest business policy is possible, makes it easy to 
imagine how much greater results could be obtained if that 
one missing “Rock of Gibraltar” policy of honest and square 
dealing feature were added to the otherwise well-managed 
business. 


“Straight” Buyer Looks for “‘Straight”’ Seller 


Fortunately with the evolution of time the high-class business 
man is coming more and more “into his own”’ because with each 
year the ranks of the strictly legitimate business men gather 
on momentum and the “straight” buyer looks for the “‘straight’” 
seller. 

Buyers Are Willing to Pay Prices 


It has become a common occurrence to have buyers tell you 


-something like this: ‘“‘We deal only with strictly recognized 


business concerns; we are through with the so-called under- 
priced, bluster style qf houses. When we deal with them we always 
get the worst of it. Prices—we want to pay them. Our business 
is built up on a reputation of quality and we have found that 
we can only get good and dependable merchandise by paying 
the price.” 


EACH INDIVIDUAL A COG IN BUSINESS MACHINERY 


Slogan—‘‘Help Us to Give Our Customers 100 Per Cent 
Honest and Square Dealing” 


Too much diligence and care cannot be exercised in constantly 
acquainting the employees with the fixed policy of the concern, 
for each individual person is a cog in the machinery of the 
business. Occasional lectures should be given the employees, 
placards should be placed everywhere and the constant slogan 
should be: “HELP US TO GIVE OUR CUSTOMERS 100 
PER CENT HONEST AND SQUARE DEALING.” 





Foot comfort means a new market for the shoe 
dealer. 
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1.—Miss Lynn, “The Lady of Shoes,”’ Featuring Miss Dorinda 4.—Cuban Day in Fourth Liberty Loan Campaign, New York. 
Bradley, the Girl with the Perfect Foot. Anna and Josephine Coronado bringing roses to Liberty Altar, 

2.—British Women breaking lumps of oxide of Iron. They Madison Square. 
are doing their “‘bit.”’ Note heavy shoes. 

3.—The Ipswich Unit of Farmerettes at Westwood, Mass., 
fete, exhibiting products of their Summer’s work. too complicated for her. 


5.—Woman preparing soles over an electric heater. No task is 
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6.—-Fighting Sdils of Fighting Fathers. Right to left—Lieut. 9.—Fighting Sons of Fighting Fathers—Major General 
William M. Black, Col. Roger Black and their father, Major Gen. Leonard Wood, Camp Funston and his son, Major Osborn Wood. 
William M. Black. “ 

7.—Fighting Sons of Fighting Fathers. Major Thomas 10.—“On to Victory” dancer—Miss Estelle Dennis, at Chil- 


Hitchcock, Senior Officer at U. S. A. Aviation Field, Mineola, L.I. 
and oldest aviator in the Service, and Lieut. Thomas Hitchcock, 
recently escaped from German Prison Camp. 

8.—Col. Roosevelt and his little grandchild, son of Capt. 
Archie Roosevelt. . 


dren’s Fancy Dress Ball, White Sulphur Springs, W. Va. 


11.—Curing Trench Feet at Granville Canadian Special 
Hospital, Buxton. 
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3 Choice Numbers from the 
Fifty CROSSETT Styles 
Now In Stock 


No. 147—Cherry or Dark 
Brown Calf Blucher, Single 
Sole, widths C to E, sizes 
5 to 11, Snap Last, price 
$7.00, in Stock. 


No. 161—Cadet Calf 
Blucher, Single Sole, widths 
C to E, sizes 5 to 11, Snap 
Last, price $6.75, in Stock. 


No. 134—Dark Brown Vici 
Blucher, Single Sole, Wing 
Foot Rubber Heel, widths 
C to E, sizes 5 to 11, Snap 
Last, price $7.75, in Stock. 


The Popular “Snap” Last 


carried in the 


Crossett Stock Dept. 


\ \ /E have planned our assortment of fifty stock 
styles for men and women to cover more 
thoroughly than ever a wide variety of demand. 
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Ask for your copy of the Crossett Catalog today showing 
ALL STYLES IN STOCK NOW 


LEWIS A. CROSSETT, Inc. 
North Abington, Mass. 


Address all communications to North Abington, Mass. 
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606 Marbridge Bldg. 417 Pacific Bldg. 58 Lincoln St. 
New York, N. Y. San Francisco, Cal. Boston, Mass. 
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Cincinnati 


Both Merchants and Manufacturers 
Studying Regulations 


Cincinnati shoe merchants and manu- 
‘ facturers alike have been devoting most 
of their time during the past week to 
studying with renewed interest the new 
program of restrictions laid upon the 
trade by the War Industries Board, and 
while it is felt that the trade can get 
along, provided a liberal construction is 
given to the regulations, there are a 
good many respects in which it is be- 
lieved that the regulations are difficult 
to comply with, if not entirely unwork- 
able. The probability that the author- 
ities will exercise a reasonable amount 
of leniency in applying the new rulings 
to shoes already contracted for is taken 
as offering a great measure of relief to 
the situation, as retailers have been 
compelled to go ahead and order goods 
which, in a majority of cases, cannot 
possibly be made or sold in full com- 
pliance with the regulations. If a fair 
degree of latitude is allowed in these 
cases, the trade feels that the buying 
for the Spring season of 1919 can be 
adjusted to meet the regulations. 


Misinformation Viewed with 
Alarm 

Newspaper reports from Washington, 
supposed to be issued with the sanction 
of the authorities, stating that the new 
regulations will have the immediate 
effect of reducing shoe prices consider- 
ably, in spite of the plain provision that 
retailers have until next June to dispose 
of their present stocks, and that shoes 
for next Spring may be cut without 
conflict with the regulations up to 
January 1, in some cases, caused con- 
siderable disturbance in the Cincinnati 
trade. Retailers have had their troubles 
during the last two or three months in 
impressing the public with the right of 
the retailer to sell any goods he has on 
his shelves, as far as Government price 
and color restrictions go; and they now 
find it necessary to explain again that 
this is still the case. 


Retail Merchants Make Statement 


The Chamber of Commerce group of 
shoe retailers gave its approval to the 
following statement covering the situa- 
tion, which was used by a leading news- 
paper: ‘‘The article from Washington in 


the papers recently relative to price of , 
shoes was apparently misunderstood by 4% 
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the public. The new regulations apply 
only to shoes that are cut after October 
15. These could not possibly reach the 
retailer before the Spring of 1919. Inas- 
much as Spring purchases are already 
made by most dealers there is not ex- 
pected to be any appreciable change in 
conditions until the Fall season of 1919. 
Under the ruling made dealers are per- 
mitted to dispose of their present stocks 
and of shoes under contract.” 


Milwaukee 


Warm Weather Slows Down Retail 
Business 

Trade conditions locally were some- 
what disquieting, due, generally, to 
very warm weather and the distracted 
interest created by the forceful cam- 
paigning for the Fourth Liberty Loan. 
The demand for brown kids is still being 
maintained to a very good degree and 
Russia calf with low and military heels 
are going more actively than ever be- 
fore. A number of stores report a big 
call for gray suedes, while gray kids 
have a normal, steady sale. 


Milwaukee Shoe Retailers Meet 


One of the largest sessions of the Mil- 
waukee Shoe Retailers’ Association was 
held in the form of a meeting Wednes- 
day evening, October 9th. Practically 
every prominent shoe dealer was present 
and by a very patriotic and exciting 
wind-up the shoe dealers went way 


“over the top” of their liberty loan 
quota of $33,000.00. Opinion seems to 
indicate that before the campaign is 
over more than $50,000.00 will be sub- 
scribed by the Association. Among 
other things decided at the meeting, 
was the pledge to send 100 barrels of 
old boots and shoes to Belgium for 
distribution among the very needy, 
The plan is to have a barrel in front 
of every shoe store in the city to receive 
contributions from the public with a 
sign attached to each barrel calling 
attention to the good cause. 


Milwaukee News Notes 


Mr. S. J. Cohn, buyer for the shoe 
department of Espenhain’s, has _ re- 
signed to go into the jobbing business in 
Chicago with the A. B. Shoe Co. Mr. 
Fred Leuschner, assistant to Mr. Cohn, 
has now succeeded him as manager of 
the department. 


Chi cago 


CHICAGO SHOE RETAILERS 
HOLD MEETING 


Regulations Explained by President 
O’Connor 


The members of the Chicago Shoe 
Retailers’ Association gathered on Tues- 
day. October 8th, at the Winter Garden 


Restaurant to attend a special meeting. 
The occasion was celebrated by wind- 
ing up with an oversubscription to the 
Fourth Liberty Loan, exceeding by 
many figures the $200,000 quota of the 
Association. Another subject of im- 
portance was the return of John O’Con- 
nor from New York, who made the 








P. J. Harney Shoe Co. 


Factory, Lynn, Mass. 
Boston Office 
183 Essex Street 








Tober-Saifer Shoe Co. 
Creators of Novelty Shoes 
= Oxfords and Pumps 

: In Stock Ready to Ship 
Also Nifty Boots in All Lead- 


ing Shades 
Write for Samples 


1312 Washington Av., St. Louis, Mo. 








The House of Service 
Novelty Footwear 


IN STOCK 
In Narrow Widths 


VINSONHALER SHOE CO., 
1211 Washington Ave., St. Louis 








G@oikes 


Women’s McKay and Welt Shoes, Stylish 

at all times and valucs that stand alone 

at their prices. 

Cotter Shoe Co. - - Lynn, Mass. 
Boston Salesroom, 212 Essex St. 








1508 WASHINGTON AVE. 
St. Louis.Ma 


Novelties in Stock 
For At Once Shipment 








The Easiest Selling House Shoes 
9 


Large Welts 
— and 


Turns 
vas COMFORT “™ 
Lane Brothers Co. aci0.5%2 ave. Boston 
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W.C. Cushman & Co. 


WOMEN’S WELT AND McKAY 
SPECIALTY SHOES 
ON THE FLOOR—READY TO SHIP 


403 Albany Bld., Boston 


New York Office, 127 Duane St., Room 32 








The Line of 100 Styles 
of Comfort Shoes 


Jullets — — Omfords -— Bals 
Polish—But' 


Prin als, etc. 
Women's Flexible Welte 
and McKays, and Warm 
Lined — Men's Slippers 
TIMSON BROS,, Inc, 
Boston, Mass. 
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vital announcement that the War 
Industries Board has decided upon the 
following figures as the normal percen- 
tage of profits for shoe merchants: 35 
per cent to 40 per cent gross profit on 
Class A shoes; 30 per cent to 35 per 
cent gross profit on Class B shoes; 25 
per cent to 33 1-3 per cent gross profit 
on Class C shoes. While some uneasi- 
ness was felt over these regulations, all 
present have reconciled themselves to 
the requests of the Government. The 
fact that ample time is allowed for the 
moving of present stocks bought at old 
prices, and the filling of the immediate 
wants of the public will readily consume 
present styles and merchandise, is reas- 
suring. 


Slight Decrease in This Week’s 
Trade 


Business on State Street and in the 
outlying sections of the city among the 
shoe trade has been somewhat retarded 
during the past week. The prolonga- 
tion of warm weather was anything but 
an incentive to buying Fall footwear. 
The interest in the Fourth Liberty Loan 
has to a more or less degree sidetracked 
the purchase of merchandise by the 
general public. Merchants feel that 
with the closing of the $6,000,000,000 
subscription campaign and the arrival 
of good crispy weather trade will again 
assume its roseate atmosphere. 
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Everything Is Being Called For 

The choices of shoe purchasers are so 
wide and varying that it is difficult to 
determine just what style of shoe is 
selling best. The call for brown is the 
most persistent. Russia brown calf 
shoes with military heels have had a 
stimulated rise in demand for the past 
week. Brown kids, black kids, two- 
tones with suede and buck tops all have 
been popular in point of favor. High 
prices do not deter purchasers; the 
demand generally is for qyality and the 
price consideration is only a secondary 
factor. 


F. E. Foster Pushing Oxfords and 
Spats 

In a current advertisement F. E. 
Foster & Co. calls the public’s attention 
to the timely features of low shoes in 
the following manner: ‘‘A Foster War 
Time Conservation Shoe — For Autumn 
and early Winter the Foster Spat Shoe 
worn with the Foster Spat is suggested 
as a practical means to conserve both 
material and needed labor. Foster 
Oxfords and Pumps take less material 
and cost much less than the high boot. 
When worn with the Foster Spat they 
are suitable for the season as well as 
being extremely modish.”” This store 
is still continuing ifs policy of giving 
a Thrift Stamp or 25c in cash for every 
pair of shoes bought for cash and carried 
home. 


Lynn 


The World’s Market Arouses Lynn’s 
Interest 


Lynn manufacturers have new and 
greater interest in world’s market for 
the sale of footwear, for there are pros- 
pects of vast expansion of sales across 
the seas, as well as immediate demand 
for shoes from customers abroad. 
Orders are being booked for shoes, to be 
made and delivered when peace comes. 
Besides, shoes made up on former orders 
and held in shops for want of ships, or 
because of embargoes, are now being 
sent abroad. 

The new shoe trade regulations, which 
became operative this week, do not 
apply to shoes made for the export 
trade, according to information had by 
dynn manufacturers, and they con- 
tinue to make for their customers 
abroad shoes of such styles, colors and 
prices as their customers abroad call for. 


Lynn Fits In on the New Regula- 
tions 


Lynn manufacturers, as a general 
rule, accept the new regulations with 


good cheer, and with a determination to 
make the most of them. It looks as if 
they favor the class of footwear which 
is made in Lynn, for they call for popu- 
lar price, serviceable shoes, the making 
of which is Lynn’s specialty. The bulk 
of Lynn’s shoes are of the Class B, or 
middle grade, to retail at from $6 to 
$8.50 a pair, and very few Lynn shoes 
have retailed at higher than $12 a pair. 

Few turn boots, excepting comfort 
boots are made in Lynn, welts and 
McKays making up the bulk of the 
product of the city, and Lynn’s trade 
will not be much affected by the restric- 
tions on turn boots. 

The standardization and simplifica- 
tion of styles will tend to increase the 
output of shoes in Lynn shops per opera- 
tive, for the operatives can make shoes 
faster when the shoes are held down to 
a few simple styles than they can when 
the shoes are spread over a number of 
styles. 

The time that was spent, in times gone 
by, in matching colors, in changing 
lasts, patterns and forms, to conform 
to new styles, and in like special tasks 
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demanded by style, will be saved and 
will be devoted to increasing the pro- 
duction of shoes of styles provided for 
by the regulations. 


End on Boots, Begin on Oxfords 


Rogers & Briggs, Lynn makers of 
popular style shoes for women, ended 
their run on boots this week, and began 
on oxfords, and expect to keep running 
on them exclusively until next Summer. 

The best selling oxford in their line is 
of the standard brown shade of kid 
leather. It is made over a long slim toe 
last, with a 334-inch vamp, and a new 
vanity tip with centre perforations. 
It laces through five eyelets. It has 
white welting, which gives a touch of 
contrast to the shoes, and at the same 
time conforms to the new regulations. 
Its heel is 17-8 high, shaved to the Louis 
style, but it has no Louis breasting, nor 
any aluminum plate, for these two lat- 
ter details are forbidden by the new 
regulations. 

Another very good seller is an oxford 
of corresponding character, except that 
it has a 13-8 heel, of the military style. 

This firm observes, by the way, that 
its orders indicate a steady increase in 
the sale of low heel shoes. 


To Make 6,500 Pairs 


The shops of A. M. Creighton, Lynn, 
are being provided: with additional 
machinery, and their production will be 
increased to 6,500 pairs a day of popu- 
lar Welt and McKay shoes for women 
for the domestic trade. Also, especial 
attention will be given to the making of 
shoes for customers abroad. Already, 
the foreign trade of this concern is con- 
siderable. 


Export Shoes Resold 


Some shoes were bought by a British 
shoe merchant from a Lynn shoe manu- 
facturer. The delivery of them was 
delayed by the embargo. So the firm 
resold the shoes to a merchant in 
South Africa, the London agent of the 
firm negotiating the transaction. 


A White Factory 


An additional floor, recently taken by 
Johnson-Wright Co. has been made 
into a white room, with white walls, 
and white benches, and it is used for 
increasing the firm’s production of 
white shoes. 


Better Sole Leather 


A buyer of leather, for one of the 
smaller Lynn factories, expresses the 
opinion that shoe manufacturers are 
getting better sole leather than ever, 
and are putting it on their shoes, and 
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giving their customers the benefit of 
it. 

He also adds that there are, accord- 
ing to the best information he can 
gather, considerable supplies of the 
lower grades of cut soles accumulating 
in warehouses. 

These lower grade soles would readily 
be taken by customers abroad, if there 
were ships to carry them. But as they 


are, they are a drug on the market. 


The Demand Is Big 


Indicative of the state of the shoe 
market is the case of a Lynn salesman 
who recently visited his best customers 
and secured from them orders enough to 
fill his factory for a reasonable length 
of time. When he returned to the fac- 
tory, he found on his desk an order 
from one customer increasing his ori- 
ginal order by 150 cases of shoes. 


Napoleon’s Advice Bettered by 
Dunbar 


Napoleon was only half right when he 
said that the first essential of a good 
soldier is a good pair of shoes. Before 
good shoes, he needs good feet on which 
to put his good shoes. 

So Napoleon’s advice is bettered by 
Dunbar, the Lynn footologist. He speaks 
from happenings of the day, as well as 
from accumulated knowledge, for he is 
putting in time these days fixing up the 
feet of soldiers at Camp Devens, to make 
them good feet for the good Army shoes. 


Larger Sizes Now, Still Larger Sizes 
Later 


Lynn manufacturers have commented 
several times lately on the demand for 
larger size shoes for women. They are 
making a lot of No. 7 and No. 8 shoes, in 
D and even E widths. . 

The demand for these larger sizes, they 
believe, is due to the fact that women are 
working more, and being on their feet 
more require larger sizes of shoes. 

The Army, it will be recdllected, had a 
somewhat similar experience, for when 
the boys began to march and to be on 
cheir feet a lot, their feet outgrew the max- 
imum sizes of shoes in the Government 
stock, and the Government simply had to 
get bigger shoes, even ordering 15s. 


Rudiher Netes 


A fourth dividend of 10 per cent has 
been declared by the referee in the case of 
the Consumers’ Rubber, which went into 
bankruptcy in 1913. 

During the heated season awhile ago 
several workers in the Lambertville Rub- 
ber Company were overcome by the heat, 
and some of the Trenton rubber factories 
found it necessary to shut down. 
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FOOTWEAR THAT APPEALS 
TO THE FEMININE FANCY 


We make a complete line of 
Women’s Medium and High- 
Grade Welts 


IDEAL VOGUE SHOE CO. 
HAVERHILL, MASS. 
Boston Office, 207 Essex St., Room 218 
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WOMEN'S sslell SHOES IN STOCK 


173 SUMMER STREET 
BOSTON, MASS. 
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MONITOR SHOE CO. 
66-68 Reade St. 
New York, N. 
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SOFT SOLES 
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saler All leather 3.25 up 
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Philadelphia 


Retail Trade Hit by Misinterpreta- 
tions 


Unquestionably the epidemic of Span- 
ish influenza which last week caused 
the closing of the theatres and other 
places of amusement and entertain- 
ment, slowed down the Liberty Loan 
drive and disturbed matters generally, 
had a considerable effect upon the 
volume of business in the retail stores. 
At any rate the report comes in of a 
considerable slump in business in this 
branch of the industry. 

Another probable contributing cause 
for this is the erroneous Associated 
Press report that.went out from Wash- 
ington to the effect that shortly twenty 
dollar boots would be offered at the 
regulated price of $12.00. 

Everybody in the trade knows that 
this is wrong, and that all merchandise 
on the shelves bought to sell at higher 
figures is salable at a reasonable and 
regular profit, but the public has not 
come to realization of that fact as yet 


and this too contributed to some extent 
to the falling off in business in the 
retail stores. 

This condition is regarded however 
as merely temporary, and the members . 
of the retail trade are looking forward 
to renewed activity as soon as the health 
condition of the city improves. 


Increased Demand for Polishes and 
Laces 

In the midst of his activities as a 
member of the Liberty Loan com- 
mittees of the Elks and the Italian 
Division Mr. Lagomarsino of P. P. 
Lagomarsino & Co., is still keeping in 
touch with business. He reports that 
conditions in the findings trade are 
good. There is a very general demand 
from all sections of the country for 
findings lines, including particularly 
the dressings, polishes and laces. In 
the former the principal call is for the 
black and brown dressings, since it is 
rather late now to look for any con- 
siderable business in white. 


New York City 


In the Retail Trade 


Notwithstanding the shortened hours 
in all stores of the central district result- 
ing from the Board of Health’s order 
in the effort to check the spread of the 
influenza epidemic, the volume of busi- 
ness was very satisfactory during last 
week. The lines of merchandise called 
for were for the most part regular Fall 
goods and business is into the full Fall 
swing now. 


Black, Brown and Gray Leaders 


In women’s lines the call is very strong 
for black and, brown kid and in the more 
strongly accented specialties, there is 
a steadily growing demand for black 
ooze. This stock is wanted in both 
boots and oxfords and the retail trade is 
finding some difficulty in getting a suffi- 
cient quantity of this stock to complete 
the requirements of the case. Gray boots 
and combinations are also selling quite 
freely. 


Retail Shoe Merchants Uncertain 


A good deal of uncertainty exists in 
the minds of the retail trade and for 
that matter, in the minds of cus- 
tomers as to the effect of the price 
fixing of shoes on immediate business. 
It is now becoming clear to the trade 
that the merchandise on hand at the 


present time cari be sold at regular 
prices and the public is rapidly coming 
to the conclusion that the fixing of a 
maximum price of $12.00 for shoes does 
not mean that present shoes of a higher 
price must be sold at that figure. An 
Associated Press dispatch under a 
Washington date line, appearing in the 
newspapers of a fortnight ago was un- 
questionably responsibJe for this im- 
pression. That new shoes from now on 
will be classified under the fixed stand- 
ard of prices is understood but a con- 
siderable margin of time has been 
allowed the retail trade to dispose of 
their present stocks without suffering 
losses and therefore so far as the present 
Fall season is concerned and so far as 
goods now in the stores or on the way to 
them go, present conditions of sale price 
remain unaffected. 


New York Office Opens 


Mr. Geo. H. Perry, who is very well- 
known in the retail trade of this city, 
having been for over twenty years en- 
gaged in that branch of the industry, has 
opened an office at 309 Broadway, 
which will be the headquarters for C. D. 
Gibbon & Son of Philadelphia. This 
house specializes in style shoes for 
women. Mr. Perry is very happy in 
his new connection and states that his 
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house, among other features, is perfect- 
ing a motor-delivery service from Phila- 
delphia to New York and their service 
includes counsel with regard to adver- 
tising, stock-keeping, records, general 
store merchandise and the like. Al- 
ready he has established some very 
interesting accounts in the New York 
field and feels that he will be of much 
service to those customers who were 
already on the books of the concern. 
His new location on Broadway at Duane 
Street is in the center of the New York 
Shoedom and is therefore very conven- 
ient to the trade visiting the shoe 
market. 
Opens with Rush 


The Fall season which opened up with 
quite a rush of business the latter part 
of September, has slowed down per- 
ceptibly. Merchants attribute this 
situation to the Liberty Loan drive and 
the epidemic of influenza. The drop 
in business however, is by no means 
calamitous. Business is being done in 
the larger shops on Fifth Avenue and 
Thirty-fourth Street. 


More Panic than Influenza 


Merchants forecast that the slump 
is only temporary and expect business 
to pick up with the settling of the 
weather and subsequent to the finish 
of the Liberty Loan drive. They figure 
that more people are affected by the 
influenza panic than by the disease 
itself. 


The Pilgrim and the Plague 


In this connection they tell the story 
of the Pilgrim and the Plague which 
runs somewhat as follows: A Pilgrim 
on the ancient road to Mecca met a 
Plague and spake to him thusly: 

“Plague whither goest thou?” and the 
Plague replied, 

“T am going to Mecca. 
the Pilgrim asked, 

“And what misison hast thou in 
Mecca, where the people are good and 
righteous.” And the Plague said, 

“T am going to Mecca to kill 5,000 
persons as a warning to the righteous 
to remain righteous.” The Pilgrim 
made no reply but sadly shook his head 
and wended his weary way onward. 
Years passed and he met the Plague on 
another highway and this time thus 
addressed him: 


9 


Thereupon, 


“Plague,” he said, “thou did not 
speak truely to me, when last I met you 
on the highway. You said that you 
were then on your way to Mecca to kill 
5,000 persons, but as a matter of fact, 
50,000 were killed. Plague, thou art a 
false one and without honor.” 

“Nay, speak not so harshly of me, 
Pilgrim,” replied the Plague. ‘I went 
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to Mecca as I then informed you and I 
only killed 5,000 persons, as I said I 
would.” 

“Then how did the other 45,000 die, 
thou false one?”’ 

“Ah, for those 45,000, I am not to 
blame, Pilgrim, for they died of fright.”’ 


Moral for Retail Merchants 


And so the retail merchants are 
cautioned not to get panic-stricken and 
forget the big essentials of merchandis- 
ing in these trying times. This is the 
time to fool the Plague and not die of 
fright. 


Queen Quality Enlarges Shop 


The Queen Quality Shoe Shop, 32 
to 34 West 34th Street, New York, has 
been enlarged to twice its former size. 
While the painters and decorators are 
still pottering around the place, it is 
quite evident that this shop after it is 
fully in trim, is going to be one of the 
most attractive in the city. The new 
layout represents the quintessence of 
shoe merchandising from the store front 
and window trims to the ladies’ parlor 
in the rear of the shop. More about this 
shop when .it is fully completed, but 
retailers who visit New York, within the 
next few weeks, will overlook a good bet 
if they do not look into the place and 
shake hands with its genial manager, 
Mr. McLaughlin. 


Satins and Suedes Lead 


Merchants report that there is a 
surprising demand for blacks in boots 
and oxfords. Black satins and suedes 
take the lead with the odds slightly in 
favor of the satins. 


Spats Have Reached Apex 


The early rush for spats reached its 
apex two or three weeks ago and now 
it is on the downward curve. It is 
explained that this is due to the excep- 
tionally high increase in the price. The 
consumer, it is apparent, is thus dis- 
couraged in the use of the combination 
of the oxford and the spat for early Fall 
wear. The very low skirts steadily 
gaining vogue, is giving though, a 
peculiar impetus to oxford sales—spats 
or no spats. Taupe garments and 
mahogany oxfords or boots are seen 
with more or less frequency on Fifth 
Avenue. 

Three Shoe Centers 


Seventeen manufacturers have leased 
showroom space in the Bush Terminal 
Sales Building, 130 West 42d Street.: 
Many of them are not as yet settled in 
their new quarters, indeed, the majority 
of them have as yet nothing to show 
except some very flossy gilt lettering 
on the door. It is said, however, that 
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they will all be set and ready for busi- 
ness by November first. Thus there 
are now three shoe centers in New 
York, namely, Duane Street, Thirty- 
fourth Street and now Forty-second 
Street and Broadway. The trend has 
started uptown. 


Terminal Sales Building Manu- 
facturers 

The following are the firms with show 
space in the Terminal Sales building: 
George W. Baker Shoe Company, 
Bliss & Perry Company, Boyden Shoe 
Manufacturing Company, James A. 
Banister Company, Dugan & Hudson 
Company, Nathan D. Dodge Shoe Com- 
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pany, Daniel Green Felt Shoe Company, 
Hervey E. Guptill, A. H. Ginszberg-Gor- 
don, Inc., The Julian & Kokenge Com- 
pany, The Kalamazoo Shoe Manufac- 
turing Company, The Krippendorf-Ditt- 


-mann Company, Kozak & McLoughlin, 


Inc., Parker-Holmes Company, The 
Selby Shoe Company, A. W. Tedcastle 
Co., and the Stetson Shoe Company. 


Elaborate Buckles for Evening Shoes 


Black satin pumps and colonials with 
elaborate buckles of varied shapes and 
design are worn by fashionable women 
in the evening at theatres, restaurants 
and hotels. 


St Louis 


Weather, Influenza and Loan 
Retard Business 


- A combination of warmer weather, 
influenza epidemic and Liberty Loan 
enthusiasm detracted somewhat from 
the retail business in the shoe stores and 
departments during the past week with 
the result that the general report is of 
a business showing a drop from the 
same period last year. At that the 
managements are quite well satisfied, 
considering all the circumstances and 
look for activity within a week or two 
at most as the three members of the 
combination referred to disappear. The 
warm weather is regarded as the most 
potent influence, though the influenza 
scare has unquestionably had the effect 
of keeping many at home and out of the 
crowded districts and stores in order to 
avoid the contagion. 


and Buyers Complying 
with Regulations 


Travelers 


Manufacturers report that the orders 
from their salesmen indicate a willing- 
ness to buy freely, but have sent out 
complete copies of the new regulations 
of the War Industries Board with in- 
structions to follow them so far as they 
can understand them in taking orders 
after the 15th of October. There is 
every disposition to comply with all 
regulations, but the manufacturers feel 
that there is need for more detailed 
instructions as to manufacturing and 
also as to the margin of profit to be 
allowed and also what protection there 
can be against profiteering by the pur- 
chase of shoes at the low range for the 
class at wholesale and their disposal at 
the top of the retail range. The effect 
of the new rulings on buying by re- 
tailers will scarcely begin to appear for 
a week or so in the orders from the men 
on the road. 


Mis-Information Causes Unrest 


The press publicity given the fact 
that the War Industries Board has 
fixed maximum prices on footwear, 
divided into three classes, is already 
having some effect on the consumer for 
retailers report frequent statements 
that the customer expects footwear 
along the lines of the restriction al- 
though the retailers are not affected 
until next June. It is resulting in some 
necessity for explanation of the exact 
facts in the matter, and for the most 
part the explanations are being accepted. 
Few retailers’ trade will be affected in 
this city or district by the classifica- 
tions, while the St. Louis manufac- 
turers, for the most part, are producing 
footwear that comes within the limita- 
tions and will have to make only slight 
changes in their operating methods. 


H. C. Wood Recovering from Opera- 
tion 

H. C. Wood, Comptroller of the 
International Shoe Co., is recovering 
from an operation for appendicitis which 
he underwent at St. John’s hospital 
about two weeks ago. Mr. Wood had 
been feeling under the weather for some 
time previous to the operation, but it 
was not thought that his condition was 
likely to need surgical attention until 
the day before he was taken to the 
hospital. He passed through the opera- 
tion nicely and is recovering rapidly. 
He will probably take a considerable 
rest before resuming his duties as assist- 
ant regional adviser for the St. Louis 
district in connection with the war 
industrial work of the St. Louis district. 


Early Christmas Shopping Cam- 
paign 

The St. Louis retailers of all classes 

have united in the development of a 
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campaign for early Christmas shopping 
and have adopted resolutions to abide 
by the Government’s request with 
relation to employing extra help. De- 
cisive action was taken at a general 
meeting .of retailers, members of the 
Associated Retailers and others as well 
at which M. L. Wilkinson of Scruggs, 
Vandervoort & gBarney D. G. Co. 
presided. 


Johan Johansen Buys New Home 


President Johan .Johansen, of the 
Johansen Bros. Shoe Co., bas purchased 
a new home in Parview, a handsome 
residential suburb of St. Louis. It is a 
very handsome building and provided 
with spacious grounds, being up to the 
minute in construction and equipment. 
Mr. Johansen will occupy the new 
residence at once. 

W. H. Moulton, general superintend- 
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ent of the International Shoe Go., who 
has been absent on a trip for his health 
for the past two months has returned to 
headquarters and resumed his duties. 

The Mississippi River Barge system 
is proceeding with regular service and 
the third weekly sailing for the South 
was on Saturday, October 5, on which 
date the return trip of the towboat and 
barges of the first sailing on September 
28 left New Orleans for St. Louis on its 
return trip. The service is now.estab- 
lished on a weekly basis and regular 
trips are to be made from now on. The 
St. Louis shoe houses are making use of 
the new transportation system and one 
of the heaviest sbippers in that line has 
been the Brown Shoe Co., of which 
George Warren Brown, chairman of the 
board of the Brown company, has been 
a strong advocate of more consistent 
use of the river for many years. 


Brockton 


WOMEN’S SHOES IN FAVOR 
Production Is Steadily Increasing 

Along the line of shoe production in 
this city at the present time may be men- 
tioned the popularity of the women’s welt 
shoes which are being produced by numer- 
ous concerns here. These represent the 
acme of excellence in design and shoe 
workmanship, in plain patterns as befits 
the high grade footwear. All the repre- 
sentatives of Brockton houses, who are 
showing these women’s welts, write that 
they are being well received by their 
customers and the trade generally. These 
statements are backed up by substantial 
orders. The reputation which Brockton 
has achieved in regard to men’s shoes is 
now enhanced by the manufacture of 
women’s footwear, designed and made 
with the same skill as shown in the men’s 
line. 


TWENTY-SEVEN YEARS IN 
ONE STORE 


Merchant Moves for the First 
Time 

“First move in 27 years without a fire 
or a failure,’”’ is the unusual heading of 
an advertisement published in the local 
papers by J. A. Sullivan, a retail shoe 
merchant of this city. Mr. Sullivan 
after a successful business career as a 
retail shoe merchant for 30 years in this 
city, announces that he has found it ex- 
pedient to move from his 27-year-old 
location to a more modern building 
directly across the street. 


Scientific Foot Fitting 


Mr. Sullivan, since a young man, has 
been identified with the making and sell- 


ing of shoes. He has built up his long- 
established business by applying scien- 
tific knowledge to the fitting of feet. 
He claims to have the only scientific 
ladies’ feet fitting shop, and adds, as a 
clinching business argument: 

**Do you want shoes that will 
keep the blood in your feet 
properly circulating, and every 
ligament working in harmony, 
thereby giving you a maximum 
of comfort and action, without 
extra charge? If you do, con- 
sult a regular feet-fitter, not an 
ordinary shoe salesman.” 


ORDER FOR WAR SHOES 
Local Concern Adds to Contract 


By request of the War Department, 
presented to Brockton army shoe manu- 
facturers in Brockton and _ vicinity, 
George E. Keith Company has agreed 
to take an order for 60,000 pairs of the 
so-called Pershing army shoes. At a 
recent conference in Washington, the 
War Department urged that all manu- 
facturers do their best to take on a pro- 
portionate part of a million more pairs 
of these trench shoes, for December and 
January deliveries. With the exception 
of the Keith company, concerns in this 
city making army footwear were unable 
to take on additional work. Unavoid- 
able delays have occurred in completing 
orders now in hand. 


Fighting Men Discard Shoes 


C. Chester Eaton of Charlgs A. Eaton 
Company, in speaking of the Washing- 
ton conference, says: ‘‘ Allied soldiers in 
France, who go ‘over the top’ carry 
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South American market.” 








SALES LETTERS 


MULTIGRAPHED-- 
FILLED IN--SIGNED-- 
MAILED. 


F. S. ROOT CO. 


BUSINESS PUBLICITY SERVICE 
6 BEACON ST.. BOSTON 








QUESTIONS 
ANSWERED QUICKLY 


in “Where to Buy” columns—a 
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packs with them, including extra pairs 
of shoes. When the U. S. A. boys get 
the order to ‘go over’ they discard these 
packs and take off their coats, roll up 
their sleeves and literally strip for 
action. This causes the loss of many 
pairs of shoes that are missed by the 
salvage corps that follows them. But 
the boys get there and the War Depart- 
ment says it is up to the shoe factories to 
keep them supplied.” 


LIBERTY LOAN SUBSCRIBERS 


Large Sums from Shoe Men 
In the big drive for the Fourth Liberty 
Loan, which has been made in Brockton 
the past week, several of the leading 
shoe and leather manufacturing con- 
cerns have made large subscriptions. 
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Among the largest are: George E. Keith 
Co., $500,000; W. L. Douglas Shoe 
Co., $300,000; M. A. Packard Co., 
$40,000. Many other concerns in the 
local trade are represented by sums 
ranging from $1,000 to $25,000. 


BROCKTON SHOE SHIPMENTS 


Gain Over Corresponding Week a 
Year Ago 


Shipments of shoes from this city 
during the past week totaled 10,005 
cases. This, compared with 9,396 cases 
for the corresponding week a year ago, 
shows a good gain. Total shipments 
thus far during 1918 are 483,244 cases 
as compared with 460,784 cases for the 
corresponding period of 1917. 


Haverhill 


EXCLUSIVELY CUBAN TRADE 
Making Shoes for Export 


J. H. Murray & Co., manufacturers of 
women’s turn footwear, make goods ex- 
clusively for trade in Cuba and the 
Philippine Islands. Their business is 
practically confined to Spanish-speaking 
countries. ‘This concern is the oldest in 
Haverhill in this line of business, having 
been established in 1898, just after the 
conclusion of the Spanish-American war. 
Mr. Murray has recently taken into 
partnership Avelino A. Argiielles, a young 
man from Spain, who has learned the 
business in this country, working in the 
Murray factory during several months 
past. The business has shown a steady 
growth since its establishment 20 years 
ago and, at the present time, the output 
of the plant is limited only by the facilities 
for producing goods. 


SHOE MAN IN SERVICE 


Son of Former Prominent Manu- 
facturer 


William H. Porter, until recently a 
traveling representative for Ira J. Webster 
Company, shoe manufacturers of this city, 
has received a captain’s commission in 
the United States Army, dating from 
October 5, 1918. Captain Porter is the 
son of the late General Howard L. Porter, 
who in former years was prominent in 
shoe manufacturing in this city. Captain 
Porter is a Harvard man, class of 1898, a 
Knights Templar, 32d degree Mason and 
a member of several clubs in Boston and 
Haverhill. He had special training at 
Camp Meigs, Washington, D. C., then in 
the Quartermaster Corps in that city, 
his work there leading to his captain’s 
commission. His work is in the Quarter- 
masters Department. 


NEW SHOE MANUFACTURING 
CONCERN 
Producing Line of Women’s Foot- 
wear 
Harrison-Lockwood Company is the 
style of a new corporation recently formed 
to manufacture a medium-priced line of 
women’s McKay boots and low cuts for 
the wholesale and mail order trade. H. S. 
Lockwood is president and Richard C. 
Harrison treasurer. Mr. Lockwood, who 
for several years past has been identified 
with the sale of Haverhill-made footwear, 
will look after the selling end, while Mr. 
Harrison will have charge of the office and 
financial departments. ‘ The factory, which 
is located at 112 Phoenix row, is now in 
full operation and making shipments of 
goods. 

WOOD HEELS ON LOW CUTS 
Women’s Shoes Will Be Heeled in 
Regular Way 
Merchants throughout the country will 
be interested to know that wood heels are 
to be used in low shoes as heretofore, and 
that nothing in Government regulations 
forbids the production of these heels for 
use in women’s oxfords, pumps and other 
low cut footwear. Haverhill is one of the 
principal centers of the United States for 
the production of wood heels. All the 
manufacturers here have extensive orders 
for these goods from local manufacturing 

concerns as well as those elsewhere. 


WAGES FOR CUTTERS 
New Price List Is Now In Effect 


Shoe cutters working in Haverhill fac- 
tories are now working under a sub- 
stantial increase in wages. These new 
rates, which went into effect October 1, 
give outside and lining cutters $35, 
and trimming and block cutters $25 

_ (Continued on page 99) 
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Good looks alone won’t sell a shoe today. 


Back of the perfect lines—the attractive 
last—must be expert workmanship—dol- 
lar for dollar quality value. 


Barry shoes back up the latest, most 
desirable styles with a quality of leather 
—a perfection of finish that wins the dis- 
criminating buyer every time and brings 
him back a permanent customer. 


The element of comfort introduced in the 
flexible TEXTAN SOLE is a convincing 


selling point—a feature no man disregards. 


T. D. BARRY CO. 


Brockton, Mass. 


Boston Office: 183 Essex St., Room 204 
New York Office: 200 Fifth Avenue., Room 608 
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| Every man who 

attempts to fit 
shoes should, in 
fairness to him- 
self as well as the 
public, take ad- 
vantage of this 
course in Practi- 
pedics. A man 
cannot know too 
much about his * 
own business. I 
consider Practi- 
pedics an invalu- 
able asset. 


The study of your 
course helped me 
make new custom- 
ers for the store 
and brought me 
a big increase in 
salary. Often have 
four or five people 
waiting for me to 
attend to them. 





This course in 
Practipedics 
means much to 
me and the man 
I am working for. 
Our local paper 
gave me a fine 
write-up yester- 
day in regard to 
my knowledge of 
the foot. 


Knowledge of the 
anatomy of the 
foot. and its ail- 
ments with their 
mechanical correc- 
tion has greatly 
increased my busi- 
ness capacity and 
enabled me to give 
a superior service 
to my patrons. 
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Thousands of Progres| si: 
people are Now Studyi ng 


There is an old saying that you can 
lead a horse to water but you can’t make 
him drink. We have tried faithfully to 
present to every shoe dealer and every man 
and woman who fits and sells shoes the many valu- 
able features of this Home Study Course in Practi- 
pedics. 


We have presented facts and evidence as to the worth 
of this training which no reasonable person can dis- 
pute. We have shown where the salesperson has be- 
come more proficient and as a result had received 
material salary increases. This has been of a decided 
advantage to the employer for his business has grown 
proportionately, his customers have been better served 
and his store has established a reputation and pres- 
tige for itself. 


But holding competent help in these strenuous times 


is a most difficult task. It is therefore highly de- 
sirable that every shoe merchant or manager of a 
store study Practipedics himself and qualify as a 
foot expert. He is then in position, if needs be, 
to handle this department of the business and it 
enables him to train his new clerks intelligently 


along this line. . 
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| Practipedists 


sisive Dealers and Sales- 


ilng This Valuable Course 
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But the most successful shoe stores of today are those 
where every clerk is a Practipedist. If you prefer 
to have one man only to handle the Foot Comfort 
Department, well and good enough, but this knowl- 
edge makes every salesperson more competent and 
also makes them good boosters for the Foot Comfort 
Department. 


If you have never investigated the results of Practi- 


Try it yourself 
You will 


pedics, now is the opportune time. 
or watch its effects on your sales force. 
marvel at the results.” 


Weare in position to award a limited number of 
scholarships in the American School of Practipedics. 
Make your application on the coupon below. Do it 
now while this opportunity is open. 


Mail Coupon Today 





The Scholl Mfg. Co., 
213 W. Schiller St., Chicago 


Gentlemen: Without cost or obligation on my part, I hereby make application 
fora Free Scholarship in the American School of Practipedics. If granted, I 
promise to be a diligent student and complete it at the earliest convenient date. 


ES ea PT, ane athe BB i tee ee eee TE Moret OS 


NO ioe b sricins ibaa tke ie pian idee Canta eee 


Am ‘fitting sup- 
ports with won- 
derful success and 
all my patients are 


doing fine. It is | 


impossible to ex- 
aggerate the ben- 
efigs to be derived 
from the study of 
this course in 
Practipedics. 


I can hardly find 
words to express 
my appreciation 
of this course and 
what it has done 
for me. 
months it doubled 
my salary and put 
me on the road to 
a big success. 


Practipedics has 
placed our busi- 
ness on a higher 
and better plane, 
with better fit- 
tings, increased 
prestige in the 
community, per- 
manent customers 
and better earning 


capacity,—in | 


short, we could 
not afford to be 


without this | 


knowledge. 


Your course has 
been very inter- 
esting and in 
every way bene- 
ficial to me, hav- 
ing been the 
means for me to 
render a shoe serv- 
ice beyond re- 
proach. 





In eight |! 
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George Winterbottom, Portage 
La Prairie, Man., Canada 


A. T. Plyler, Pittsburgh,.Pa. — 
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Hal pats—Gen Metal Blucher, C to E, 5 10 


No. 1506—Gun Metal Button, C to E, 5 to 11.$4.25 
No. 1507—Gun Metal Bal. C to E 5, to 11. . . $4. 
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HESE are not the easiest times 
for shoe dealers. Added to their 
perplexities arising from the price 
problem, the help problem, the cost- 


of-doing-business problem, is still 
another: 


To wit, getting the right shoes to 
fill holes in their shelf stocks — and 
getting them quickly. 


Wewant this advertisement to drive 
home emphatically the important 
fact that the Bates reserve stock and 
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Complete In-Stock Service 
Is Valuable—Nowadays 
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‘Lord Mayor” 


No. 1310—Creese & Cook’s Tony Red Calf 
Bal. AA to D, 5 toll 


No. 1319—Creese & Cook's Tony Red Calf — 
Bal. Gray Kid Top. AtoD,5tol0 $6.25 


the facilities for delivering it are 
adequate, complete and unexcelled. 
Just at this time, this has more 
than usual significance; it is of 
more than customary interest to 
Bates dealers—present and pro- 


spective. It can be capitalized to 
their concrete advantage. 


Many shoe stores, ordinarily 
well stocked with sizes in this early 
stage of the Fall retail season, are 
suffering from lack of quick-mov- 
ing styles. Lost sales have become 
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No. 1370 (Illustrated)—Gun Metal Calf Bal. 
— Batex Fiber Sole. B, C, D, 54% to 


No. 1360—Seai Brown Calf Bai. White Baiex’ 

Fibre Sole. B, C, D, 54 to 11 $5.2 
a considerable item. .We know it. 
You know it. Delays in case ship- 
ments due to difficult manufactur- 
ing conditions are responsible in 
some instances; delays in freight 
transportation are responsible in 
others. 

We have the Fall styles that will help 
you. We have them in volume and we 
have them in a full range of sizes. They’re 
at our Chicago distributing house, await- 
ing your orders. 

Take more than a casual look at the 
four selections shown in this advertise- 
ment. They are not picked for any one 


Wouldn’t the Bates Fall 
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“Vandyke”’ 
No. 1230 (Illustrated) —Glazed Kangaroo Bal. 
AtwD,5toll 


’ $6. 
No. 1312—Gallun’s No. 26 Cherry Tan Bal. 
AA to D, 5 toll $6. 


section of the country, but principally 
to show a little of the broad range that 
Bates styles cover. 

If none of these four meets your re- 
quirements, we have more than thisty 
other desirable, salable styles—likewise 
fully stocked at Chicago. 

Every model in the collection em- 
bodies and emphasizes the successful 
Bates policy of good shoes at sensible 
prices, for sensible men. 

And the shipping service and the whole 
machinery of our Chicago stock head- 
quarters are geared up to do just one 
thing—deliver Bates Shoes to Bates 
customers in the quickest possible time. 


Stock Catalog help you? 


We'll be glad to send a copy by special delivery. 


A. J. BATES COMPANY 


FACTORIES AND GENERAL OFFICES, WEBSTER, MASS. 
CENTRAL DISTRIBUTING HOUSES, 328 W. MONROE STREET, CHICAGO, ILL. 
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Textan Soled Foot- 
wear is found among 


matem merchanaiee AQ QUALE TY FEATURE 
of CHILDRENS FOOTWEAR 


Accomplishment is the basis of Textan’s position in the shoe trade as a quality 


feature of standard footwear. 
Textan reverses the old ideas that a soling must have hardness and rigidity. 


Textan is pliant—it allows quiet, easy walking—yet by its very harmony of give and 
take it agrees with the soft uppers of the shoe, and adds a fashion completeness to the 


footwear. 


Textan soles are right for every wear and weather—they do not stretch or warp or 


slip easily on wet surfaces. 


It is a soling now being offered on men’s, women’s and children’s footwear, by 


many of the leading manufacturers of the country. 


Because Textan soling is a definite quality—when you buy you should look for a 


definite distinguishing mark—the Textan trade mark. 
It is a safe guard against merely assuming that the quality is correct. 


‘2( THE B.F.GOODRICH 
=! RUBBER COMPANY 


AKRON OHIO 
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THE OLDEST OF THE SHOE 
TRAVELERS 


John B. Clayton, Who Has] Been 
Selling Shoes on the Road for 
Sixty Years 


The salesmen of the Merritt-Eliot 
Company, Duane Street, New York, 
recently presented their fellow salesman, 
John B. Clayton, with a silver loving 
cup to commemorate his ninetieth_birth- 





JOHN B. CLAYTON 
Oldest of Shoe Travelers 


‘ 


day anniversary. He has been in the 
shoe business in New York City since 
1858. 

Fifteen years ago, his friends pre- 
sented him with a gold watch and chain 
to commemorate his golden wedding 
anniversary. 

Twenty | years ago, Mr. Clayton ac- 
cepted his present position. Get that, 
will you? At the age of seventy, start- 
ing in on a new job. The average 
traveling salesman—or a man in any 
other line of work—if he is still working, 
is holding on by virtue of long connec- 
tion, but Dad” Clayton felt that he 
was just in the prime of life and was 
looking for a wider field-of usefulness. 





Traveling. Shoe Salesmen 


Activities of our Trade Ambassadors 
On and Off the Road 


SAAT AAALAC 


Twice a month, he regularly packs 
his samples, starts on his selling tour 
and never comes back without his batch 
of orders. He is considered one of the 
good salesmen of his house. 

About the only “regular habits” 
which this remarkable man has are his 
hours of going to bed and rising in the 
morning. Punctually at ten o’clock 
every night he retires; just as punc- 
tually at six o’clock every morning, ex- 
cept Sunday, he gets up. On Sunday 
he indulges in an extra half hour of 
sleep and rest. He eats whatever he 
wishes and when he wishes. 

He has seen New York grow and 
change and expects to see many more 
changes since he expects to sell shoes 
for at least ten years more. 

He has no advice to offer the seekers 
of perpetual youth, except to do things 
and think the thoughts they feel are 
best. 


Salesmen Tip W. S. S. 


Rochester shoe salesmen are purchas- 
ing War Savings Stamps prior to start- 
ing on their trips and are using Thrift 
Stamps for tips. 


R. A. T. S. S. to Meet in January 


F. S. Brill announces next meeting 
date of the Rochester Association of 
Traveling Shoe Salesmen as Tuesday, 
January 7, 1919. The Commercial 
Travelers’ Council of the Rochester 
Chamber of Commerce does not resume 
its meetings until December 28. 


Merchandising by Motor 

Harley P. Leighton, of P. J. Harney 
Shoe Co., and Billy Sullivan, of Lynch 
Shoe Co., motored together to New York 
and Philadelphia, to sell shoes last week. 
While they were in New York, they were 
overtaken by a big motor truck, loaded 
with shoes, from their factories in Lynn, 
for delivery to shoe merchants in New 
York and Philadelphia. 

The incident shows how the mer- 
chandising of shoes is being motorized. 


New Pacific Coast Salesman 
John T. Tuttle has been appointed 


Pacific Coast Salesman for Dugan & 
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Hudson this season to take the place 
made vacant by Willard R. Southard. 
The concern has not decided definitely 
what will be done in the future. 


“Confidence Plus Enthusiasm,” 
Says Carl Heimberger 


The two important functions in suc- 
cessful salesmanship, according to Carl 
Heimberger, are confidence and enthu- 
siasm. 





CARL HEIMBERGER 
Eastern Salesman for Hylo Mfg. Co. 


By sticking to these principles, Mr. 
Heimberger has been able to put over 
what he believes to be, not only the 
largest separate orders, but the largest 
volume of sales that have ever checked 
up to the credit of any overgaiter 
salesman. 

While the Hylo proposition is com- 
paratively new, he has demonstrated 
and placed before the biggest and best 
buyérs of the East the Tweedie Boot 
Top line. 

Besides Tweedie Boot Tops, he also 
sells the line of the Scheiffele Shoe Com- 
pany of Cincinnati, Ohio. 
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The Choice of a Sole 


Among the problems which have confronted the shoe manufacturer in 
the past two years and which will continue to demand his attention increas- 
ingly in the future, is the one of choosing proper bottom stock. 


A combination of circumstances, brought to a climax by present shortage 
in good sole leather, has made prominent the other-than-leather soles the 
better of which are in many respects superior even to the best leather. 
Many mistakes and much disappointment has resulted from the fact that the 
manufacturer knew nothing of the qualities of these soles and there- 
fore was influenced in his choice by the factors which he would have ignored 


in the field of leather. 


Both the shoe manufacturer and dealer are from long experience well 
acquainted with leather. They Rnow the hard, close-knit, long-wearing, 
non-stretch leather bend. Neither price, extensive advertising, nor aggres- 
sive salesmanship would induce them to put in its place the soft, spongy, 
stretchy leather belly. The manufacturer, to become successful with other- 
than-leather goods, must demand “‘bend”’ quality and be willing to pay “‘bend”’ 


price. 





‘‘Loxsol’”’ is hard, firm and non-stretch, like the 
leather bend, and is as different from the soft, 
stretchy, rubbery soles as is the leather belly from 
the close knit leather of the back. It costs more, 
but it is worth more. | 


A fuller statement is contained in ‘‘Loxsol Facts.’’ 


Send for a copy. 


H. E. LOCKE & CO., Inc. 


99 Chauncy St., Boston, Mass. 
Cincinnati New York 


St. Louis Philadelphia 
Milwaukee St. Paul 
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Vernon Moss Completing Trips 


Vernon Moss, traveling salesman, 
who arrived in Boston October 15, after 
a Western trip, and who is now travel- 
ing New England, will soon complete 
his trips for this season. Writing from 
Toledo, Ohio, he states that merchants 
throughout the country have bought a 


‘great many shoes—some abnormally. 


Through the eastern part of the coun- 
try, east of Chicago, Mr. Moss states 
that he believes the purchases of the 
merchants are about finished. 


Consumer Education Necessary 


Continuing, he writes: ‘““The recent 
rulings of the War Trade Board*have 
been given wide publicity throughout 
the section I have been in, creating 
much interest and comment on the part 
of the consumer, so much so that the 
thoughtful merchant seems quite con- 
cerned as to the effect it will have on 
the interest in the high-priced merchan- 
dise. The Cleveland Retail Dealers’ 
Association , manifested considerable 
anxiety by a campaign of advertising 
which they are carrying on. 


Manufacturers Differ in Interpreta- 
tions 


“TI find quite a difference in inter- 
pretation of the rulings. 


The Labor Situation 


“Tt has been of great interest to talk 
with thinking men on this trip and hear 
their views of the Jabor situation and 
what turn it will take after the war. 
The thinkers of the country seem to 
realize more and more what a great 
part this must play in the destiny of 
business.” 


Urges Salesmen to Talk Uncondi- 
tional Surrender 


W. A. Edmonds of the Edmonds Shoe 
Co. has instructed his salesmen, who 
travel in every corner of the United 
States, to accept no orders from those 
who are not strongly pro-American. 

The following order was issued by Mr. 
Edmonds to all salesmen: ‘You know 
as well as we do that a negotiated peace, 
Germany’s peace, would completely foil 
the purposes of the nations fighting Ger- 
many. In spite of all talk of peace by 
understanding, you must realize that 
the peace treaty will be written by the 
sword and the paramount care of the 
United States is to insure that it will be 
by their sword and not the Huns’ which 
pens the line. 

‘If Germany is only half beaten 
the war must be fought over again. 
She would remain the greatest men- 
ace the present generation could 
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leave to the next. Pound these 
points home, whether on the train, 
or in the lobby, or in the store and 
do it emphatically if you would not 
be a quitter. We would rather lose 
the merchant’s business than take 
his orders if he is that kind of a 
chap.”’ 


Campaigning for peace Mr. Edmonds . 


thinks is now tantamount to disloyalty. 


Salesmen One Hundred Per Cent 
On ‘*‘Fighting Fourth”’ 


Mr. Edmonds has also sent a state- 
ment to every salesman of the company 
that he cannot continue as such unless 





OFFICIAL U. S. BULLETIN OF 
‘ OCTOBER 9 SAYS: “SALES- 
MEN SHOULD MAKE ‘DEF- 

INITE’ SALES ONLY” 


Salesmen should make ‘“‘defi- 
nite” salesonly. In,their travels 
furthermore, they can be of par- 
ticular assistance by enlisting the 
co-operation of their customers 
for careful selection and purchase 
of merchandise, so that returns 
will be unnecessary. Whole- 
hearted compliance with this 
husbanding of our resources and 
eliminating waste of transporta- 
tion, materials and labor will be 
a substantial contribution by the 
merchants and manufacturers of 
the country to the general welfare 
and success of the war program. 


B. M. BARUCH. 
Chairman War Industrial Board. 











he buys fourth Liberty bonds. Every 
salesman has complied fully, so that: his 
patriotic ardor cannot be questioned: 


Death of Willard R. Southard 


Dugan & Hudson are deeply grieved 
over the loss of Willard R. Southard, 
who died at his home, 198 Chili Avenue, 
en Monday evening, October 7, at the 
age of 65 years, just seven weeks from 
the day he suffered his first paralytic 
stroke, although he had never been sick 
a day before in his life. Mr. Southard 
started his shoe career as a member of 
the concern of D. M. Hoff Co. which 
later became C. P. Ford Co. He then 
went on the road for Harding & Todd 
which after several changes at present 
is Joy, Clark & Nier. For the last 
twenty-five years, he traveled the Pacific 
coast for Dugan & Hudson. He madea 
great many friends among his asso- 
ciates both in the factory and outside 
trade, and his place in their hearts will 
never be filled. The deceased is sur- 
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vived by his wife, May Beagle; one son, 
Willard. Howard Southard, with the 
American Expeditionary Forces in 
France; one daughter, Catherine, one 
brother, Murray F. of Chicago, and one 
sister, Mrs. J. M. Pierce, of Des Moines, 
Iowa. 


ST. LOUIS SHOE TRAVELERS 


Hospitality Committee for 
January Convention 


Plans for furthering the success of the 
National Shoe Retailer's Convention 
have been materially aided by an offer 
from the St.Louis Shoe Travelers’ Asso- 
ciation to do everything possible to 
develop a large attendance at the com- 
ing meeting. The officers of the Shoe 
Travelers organization have made a per- 
sonal tender of their support and one of 
their body will be made ex-officio mem- 
ber of each of the committees which are 
preparing for the convention in the way 
the salesmen will be represented and 
also be better informed as to just what 
is being done to make the convention a 
success. 


Shoe Traveler Severely Wounded in 
France 


News has been received from France 
that Arthur Sylvester Hauser, a private 
in the medical corps of the 356th in- 
fantry, 89th division, was _ severely 
wounded in action in France during the 
action in the St. Mihiel salient, Sep- 
tember 13. He was a salesman for the 
Brown Shoe Co. before his enlistment, 
and was trained at Camp Funston before 
going over seas. He tried to enlist in 
the navy before going into the army, 
but was rejected. A brother, Herman, 
is in the Marine Corps, Company 67. 


W. B. Coon Co’s Salesmen and 
Territories 

W. B. Coon Co. for a while was un- 
decided whether its staff of salesmen 
would make the usual trips this year 
but it is reported that the following men 
have gone out: , 

W. A. Copithorn, Massachusetts, 
Rhode Island and Connecticut; C. E. 
Denton, Illinois, outside of Chicago; 
John H. Dreyer, Missouri and Arkansas; 
A. J. Davison, Minnesota, North and 
South Dakota; J. Harvey Dick, North 
and South Carolina, Georgia, Florida 
and Alabama; E. S. Mott, Indiana and 
Kentucky; Curtis Garrett, Denver to 
the coast; J. C. Hicks, New Jersey; 
Willard H. James, Chicago, also Wis- 
consin and Northern Michigan; D. D. 
Oster, Southern Michigan and Northern 
Indiana; R. E. Patterson, Texas and 
Louisiana; George F. Stevens, Nebraska, 
Kansas and Oklahoma; Frank S. 

(Continued on page 101) 
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BOOTS AND SHOE PRODUCTION 
PUSHED 

Reduction Proving Advan- 
tageous 


Style 


As the season progresses the shoe 
merchant gives more thought to the 
coming of cold, stormy weather and its 
attendant demand for rubber footwear. 
The manufacturers are pushing pro- 
duction to their utmost ability, but with 
reduced forces, and increased Govern- 
ment demands there is little chance for 
caring for additional orders. 

The recent schedule of styles ordered 
by the Conservation Division of the 
War Industries Board, is proving a real 
conservation of labor, for with fewer 
styles there can be longer runs on the 
remaining styles, while the public are 
not really losers, the eliminations being 
practically duplicates (except in minor 
details) of the styles which are really 
standards,and which answer well all the 
actual needs of the communities. 


AN ERRONEOUS IMPRESSION 
CORRECTED 
Four Buckle Gaiters Scarce as Short 
Boots 


The announcement in a recent issue 
that there were some four buckle gaiters 
available for the trade, because the 
Government had countermanded its 
orders for such goods, was somewhat 
misleading, and the manufacturers have 
been besieged with orders for such 
goods, which they have been obliged to 
decline. When the countermand was 
given, all these gaiters on hand were 
allowed to be shipped, and all in process 
of manufacture were to be finished and 
accepted. This done, some labor was 
released but it was as soon as possible 
transferred to the making of military 
hip boots. All this labor could not be 
immediately transferred and some com- 
mercial four buckle gaiters (which dif- 
fered in some details from the military 
four buckle gaiters) were made, and 
were available to deliver on orders given 
months ago. The amount of such goods 
now being made is far from sufficient 
to fill these back orders, and of course 


The Rubb 
Market Review of Rubber 


Footwear, Supplies and Prices 
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there are none which can be delivered 
on new orders. 

It was learned that some seconds 
from one large factory had been re- 
ceived by the house handling its seconds, 
or punched goods, but these were al- 
most immediately shipped out. It is 
more than doubtful that any sizable 
quantity of perfect goods, either of the 
Government pattern or the regular 


GEORGE E. HALL 


Elected President and General Manager 
Boston Woven Hose and Rubber Co. , 


commercial styles are to be found in 
any of the factories or the jobbing 
houses. 


CRUDE RUBBER MARKET QUIET 


But Contractors Receiving All 
Needed for Army Boots 


Very little business is reported in the * 


crude rubber market. The companies 
are all manufacturing footwear for the 
Government, and have allocations to 
cover all contracts of that kind. With 
this and such amounts of other rubber 
which they have on hand there is very 
little demand for free rubber, and 
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though stocks of free rubber are 
small, there is sufficient for current 
demand. Some sales to arrive have been 
made, and prices have stiffened up a 
little, though they are still markedly 
below the maximum prices fixed by the 
War Trade Board, and no pressure is 
noted to sell, either spot or to arrive 
delivery. Prices in the Far East and 
in London are so low that some of the 
weaker plantation companies or pro- 
prietors are in somewhat severe straits, 
and as a relief the export duty and the 
war tax have been temporarily sus- 
pended and besides the British or 
Colonial Governments have decided to 
grant loan on the rubber, to meet press- 

ing necessities of the estates. 
Maxi- 
mum 

Prices 


Current 
Quota- 

’ tions 

Upper fine para 

Island fine para 

Upriver coarse para.... 

Islands coarse para 

Caucho ball upper 

Caucho ball lower 

First latex pale crepe... 

Brown crepe 

Smoked sheet 

Mexicans and Centrals. 

Guayule wet 

Guayule washed and dried 


SCRAP RUBBER LOW JUST NOW 
But Its Collection Is Worth While 


While the trade in scrap rubber is 
far from satisfactory, scrap boots and 
shoes show more animation than tires 
or hose. But even at that there is not 
sufficient demand to boost prices. How- 
ever the retail shoe merchant may well 
conserve the castoff rubbers which may. 
be left at his store until he has a suffi- 
cient supply to make its sale to, the 
local waste material dealer, or the 
traveling collector a worth-while trans+ 
action. Just now the large metropolitan 
dealers are paying prices below normal, 
and the collector or local dealer must 
buy at less than the prices quoted in 
this column. It is believed that as the 

(Continued on page 101) 
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Rubber Footwear in the 
Trenches 








OU men who work out- 
doors—on farm and rail- 
road, in forest and mine—you 
know the necessity of protect- 
ing your feet against wet and 
cold. You especially can ap- 
preciate how rubber footwear 
is saving thousands of lives 
in the mud-choked trenches 
of France. 


lat 





The boys “over there’ have need 
of the finest rubber footwear. They 
must be supplied, whatever the 
inconvenience caused by limited 
stocks at home. 


If you cannot obtain “U. S. 
Protected” rubber footwear, 
remember these facts. We re- 
gret our inability to meet 
every demand. We will have 
a limited supply and expect. 
to be able to give all customers 
some goods. 








United States Rubber Company 


New York 
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parcore: LACES 
A Shoe Lace that Wears as Long as the 
Shoe, Stays Tied and Never Looks Shabby 


The Cordo-Hyde lace is totally unlike any other 
lace—a new found material, capable of resisting 
wear. 

Cordo-Hyde has nothing in common with the 
ordinary fabric lace—it is in no sense a substitute 
for leather—it is a scientific answer of what a 
shoe lace should be. 

Cordo-Hyde will outwear many pairs of any 
other lace. j 
Cordo-Hyde excels the leather lace, for as a 
manufactured product it has uniform strength 
and positively stays tied. 

Cordo-Hyde has the look and feel of leather— 
blending with and looking a part of the shoe. 
Cordo-Hyde can be dressed with the shoe and 
“smartens” with polishing. 


IF THEY’RE SHOWN THEY’RE SOLD 
The Special Display Box holds one gross of laces, 
18 pairs*each of black, tan, mahogany and cocoa. 
The assortment will be packed to suit you and 
billed at gross prices—no charge for the special 


packing. 
PRICE LIST 


Lengths 27in. 28in. 30in. 36in. 38in. 40in. 
0216 Round 4.05 4.20 4.50 5.40 . 5.70 6.00 
4,890 Flat 4.59 4.76 5.10 6.12 6.46 6.80 


Samples and complete price list if you prefer. 





_— Rosh bt 


Military Requirements 
BOOT JACKS 


Made of selected hard wood, polished 
with a hard wax, hand finished 


The Folding Boot Jack has had the preference for 
ears, and especially so since receiving the popu- 
ar approval of the Army Officers. 





iy 


75 CENTS EACH 


LEATHERED 


with serviceable ooze, the non-slip pad of 
corrugated rubber 


The leather a rich dark tan shade securely fastened with 
brass pins, and set flush with surface of the Jack lends the 
finished appearance usual of Miller products. 


$1.25 EACH 


BOOT HOOKS 


HANDLES FINISHED RED 
METAL NICKEL PLATED 


PRICE 50 CENTS 


The Pair 


PRICES SUBJECT TO CHANGE WITHOUT NOTICE 


O. A. MILLER TREEING MACHINE CO. 








N, MASS. 


EZ e Yoh 





Oct. 19, 1918 














a 




















> $$ ——— == a: 
ee ee ee ee SSS =a 4 











“Neblin Soles Helped Our Business” 


A Washington retailer says: “‘In contracts with 
army camps for shoe repairs, whenever we sug- 
gested using NeOlin Soles, invariably the work has 
been so satisfactory that it has led to additional 
contracts. We believe NeG6lin is a good thing for 
any first class house to feature, and shall con- 
tinue to push it, as it has helped our business.”’ 


The Goodyear Tire & Rubber Company, Akron, Ohio 


| Neolin Soles 


Reg U. S. Pat. 
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Children’s Button, 
Edge, Spring Heel, 
91 Last, ‘atent Tip, 
C-D, 8-11. .$2.00 


68 
ON (tS. 5a a aT sir 
FAIRY 630 PPL * yy 
Child’s White ants utton, 
No Heel, 91 Last 
Nubuck Button Plain, D, 15.91.40 
FAIRY 630 
ae tin 
Last , CD, 
b coccccoes $1.65 
FOR LITTLE TOTS 
We will oem fill orders on these in-stock shoes 
while we have them. 
Unsettled business conditions make absolute con- 
tinued shipments somewhat difficult but we wish our 
customers to know that we are doing everything pos- 
sible to deliver merchandise exactly as advertised. 
FAIRY 15 Y r 
Infants Dongola Button PP sow -_ The shoes here shown are splendid values—our own q 
No Heel, 90 Last make and genuine profit bringers for you. 
Patent Tip. D, 1-5, 
$1.25 We advise early ordering. 
FAIRY 115 
Children’s Button, 
Ww Heel, 90 
Last, Patent Ti 
“ama GORIEB SHOE MFG. CO 
FAIRY 215 * * 


531 MARKET STREET 


PHILADELPHIA, PA. 

















In addition to the 
three big sellers 
shown here we can 
supply an “Oil 
Paste,’’ black or tan 

















It has been the policy of this com- 
pany to see that the retailer of shoe 
polishes was well protected. We have 
always backed up a purchase with 
sales helps, and furnished more in 
quality for less in money. 


MORE FOR LESS 


fitfemores 


Shoe Polishes 


QUALITY 


VARIETY 


Sold in the Market Places of the World 





BOSTONIAN CREA M— 
The ideal cleaner for kid and 
calf. You'll need a good stock 
of the brown for brown glazed 

'—also 


glazed R calf, vici or don- 
also a y io a and 

it y 
any edele, 








sa ck: : 
of PEERLESS O - 
BLOOD PASTE. 











Has given the retailer sales 
advantages which we know have 
been appreciated. Such dealer 
support has been gratifying — 
It has been stimulating — It 
has earned our gratitude. 


Whittemore Bros. Corp. Cambridge, Mass. 


Ask Your Jobber’s Salesman or Write Us for Complete Catalog 








NOBBY BROWN 


COMBINATION —A 
better combination 
than this old standby 
for cleaning and polish- 
ing all shades of brown 
shoes is yet to be made. 
The leader for years. 
Yes, you can also get 
this combination pack- 
age for Red or Ox- 
blood and in both sizes. 
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AZTEC CALF 


A SUMMER leather that year by year has built a repu- 

tation for quality and comfort that is favorably known 

and appreciated by the men who produce, the men who 

sell, and the men who wear shoes made from AZTEC CALF. 

| Ventilated to let the foot breathe, this leather is light, 
pliable, strong. It takes and holds a brilliant polish.‘ 

















A WINTER [leather, sturdy and strong, so made that it 
resists the cold and wet weather and helps keep the 

feet warm and dry. Used by those manufacturers who 

appreciate and USE a good leather. 

This leather, like AZTEC Calf, takes and holds a brilliant 


polish. 











A. F. GALLUN & SONS 








MILWAUKEE, WIS. 
H. A. ELY, Manager 11 EAST ST., BOSTON 








Common Sense _ in 
Buying—Is Dollars 


and Cents to You 


No matter how efficient 
your Hosiery Department 
may be to-day, unless you 
supply the public with 
merchandise they are ac- 
customed to buy, the good- 
will that existed in pre- 
war days will be hard to 


win back. 


THE QUALITY OF 


Gordon 


HOSIERY 


is never questioned. They are 
the same quality to-day as in 
former years and is your protec- 
tion in holding the good-will you 
now enjoy. 

Feature Quality to-day Irrespec- 
tive of Quantity. 


ebrown Durrell 8 


Boston New York ‘Chicago 


EALS-PRATT SHOES 
are made in styles and lasts 
suitable for any trade. 


In the line are represented 
shoes that will meet every rea- 
sonable call. 


You can select any num- 
bers from the B-P line with 
confidence. Confidence that the 
style, quality, workmanship and 
price /are right, and with ,assur- 
ance that they will readily sell. 


There is a definite knowl- 
edge of complete satisfaction for 
your customers—and profit for 
your store in 


BEALS-PRATT SHOES 


BEALS-PRATT SHOE 
MFG. CO. 
MILWAUKEE, WIS. 


and 


WATERTOWN, WIS. 
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JOHN GREENLEAF WHITTIER. 
Born Dec.I7,1807-Died Sept 7.1892 
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“Suaple Duty Hath No Place for Fear” 


were the ringing words of patriotism from that Sterling American poet and 
reformer, John Greenleaf Whittier, who immortalized the glories of New 

: England Winter in his ‘‘Snow Bound,”’ and depicted the simple scenes of 
rural life with unfailing delicacy of sentiment. 
OUR SIMPLE DUTY, AS WE SEE IT, IS TO PRODUCE THE HIGHEST 
QUALITY OF SHINY LEATHERS IN OUR STERLING PATENT COLT 
AND STERLING PATENT KID. E 


This we have done without fear or favor and every manufacturer and retailer 
of shoes who employs these famous leathers will be benefited thereby. 


Sterlitx Golt Sterliig Kid 


BRISTOL PATENT LEATHER COMPANY - BOSTON, MASSACHUSETTS 








































The Dollars that Are Left—How 
Much Can They Buy? 


This is the question that the patriotic man is 
asking himself these days. He is searching for 
values in the articles that he must buy for his 
family and himself—values that are clear-cut 


and well-defined. 




















The “‘Beacon”’ Merchant can answer this ques- 
tion for the man—when it comes to shoes. 










The substantialness of ‘‘Beacon”’ shoes is not 
the achievement of year or 5 years—it has been 
built up and built in to Beacon shoes for a great 
many years. 





You’ll find our “‘Beacon’”’ Agency proposition 
mighty attractive— , 
Why not write us and ask “‘How about it?”’ 


YW 


“F-M-HOYT SHOE co: | 
; MANCHESTER - N° H- - 
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Speedwell Shoes Will Keep Your 
Prices in the Quick Moving 
““Class’’ Zone 


With the Government regulations of retail 
prices the;shoe merchant must be sure that the 
bulk of his merchandise is in the volume class. 


- Speedwell” shoes through their smart style 
and inherent worth will give the merchant 
volume when it comes to men’s Goodyear Welts. | 


If you find it necessary to introduce new lines 
into your stock in face of price advances, why 


not consider the “‘Speedwell’’ exclusive agency? 
A card today will start it. 


YUU. 


( F-M-HOYT SHOE CO- 






































MANCHESTER -N:H: 






















BILLIKEN 


The Scientific Shoe 









tifically made shoe that has ever 

been designed. If you will ex- 
plain to the parent the many superior 
points of construction in Billikens, 
their absolute nature shape, their su- 
periority of materials, and in the 
children’s sizes, the entire absence of 
nails or tacks, you will enthuse your 
customers as you could with no other 
line. 


Tit Billiken is the most scien- 








BILLIKEN, the one shoe the 
child out-grows. 


‘Greater Durability, More 
Flexibility.” 






Buy BILLIKEN— 
The Scientific Shoe for Kiddies 


Write for Billiken Booklet 


McElroy-Sloan 


j 










Shoe Company 






1517 Washington Ave. St. Louis 








ROKR ORM Hokorokotoke Motatoteake 
$8.50 a Dozen : 


















An Arch Support 
that Sells Rapidly! 


The reinforced E. Z. Walk Arch 
Support is a foot necessity that 
commands a ready sale. 


We have made this model ex- 
pressly for medium priced trade— 
it is full sized plate—nickel finish— 
with groove to reinforce and make 
it strong enough to hold a heavy 
person. 


_ Guaranteed to give satisfaction. 
Order now through your jobber. 


The E-Z Walk Mfg. Co. 


62-70 West 14th Street 
NEW: YORK CITY 








































With the Sharp Shoulder and Broad Wear- 
ing Surface 





They don’t scratch floors They do protect 
They don’t wear slippery They do stop uneven wear 
They don’t drop out The do prevent runover heel 





PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 



























F. W. Whitcher Co., 23", 
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iamond ShoeG: 


MANUFACTURERS & WHOLESALE OISTRIBUTORS OF 
_ MEN'S S 


Gow MAIN OFFICE & ng descents 












. fe gu iss CHURCH STREET (- 
INS\ f ) 
A (2 Eom | 
‘outs eabtany At : — OCTOBER 
BROCKTON, MASS. ne : TWHLFITH 
PLEASE ADDRESS ALL CORRESPONDENCE TO NEW YORK . ‘ i 9 1 & 


YOU'VE PROVEN 
IT GAIN, 


While everyone talked shoes, we have been taiking eGsoaaWiii*; 
wiite-everyone tried to” stimulate sales, we have; Sp ean "Stand- 

ing Pat" on records of past demands; while everyone apparent- 
ly looked for new customers, we have teen sticking to the.old, 


WHY. PUSH SELF-SELLING SHCES? The trade has unhesitatingly 
2 ee oe bought up our large output every season, We-aré even cor- 3 
oe vinced we could easily sell double or more than our daily. man= . 
ufacture of five thousand if we had them, It's the merchanta’ 
verdict this Seastn again; For in the face of all sorts of) «= 
restrictions we're sold up in record time, But we hope some... 
day we'll -have enough 208 ell, ; eee 8 








So, just as soon’ as our men have cleaned up, the “Demon Varidals” 
of Europe, we shall plan to make work for twice as many people: 
as.we ever used. It would te unfair to limit our.supply when 
=... geason after season, we have to estabsish a maximum sales quota - 
23S" for each salesman, and can set aside only a”small number of ~ eee 
" *& + /shoes, for introduction to: the many. reputable. merchants ‘that ‘ Stee 
pacxe Want .to patronize us, when they learn what we achieve, - ee ae a4 


« re} 


What we can offer as “Shoemdkers" needs no proof from our end. 
at this late date, What we can offer in Service we rely ‘on 

our thousands .of friends to spread. the news, We began and’ . 
prospered on a theory which organized. all our resources BO that” 
the retailer Nebr Mery us as much as we Sohal hate’ ; ; 





Cie And, if .we have plreans made cuek for our pos Se ‘in. | the Be soe 
“3... -Bhoe business, you. can bank on a lot mere when normal times: tee 
es enable us: to energize the resources in power and plans now 
covered up .by gover vgs ighdemme SA We'll. be ready for. more. 
of you, Pe A as et aie 





f5Ee 2 +e £ 9S -Pruly: yours, 
SER Re Seas DIAMOND SHOE COMPANY. 
Gane MMS:LEA . ae SALES DEPARTMENT ,- 





‘ : age ; ‘ ’ sig eae 
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The dealer’s experience has demonstrated 
repeatedly that ithe 






Keith’s Konqueror 


fine of Men’s and Women’s Wélts | 


gives greatest satisfaction 
(Selected styles in stock) 






The Preston B. Keith Shoe Company 


Brockton (Campello Station), Mass. 





New York Office, 299 Broadway, Room 415 
Boston Office, 207 Essex Street 






N. B.—Interest Yourself in Unlocked Process Shoes 











BRAND” 





“EAGLE 





A Perfect Dressing for Every Shoe 
The American Shoe Polish Co. | 


CHICAGO, U.S. A. | 
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Uérrect Dodg ce 


FOR ALL OCCASIONS 








Patent Oxfords 
and Pumps 
ARE ALWAYS STAPLE 


WE ARE’ WELL PREPARED 
WITH BOTH 


~ 244—Havana Brown Kid, elet Oxford, 
@2-in. Full Louis Heel, Square Throat .$5.00 





1tJ—Patent Opera Full Louis Heel 
LONE VEG. cccccccaccccecsoecess $3.75 


rown Calf, Eugenie, 2-in. Full 
eel $4.50 

















238—Brown Calf 6-eyelet Oxford, Full 
Loule Heal. ...ccccccccccccccsccces $5.00 








Characteristic Dodge 
finish, smartness and 
quality will be found 
in these stock styles. 


Dodge Silver and Gold 
Cloth Slippers cannot 
be excelled in thorough 
value at anything like 
the above prices. 


Nathan 


220—Fine Glazed Kid Oxford,Stock Tip, 
1\-in. Military Heel, Square Edge, Me- 
Gian ed veninneds s0kasaued $3.25 











Newburyport, Mass. 


Philadelphia 
600 Denckla Bidg. 


Chicago 
20 W. Jackson Blvd. 
Great Northern Bidg. 


Kansas City, Mo. 
205 Ridge Bldg. 


Boston New York 
183 Essex St. 130 W. 42d St. 
Bush Terminal Bldg. 


Montgomery 
20 Galena Ave. 





Brown Calf and Brown 
Kid Oxfords are in pro- 
nounced demand. You 
will find what you want, 
in our stock. 

Widths AA, 4 to 7; A, 
31% to7; B,C,D, 2% 
to 7. 

Terms Net 30 Days. 


D. Dodge Shoe Co. 


San Francisco 


417 Pacific Bldg. 


























BOOT AND SHOE RECORDER 


SAT &S - 
WORKERS UNION 





SUI HNUNNUNUUUNNUNNUUNEUOUAOHOUNGUL  ngncopsS sna TUUIUOUUUUAUOGEAUUAOOGUOAEUAUAUOUA Le 


Oct. 19, 1918 


[Ite 














od 
(7) 


a 
Z 
S 





H 





Factory 


Lx FOR ALL git 
WORKERS UNION WORKERS UNION 
: vuamez 
UNIONE{STAMP UNI 7AM 
Sr ALL THE 


TIME 








Factory 


Union Stamp shoes alone are acceptable to 
all the people all the time. 


They not only appeal to the average cus- 
tomer but are the only shoes acceptable to 
the Union man and his family. 


Do not fail, Mr. Retailer, to stock Union 
Stamp footwear for 1919 and meet the de- 
mand that is knocking daily at your door. 








Boot and Shoe 


Workers’ Union 


Affiliated with the 
American Federation of Labor 


246 Summer Street are Boston, Mass. 


JOHN F. TOBIN, ~ General President 
CHAS. L. BAINE, General Sec’y-Treasurer 


T&S, 
EI 








=IH(0UI1 


SSTUUUUUUUUUUUUUOUUUQQQQQQQ00000000TTUUUUNUNNNNADL Yc spgncypsSPorayae) — HUUUUUAEONNUOOOUEOUUUUAGOOQOOONAOOEOOOUOUAAAA 


























= 








Factory 


























Oct. 19, 1918 


| TAN «x0 BROWN LEATHER 
| BOOTS “0SHOES 


ENT FOF 


OST EXCeé 2 
TAN VICI KID 


POSITIVELY | 
CONTAINS OIL } 


PLENDE SASNOT T 


MAKE THE SHOF CREASY AT THE 
SAME TIME RETAINING 
Nie] AS St Temeler tenal s. 
GRIFFIN MFG. Co. 
69 —™URGA 
NEW YORK ence 


LOTION CREAM in light 
brown, black and white. 





tan and dark 


Softens, polishes 


and cleans a nes ie tan and brown and 


black leather ts and shoes. 


It is useful 


for puttees, too. 3 oz. (25-cent size) $20.00 


gross, $1.75 per dozen. Half 
each, $3.00 dozen. 


pint 30 cents 


Pint 50 cents, quart 


90 cents, half gallon $1.70 and gallon $3.25. 















GLACE | KID 
CREAM 


= 


y Vv 













SUACE Kip SHOES 
( PREVENTS CRACKING | 


SOFTENS THE LEATHER 
AFTER THE RAIN‘ 

GRIFFIN MFG.,CO. 

NEW YORK,US.A 



























GLACE KID CREAM in black, light 
and dark gray, brown, Ganga, ay | 
and white. leans, colors an polishes 

azed kid leathers. This — 2 to the 
leather what cold cream is eu: 
3 oz. (25-cent size) $20.00 4. ° $1.7 
dozen. Ask your jobber. If he can’t on 
ply you, we will. Samples free on request. 


GRIFFIN 


CLEAN ERS 
DRESSINGS 
Posnanediie Shoes 


Of course they are Seasonable, 
Salable and Profitable—and—they 
are sure to please your customers 
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WHITE KIDINE, a thorough white 
cleaner for white kid and calf shoes, white 


gloves and belts. 


liable, and is not inflammable. 


in two sizes. Small nog 
. $1.15 per dozen; 


per gross, 
size) $21. 60 per gross, 


$ | RAPID BLACK 
be ann CONVERTING 
‘AN VICI KID 

TAN BOX CALF 


4nd all kinds of 


4 


mabe 4 BLACK 





Jurious to the 
ij Leather,andis | 
| °S2pted for Harness | 
Satchels, etc. 
GRIFFIN MAN 
69 Murray oY. 








RAPID BLACK DYE. 


p Y 


Leaves leather soft and 


Supplied 
size) $13.50 


large (25-cent 
$1. 85 per dozen. 


% 


y 


Tan & Russet Leather Pf 


It will dye all 


smooth surface leathers a jet —. and 


will not rub off. 


It leaves no 


Se. size...... $14.00 a gross $1.20 9 dos 
ae ieee 22.50 “ 1.95 
ae 30c. each 3.00 “ 
quart.. 9c. “ 
gallon. 1.70 
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“AJUSTO” BOOTLEG FORM 


Makes Every Shoe Beautiful 
Helps Sales Wonderfully 


Get rid of the wrinkles—show every shoe in your windows 
at the best! “It is what your prospective customer sees on the - 
outside that sells the shoes within. 

This clever sales-making form is simply made and easily 
adjusted. The slide does the trick—it expands the form! 
Study the illustrations here shown. They tell the story. 
Get Ajusto Forms in your shoes—get the shoes in your 
windows—gel the profit dollars in your cash drawer! 

Form up your Spats with Ajustos. 


‘, Order Ajustos today--the cost is trifling--$3.00 the dozen f. o. b. Pittsburg 


U.S. SPECIALTY MFG. CO. Dept.A Pittsburg, KANSAS 
Remember it’s KANSAS: 

















t 2 





DMNA Ant AL 





has a meaning. 


The inner circle represents the unity of 
credit action of the concerns who consult 


our Credit Department. M AKE BUYERS 
The outer circle represents our Credit OUT OF PASSERSBY 


Department that surrounds its members ‘ ° 
with the protection of the current credit Hugh Lyons period fixtures aller built hon- 
information constantly coming to this estly to endure and give full service — 
center. are completely described in our new cata- 


logs, just off the press. 
Let us send you a set — showing these 
distinctive fixtures — fixtures that will 




















' The Credit Clearing House help you to make buyers out of passersby. 
: “Builder of Better Credits”’ , Hi UG ts Bde). Ss & ‘efey,".\ PA N Y 

: Offices in all important cities MAKE BUYERS OUT OF PASSERSBY 
j Executive Offices: 440 Fourth Ave., New York, N. Y. NEW YORK LANSING Bs M ee  miiin 
2 3S W. 32nd STREET 234 S. FRANKLIN ST. 
— To 














We can put you in touch with the big European Buyers 
of Leather and Shoe Supplies. It will pay you to investi- 
gate this business and the information and service which 


we can render you. 
Address Boot and Shoe Recorder, 207 South St., Boston. 





iii iii ii | 
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LUND-MAULDIN Co. 


MANUFACTURERS 


ST.LOUIS U.S.A. 





























Stock No. S-1144 


Black King Calf Bal; 12 sq. Sole; 8-8-inch Heel; Midget eyelets to 


top. 
AA, 714 to 10 B, 614 to 10 
; A, 7 to 10 C and D, 5 to 10 


Style Price Telegraph Order 


S-1144 $6.00 Code Word 
DISPATCH 


Our salesmen are on the road with the full Spring line of Regal Shoes. 


Regal Shoe Company 


BOSTON, MASS. 






























































POLLYANNA. 


Stock No. R-7079 


Patent 814 inch, Three Quarter Fox Bal; Matt Cabaretta Top; 
Plain Toe;, Imitation Turn Sole; 2-inch Wood Louis Heel, Alumi- 


num Plate. 


A, 4,to 7 C and D, 214 to7 
Style Price Telegraph Order 
R-7079 - $6.35 Code Word 

GLIDE 


Our salesmen are on the road with the full Spring line of Regal Shoes. 


Regal Shoe Company 


BOSTON, MASS. 
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$2.65 


No. 460 Misses’ 


: / 
“= 
! 
| 


$2.35 


No. 450 Children’s 














A Fine Shoe at 
A Low Price 


We challenge comparison of this remarkable value! Here is a shoe for 
which we are receiving repeat orders from big merchants and shoe stores 
throughout the country. At these prices you can mark them up to sell faster 
than anything in stock—at the same time make a good profit. 


Description: 


A solid leather shoe in every sense of the word. MAHOGANY—first 
quality side leather—full, sensible toe last—oak sole—comfortable high 
cut, 714 inch top—imitation stitched tip. SIZES: No. 450—Children’s 
—814-11; price $2.35. No. 460—Misses’—11 14-2; price $2.65. 


Order Today! 
All sizes IN STOCK. IMMEDIATE DELIVERY guaranteed as long as 


present lot lasts. Careful attention given to mail orders. 


THE A. B. SHOE COMPANY 


26 S. Wells Street - Chicago, III. 
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DOUBLE SERVICE SHOES : 


For Children 
F With Textan 
DOUBLE SERVICE 
0 Toe and Heel 





fi 


WTC 
AU 


‘WN 






























HE line of children’s footwear that you can present to . 
customers on the basis that they are the most efficient 
character of children’s shoes ever put on the market. 


Goodyear welt—black and tan Textan Spring Heel 
Soles—Imitation tip soft box toe unlined—Textan 
Double Service toe and heel. 


The very tip top of modern shoemaking combining 
comfort, flexibility, durability and scientifically cor- 
rect shaping. The styles too are correct for big sales. 
The Textan Double Service heel and toe soling is the 
principal detail—and a big selling help. 


Mrs. A. R. KING, Inc. 


19th and Brown Sts. PHILADELPHIA, PA. 
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HIS “ONYX” Display Stand of metal 
for window or counter use will be sent, on 
application, to “ONYX” dealers—a durable, 
attractive advertising aid—will sell ““ONYX” 


Hosiery for you. 





Emery & Beers Company, inc 


Sole Owners of ‘“‘*Onyz’’ Hosvery 


BROADWAY AT 24th STREET 
NEW YORK 


PHILADELPHIA OFFICE BOSTON OFFICE CHICAGO OFFICE 
1033 Chestnut Street 31 Bedford Street The Lytton Bldg. 
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"WUGHANS Jvorr Sous fear 















re. 


White Buck 
Sport Oxford. 
Imitation Tip 

and Ball Strap 








COST NO MORE THAN OTHER GOOD SOLES 


GEORCE C:VAUCHAN | 


| TANNERIES 
a 96 koster Street 


*PEABODY - MASS ° 
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We put the WHY in WY 
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- and we can answer that“why ! 








Why is Wyclo the standard of Shoe Cloth? 


For these reasons: 
~-Its distinctive fine quality. 
—Its extra wearing strength. 
——The sane moderate price at which it can be purchased. 
—Its real economy as an important factor in shoemaking. 
—And the fact that it is a Gitterman product. 


These are the ““WHYS”’ of Wyclo 


NEW YORK we 
St. Louis Rochester Haverhill Philadelphia 
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KNOWING THE SPECIAL FEATURES OF OUR 
O’BRIEN LAST YOU CAN MORE FULLY APPRECIATE 
THE MERITS AND VALUE OF SHOES MADE OVER IT 








HEEL SEAT | 


CLOSE FITTING 
IS SMALL “Se HEEL 




















“I STRAIGHT INSIDE LINE 
TO TOE 


LIBERAL ROOM 
FOR CUBOID BONE 














“EQ SHANK HOLLOWED 
| AND ARCHED 











SLIGHT OUTSIDE .~- 
SWING 











CONE OF LAST SWINGS 
TOWARD INSIDE 











The O’Brien is one of the lasts 
we inherited when we bought 
the MacDonald-Kiley Factory 
of Cincinnati. This last deserves 
all the fame that it has won be- 
cause of its super-fitting qualities 


We carry in stock Men’s Fine 
Dress Welts made in Kangaroo, 


MEDIUM WIDE TOE 
PLENTY OF BALL ROOM 












All lasts have some of the above 
features aa the correct combi- 
nation of all features is found in ars 

Dnt Vici Kid and Gun Metal on the 
the O’Brien last. O’Brien. Please ask the Car- 


This being a top view of the O’Brien last you ter’s salesmen to show you the O’Brien, then put 
do not see what is known among last makers as__ it to the sales test in your store. It will prove a 
“toe swing.” It is here, however, and helps out money maker. To shorten what might be a long 
fitting and wearing qualities. story about the O’Brien, /T FITS. 


J. W. CARTER CHICAGO COMPANY 


CHICAGO, ILLINOIS 


Try Carter’s Co-operation 
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Model 457 
Priced in Black Kid ‘A’ Grade, $4.15 
“Gun Metal “ ” 3.90 
“Brown Calf “‘ o- 5.10 
eee sas 5.50 
** Brown Side “ mm 4.35 


Model 488 


ced in Black Kid “A” Grade, $3.35 
- “ Brown Kid ~“ ae 4.10 
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The War 


The Shoe Business 


— ’ 
so 





THE WAR has had a far reaching 
effect on footwear, especially 
WOMEN'S. 


PLANT BROS. & CO., with their 
original method of STANDARDIZA- 
TION, find in the recommenda- 
tions of the WAR INDUSTRIES 
BOARD, an official endorsement 
of their STYLE POLICY of ap- 
proximately 


100%, 
UNIFORMITY of QUALITY 


is our watchword, in every de- 
partment. 


Our NEW CATALOG of shoes IN 
STOCK will be available about 
NOVEMBER FIRST. 


Send for one if you are not on 
our mailing-list. 








ie 





Main Factory 
MANCHESTER, N. H. 
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F. MAYER BOOT & SHOE CO. 


QUALITY COUNTS 


In every walk in life and in every line, 
of business it is the factor of quality ; 
that makes for final and permanent success. 


The growth of this business during the past 38 years has been steady and substantial. Our old customers 
remain with us and new trade is being constantly added. This is the natural result of the policy we 
adopted at the very beginning to make good shoes only, shoes having the quality to give the wearer the 
utmost satisfaction when placed to the final test of service. 


During these days of abnormal prices, quality is your safeguard. Mayer Honorbilt Shoes with their 
established reputation place our customers on a solid foundation. The high standards we have estab- 
lished during 38 years are consistently maintained. Mayer Honorbilt Shoes can be purchased with the 
confidence that full value for the money will be delivered. 


Honorbilt Shoes are made for men, women and children in all styles, sizes and leathers and in specialty 
factories that are planned and equipped to make only specialty shoes. 


It’s good business to sell Honorbilt Shoes. It will pay you liberally for the shoes satisfy. Send for catalog. 








MILWAUKEE, WIS., U.S. A. 
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ESTABLISHED 1880 





CAPACITY 10,000 PAIRS DAILY 
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Within the Law 


If You Buy Mitchell - Caunt 
Mc Kays Now You Will Be 
Making Your Stock an Asset 
Instead of a Liability. 





—Our shoes are always good—always mean that you can get your 


money back plus a goodly margin of profit. 
—The masses of the people are going to demand good shoes at moderate 
prices from this time on. 

—Our line of Women’s McKay footwear is designed and built to give 
maximum satisfaction and comfort to the masses. 


—We want to figure on your McKay requirements for the 1919 seasons. 


MITCHELL-CAUNT CO. 


LYNN, MASS. 
BOSTON OFFICE, 72 LINCOLN STREET 


% 























You may want this man here 


— BUT — 








We need him “over there’’ 


You Can Help Us Get Him 


You might think it something of a sacrifice to deliberately talk with one of your best truck 
drivers and tactfully urge him to go to France to drive for the Y.M.C.A.—and it would be a 


sacrifice. 


But it wouldn’t be much compared to that of the army boys who have to depend 


on Y.M.C.A. truck drivers for what little they can get of home comforts—would it? 


The Y.M.C.A. in France Needs 
75 Truck Drivers and 25 Automobile Mechanics 


every month. And you can help us get them. 


We can take only men who are over 37 years old and are not ‘” 
Class 1 of the draft. The men we want are hard to get at directly. 

Will you call the drivers and mechanics in your employ—or 
whom you know— into a meeting—explain the situation to them— 
the great need for their service—the great and honorable service 
they can render—and then put us in touch with the men who 
may be willing to undertake this great service? 

The Y. M. C. A. is doing a great big work in France—it is help- 
ing our fighting men to keep in fighting trim. 

One of its greatest needs is adequate transport facilities. 
Y. M. C. A. service for nearly two million men requires a lot of 
transportation work. 

We have to move our goods and keep them moving—from ships 
to warehouses, to canteens, and to points behind—and on—the 
fighting lines. 

We have the goods and the trucks. 
those trucks and keep them going. 

You business men—employers—executives of industrial works— 
can do more than any one else to get those men for us. 

Will you do it? 


We need the men to man 


Fill in the Coupon— 
Get full data 


And then use your powerful influence to help us get these men. 
Next to going yourself its one of the finest and most helpful 


pieces of war service you can render. 


f eee evecare ees eee ee ee ee e282 e8ee8 8808888880228 


Ed M. Willis, 

Y. M. C. A., 347 Madison Ave., New York. 
It may be possible for me to get recruits for Y.M.C.A. truck 
service in France. Please send me full information regarding 
that service. 
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These Shoes are in stock in large quantities 
and can be shipped at once | 


Every one a popular Fall 
Style yet we have manu- 
factured enough to be able 
to have a quantity in Stock. 
Your orders will be given 
immediate attention. 






D131— Women’s Battleship Gra room 
84-inch Lace, dark gray clot 
lain toe, 2-inch leather Louis hoot 
mitation turn, Dallas Last, B 
width, sizes 3-7; C and D widths, 
sizes 214-8 Sara -Grera awe aaa’ $3.85 


A360—Women’s Russia Calf 8 14-inch 
Lace, 154-inch Cuban heel, welt. 
Bryn Mawr Last. B width, sizes 
3-7; D widths, sizes 214-7... .$5.50 


D136—Women’s Royal Brown Kid 
84-inch Lace, imitation tip, single 
sole, 134-inch military heel Arnold 
welt, Vanitie Last, B width, sizes 
ti C and D widths, sizes 2\%- 

“ay ONE SRE ES ey en ene $5.00 

pesichaies in Dark eer | Kid, B, C 

and D widths. . $6.00 


= 





D75—Women’s Kid 8-inch 
Lace, imitation tip, 
single sole, 134-incbteel, 
Arnold welt, Vanitie 
Last, B width sizes 3-7; 


Last, C and D widths, sizes 2458, Pwo Saoe Gouge, Ma ae 





D100—Women’s Kid 84-inch Lace, 
imitation tip, 24-inch leather Louis 
heel, imitation turn, Manhattan 


MANUFACTURERS 
ST, LOUIS, - U.S. A. 
SALESROOMS—NEW YORK, SAN FRANCISCO, CHICAGO, AND ALL PRINCIPAL CITIES 











The Well Known Standard Quality of 


(P) ‘AD , ®) 


SHOE 


FOR MEN 


for Civilian trade—made in Class A—conforms to all Government re- 
quirements. A shoe that can be retailed from $9 to $12 per pair. 
Gives good, honest wear and pays you a reasonable profit. 


Our salesmen are now in their territories and will show you the Packard line upon request. 


M. A. Packard Company, Brockton, Mass. 


Boston: 60 South Street New York City: 127 Duane Street 
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ECAUSE we made _ pur- 

chases at the right moment 
we are offering you now values 
that any shoeman will admit are 
remarkable. 
The styles our salesmen are 
showing are smart as ever—the 
kind gentlemen want whose trade 
is worth while. 
We'd like nothing better than 
to send our nearest representa- 
tive to your store on the basis 
of “buy if you like what you 
see—otherwise not.” 


Sith Bri fray es Shoe Go Inc: * os am 
Makers 0 y** Good Shoes porTfe fen. atic on 
Gun Metal Calf 


All Ts en on SE 
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SS ES 
Praise the Bridge that Bears You Over 


Never waste time telling what you are going to do. Tell what you have done. Facts 
are better than fancies when measured in terms of feet, profits than prophecies, proofs 


than promises. 


THE CRAWFORD ARCH SUPPORTING SHANK 


What is it? What has it done? What is it doing? 

(1) It is a rigid, unbreakable, unbending bridge of steel. 

(2) It is locked to the insole of the shoe; it never moves or shifts; there is no chance for 
friction; no abrasion of the skin of the foot. 

(3) It preserves the contour, fit and firmness of the shoe, preventing that caving in of 
sole under wear and pressure that destroys the shoe, injures the foot and weakens 
the arches and bony structure. 

(4) It gives a firm support to broken-down and wnshend arches, relieves pain and pres- 
sure, and permits the foot to secure that rest and freedom from pain that restore its 


normal conditions. ; 

These are the facts that trial and test have proven. It is made a part of the shoe’s 

construction and not a shank added to and placed on the insole after it is made. It is not 
an afterthought; it is part and parcel of the completed shoe. 


Why not have your manufacturers equip your shoes with 
THE CRAWFORD ARCH SUPPORTING SHANK 


It will increase your sales. Those who have used it will wear no other shoe. This is a fact 
based on experience. It means Arch comfort without shank contact and skin abrasion. 


RIVET 
LOCKING SHANK TO INSOLE 


United Shoe Machinery Corporation 


BRANCH OFFICES: 
Johnson City, N. Y i 
Lynn, M 306 Broad Philadelphia 
18 South Market Marlboro, 11 Florence Rochester, oe 2 


708 Broadway 
145 Essex New Orleans 216 Chartres 
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HOE OF 
QUALITY 


A TRIM TAILOR-MADE STYLE 
FOR SPRING 














White Nubuck Turn Oxford, Full Louis Heel 
Retailing at $6.50 


Emery & Marshall Company 
Haverhill, Mass. 


Southern Representative, Charles L. Marks 
New England Representative, W. H. Tucker, 183 Essex Street, Boston 
New York Office, 1008 Marbridge Building, Orlando N. Dana 
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HAVERHILL 


(Continued from page 54) 
weekly. This represents a new high 
mark in the earnings of shoe cutters of 
this city. As prices for piece work are 
based on weekly wages, cutters who 
work by the piece will also benefit sub- 
stantially by the new schedule. 


Young Shoe Man a Lieutenant 


Harold L. Porter, brother of Captain 
William H. Porter, has been identified in 
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the shoe business with G. A. Larned Co. 
of Newburyport and The Gale Shoe Mfg. 
Co. of Haverhill. He recently received a 
lieutenant’s commission in the United 
States Army. Lieut. Porter, who is a grad- 
uate of Brown University, enlisted as a 
private in the regular Army in December, 
1917. He has been at Plattsburg and 
Jacksonville training schools for officers, 
also at Camp Dix, Camp Meigs and 
Newport News. He is now transferred to 


Washington, D. C. 


Boston 


FOURTH LIBERTY LOAN ROLL 
OF HONOR 


New England Allied Shoe and 
Leather Trades Have Already 
Subscribed Fully 
$8,000,000 


In spite of serious handicaps, including 
the grippe epidemic, the canvass in behalf 
of the Fourth Liberty Loan, which is 
being carried on in this section by the 
Special Committee of the New England 
Shoe and Leather Association, is making 
satisfactory progress. 

The Boston section of the Committee, 
under the chairmanship of Mr. Henry B. 
Dillenback, of Beggs & Cobb, Inc., is 
making an intensive drive throughout the 
local shoe and leather district, and a 
meeting of this sub-committee was held 
on Thursday to speed up operations for 
the closing week of the campaign. 

Reports are coming in to the head- 
quarters of the Association from all parts 
of New England indicating that the allied 
shoe and leather trades are fully aware of 
the importance of the Igan, and already 
something over $8,000,000 in individual 
subscriptions of $50,000 upwards have 
been reported, these including the follow- 
ing: 


Roll of Honor 
Graton & Knight Manufac- 


turing Co., Worcester..... $1,138,500 
United Shoe Machinery Cor- % 

poration, Boston.......... 1,000,000 
Henry B. Endicott, Boston.. 1,000,000 
W. H. McElwain Co., Boston 650,000 
Proctor-Ellison Co., Boston. . 500,000 
Smith & Dove Manufactur- 

ing Co., Andover......... 250,000 
Rice & Hutchins, Inc., Boston 200,000 
Lucius Beebe & Sons, Boston 200,000 
Thomas G. Plant Co., Boston 200,000 
National Calfskin Co., Bos- 

eee ee 200,000 
Winslow Bros. & Smith Co., 

eee ee eee 150,000 
Howes Bros. Co., Boston.... 150,000 
United States Leather Co. of 

Massachusetts, Boston... . 100,000 


Beggs & Cobb, Inc., Boston. .. 100,000 
L. B. Southwick Co., Pea- 

BON shes sexe 100,000 
Dingley-Foss Shoe Co., Au- 

NN, WEE dieses aos aersrsdierscahe 96,050 
J. S. Barnet & Sons, Boston. . 80,000 
Consolidated Rendering Co., 

ee ee 75,000 
Kistler, Lesh & Co., Boston. . 63,000 
John A. Frye Shoe Co., Marl-' 

Ne ae irene Pores 62,000 
Regal Shoe Co., Boston... .. 60,000 | 
Farnsworth, Hoyt & Co., 

and employees, Boston... 60,000 
L. Agoos & Co., Boston..... 60,000 
Cushman, Hollis & Co., Au- 

NIRS, Tas 5se ois os acc ayrae. 50,000 
Hilliard & Merrill, Inc., Lynn 50,000 


Industrial Honor Pennants Awarded 
Many Boston Firms 


Unusual efforts are being made by many 
of the large shoe manufacturing and 
tanning plants to insure a general par- 
ticipation in the loan on the part of their 
employees. In Boston the following con- 
cerns, among others, have been awarded 
industrial honor pennants, in each case 
100 per cent of their employees having 
subscribed: 

Farnsworth, Hoyt & Co., Hunt-Rankin 
Leather Co., W. L. Montgomery & Co., 
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Griess, Pfleger Tanning Co., Richard 
Young Co., and “Boot and Shoe Recorder” 
Publishing Co., Herbert F. French & Co., 
and the Rogers Fibre Co., and Proctor 
Ellison Co. 


Additional large subscriptions and in- 
creased subscriptions as reported to the 
Association up to October 16th, include 
the following: 


United Shoe Machinery Cor- 
poration, Boston, (Addi- 


CMON Fo ico essa, as Giseserers $1,000,000 
Proctor-Ellison Co., Boston® 
(addimanal). 6.63090 500,000 


Kistler, Lesh & Co., Boston, 
(N. E. proportion of $305,- 


OR Prentice ae 240,350 
Hunt-Rankin Leather Co., 

NI ois icici ooicasanes 218,500 
L. Q. White Shoe Co., Bridge- 

Water, WOAER S665 6 6655000104 150,000 
Thomas G. Plant Co., Boston, 

eo | | re 150,000 
Rice & Hutchins, Inc., Bos- 

ton, (additional).......... 125,000 
Cushman-Hollis Co., Auburn, 

) | ON OO oreo PLS 112,000 
Winslow Bros. & Smith Co., 

ee Eee re ere 100,000 
Thomas G. Plant Co., Boston, 

(CRIPIG VOLS) «56:0 50.600000-- 100,000 
Chgs. K. Fox, Inc., Haverhill 90,000 
Northwestern Leather Co., 

Boston, (N. E. quota)..... 75,000 
A. J. Bates Co., Webster.... 75,000 
Rousmaniere, Williams & Co., 

PORES SARE OE LS 60,000 
Commonwealth Shoe and 

Leather Co., Boston, (addi- 

ee PE ar ee 60,000 
L. Beebe & Co., Boston, (ad- 

WII ok ois a sisiFo wie. eens 60,000 
P. J. Nangle & Co., Boston. . 60,000 
W. J. Fation, Boston. ........ 52,500 
A. F. Gordon, Boston....... 50,000 
Whittemore Bros. Corpora- 

tion, Cambridge.......... 50,000 
Boot and Shoe Workers’ Un- 

oe: ae eee ere 50,000 


Rochester 


*“FULL SPEED AHEAD” 
Slogan of Trade 


Neither the Fourth Liberty Loan 
campaign for the epidemic of Spanish 
influenza has retarded the shoe business 
in Rochester. The retailers are busy 
buying their Spring goods and selling 
Fall shoes, while the manufacturers are 
concentrating all their attention and 
man-power on the enormous orders that 
are coming in. Several of the factories 
have reported a number of Spanish 


influenza cases. In one large plant, 
over seventy per cent of the cutting 
room girls are victims of the awful 
epidemic, but it has been checked 
throughout the rest of the plant. 


‘Fighting Fourth”? Liberty Loan 
Subscribers 


Amongst the subscriptions of $1000 
and over as reported to Liberty Bond 
Headquarters prior to Oct. 10th, are: 
RG FINS o5.5. 5.0500 se 5538 $5,000 
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Ready to Ship Today 


Style 757 


l 








Black Vici Kid 


13-8 Heel Flexible McKay 
Widths, B, C and D Price, $4.25 
Style 758 same as above only with high heel 


Both Numbers Positively In Stock 





A. M. CREIGHTON, Lynn, Mass. 
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John S. Davies (Sec. C. P. Ford 


Nasik as pce dccudos ease 1,000 
Wm. H. Dunn, Treas. Utz & 

PPO G ci oicicccccissccscss>s SOD 
Wm. T. Dwyer, E. P. Reed & 

Re eae aie metrasnues eee 5,000 
Albert B. Eastwood........... 30,000 
Wm. Eastwood & Son Co...... 12,750 
Oe eee: 
Empire Last Works........... 3,950 
Endicott, Johnson Co.......... 10,000 
John Kelly, Inc........... 75,000 


Newcomb Anderson Shoe Co... 5,000 


Piehler Shoe Co............... 25,000 
Edgar P. Reed, Pres. E. P. 
DN MS io vis x evaras sdoga's 30,000 


ROE Cha SARA a ey eres 1,000 
Sherwood Shoe Co............ 100,000 
Uts @ Dean Co............... Ge 
WN DE ka eiestne sc ccse 10,000 
Walk-Over Shoe Stores........ 1,500 
> 2,750 


Working Hours Changed © 
, Temporarily 


At the request of the Commissioner of 
Public Safety in order to relieve conges- 
tion on street cars during the present 
epidemic, several of the shoe factories 
and retail stores have changed their 
working hours temporarily. Amongst 
them is Wm. Eastwood & Son Co., 
whose store hours are now 9.00 A. M. 
to 6.15 P. M. 


Sergeant Tomassetti Wounded > 

Sergeant Amedeo Tomassetti, who 
before joining the colors was a popular 
and efficient employee of John Kelly 
Shoe Co., is reported as wounded. He 
belongs to Company K, 39th Infantry. 


THE RUBBER REALM 
(Concluded from page 64) 
restricted stocks of rubber diminish 
there will be a larger demand for re- 
claimed rubber, and prices paid for 

scrap will advance. 

The quotations in the principal mar- 
kets today per hundred pounds are: 

Scrap boots and shoes, Boston and 
New York, $7.25 to $7.50; Philadelphia, 
$7.20 to $7.40; Chicago, $7.30 to $7.40. 

Trimmed arctics, Boston, $6.30 to 
$6.60; New York, $6.25 to $6.50; Phil- 
adelphia, $6.15 to $6.40; Chicago, $6.00 
to $6.40. 

Untrimmed arctics, Boston, $5.10 to 
$5.30; New York, $5.00 to, $5.25; 
Philadelphia, $5.00 to $5.20. 


Crude Rubber 


The crude rubber market has been 


rather quiet during the past week. Con- 
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sumers have not shown any great in- 
terest in the small lots of free rubber 
offered. 

We quote today for future delivery 
as follows: upriver fine, 56)4c; upriver 
coarse, 20%c; island fine, 50c; island 
coarse, 26c; caucho ball, 37c; first latex 
crepe, 37)4c; cameta, 26c; ribbed 
smoked Ceylon, 36c. 


QUARTERMASTER DEPART- 
MENT 


Orders 1,305,680 Pairs of Rubber 
Boots 


The Quartermaster Department of 
the U. S. Government has placed orders 
for hip boots and short boots with 
practically every rubber footwear manu- 
facturing concern, all which boots are 
to be delivered before or by January 1, 
1919. The- order, which amounts to 
1,305,680 pairs, is allotted as follows: 

Apsley Rubber Co., 42,515 pairs of 
hip boots and 1,589 pairs of short boots; 
‘Beacon Falls Rubber Shoe Co., 45,016 
pairs hip boots, 1,682 pairs short boots; 
Bourn Rubber Co., 18,757 pairs hip 
boots, 701 pairs short boots; Converse 
Rubber Shoe Co., 42,515 pairs hip boots 
and 1,588 pairs short boots; Firestone 
Tire & Rubber Co., 106,288 pairs hip 
boots and 3,971 pairs short boots; B. F. 
Goodrich Co., 96,285 pairs hip boots 
and 3,597 pairs short boots; Goodyear 
Tire & Rubber Co., 7,503 pairs hip 
boots and 280 pairs short boots; Hood 
Rubber Co., 331,369 pairs hip boots and 
12,380 pairs short boots; LaCrosse 
Rubber Co., 31,261 pairs hip boots and 
1,168 pairs short boots; Lambertville 
Rubber Co., 10,004 pairs hip boots 
and 374 pairs short boots; Mishawaka 
Woolen Manufacturing Co., 85,631 
pairs hip boots and 3,177 pairs short 
boots; United States Rubber Co., 
433,988 pairs hip boots and 16,211 
pairs short boots. 

In addition to these there was 
awarded to the United States Rubber 
Co. the following out-sizes;° 5,032 
pairs of hip boots and 188 pairs of short 
boots, size 14; and 2,515 pairs of hip 
boots and 94 pairs of short boots, size 15. 


Hall Elected President 


George E. Hall, vice-president and 
general‘ manager of the Boston Woven 
Hose & Rubber Co., was elected presi- 
dent at the annual meeting, October 7. 

Mr. Hall has been associated with the 
company for eleven years, and general 
manager since July, 1907, and under his 
management the company’s volume of 
business has grown from $2,000,000 to 
$10,000,000, and the plant increased 
from three comparatively small build- 
ings has grown to a group of ,modern 
reinforced concrete factories, with over 
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20 acres of floor space, one of the largest 
plants devoted exclusively to mechani- 
cal rubber goods. 


TRAVELING SHOE SALESMEN 


(Concluded from page 63) 
Stevens, Missouri and Arkansas; M. M. 
Sherry, Ohio; N. Swanson, Pennsyl- 
vania and West Virginia; Henry Theiss, 
Iowa; F. A. Zern, New York and part 
of Ohio. 


Roster of Rochester Salesmen 


Salesmen of Dugan & Hudson Company 
—Clayton Hultgrun: Northwest; James 
Blythe: Part Middle West; R. H. Rus- 
sell: Southwest, South; Art. I. Benedict: 
Metropolitan district; Art Williams: New 
England, Pennsylvania and New Jersey; 
Geo. W. Crane: Kentucky; J. T. Tuthill: 
Some Eastern cities, part of Northwest. 
(Also making Pacific Coast this season for 
Mr. Southard who is ill.) 


Salesmen of Utz & Dunn—Armstrong: 
Connecticut (part), New York (part), 
New Jersey, Delaware; Beeson: Kansas, 
Nebraska; Brady: Alabama, Mississippi, 
Louisiana (part), Tennessee (part), Ken- 
tucky; Castle: New York (part), Pennsyl- 
vania (part); Corbin: Illinois; Crosby: 
Michigan; Dawkins: Oregon (part), Wash- 
ington (part), Idaho (part); DeVille: 
Indiana, Ohio (part); Gilbert: Pennsyl- 
vania, Maryland, Virginia, West Virginia, 
Tennessee (part); Golden: Maine, New 
Hampshire, Vermont, Massachusetts, 
Rhode Island, Connecticut (part), New 
York (part); Johnston: Missouri, Iowa; 
Laurie: Wisconsin, South Dakota; Leard: 
Pennsylvania (part), Ohio (part); Mac- 
donald: North Carolina, South Carolina, 
Georgia, Florida; McAtee: Nevada (part), 
California; McOmber: Washington, D. C.; 
Pierce: Oregon (part), Washington (part); 
Rice: New York, (part), Pennsylvania 
(part); Stout: Minnesota, North Dakota; 
Tiger: Colorado (part), Idaho (part), 
Utah, New Mexico, Arizona, Nevada 
(part); McNutt: Colorado, Montana, 
Idaho (part), Wyoming; Wheeler: Louisi- 
ana (part), Oklahoma, Texas, Arkansas. 


Salesmen of C. P. Ford & Co.—John S. 
Davies: Western Colorado; E. H. Talbot: 
New York City and New Jersey; James P. 
Beatty: Kansas, Nebraska, North and 
South Dakota and Wisconsin; Harry J. 
Beatty: West Virginia, Western Pennsyl- 
vania and New York; Chas. McCarthy: ’ 
Iowa, Illinois and Ohio; Jack Galway: 
New England, New York City and Phila- 
delphia; Clinton L. Clark: Southwest; 
A. W. Colson: Arizona, New Mexico and 
Southern California; I. Percy Raines: 
Southeast; J. H. Burcher: Washington, 
Baltimore and Southeast; J. W. Finigan: 
Oregon and Washington; E. E. Evarts: 
Michigan and Indiana. 
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The War POOUOQQQQQQUUOOOOONOEGOSOGGQOAOUOOOOOOEOOOUOUAOOOOOGOQOOOGOOUOUEOUUUUOUOSAOOOOOOOOOOGQGOGOOOOOOOOGAA 
_1iiiHHGAKMMNMMN 


Industries 
Board Says a . a ee 


tries Board’s recommendations 


6¢ O K J 99 and are a practical help for the 


making of shoes at the fixed prices 
for which they have to be hereafter 
produced. 




















These shoe cloths are allowed on the War, In- 
dustries Board’s recommendations of Septem- 
ber 30, paragraph 11, headed “Materials of 
Wool.’’ As this paragraph eliminates only cloths 
made entirely from wool or worsted it does not 
affect our cloths. 


Our shoe cloths are made and dyed up to the 
same standard of cloth as heretofore. Over five 
million pairs of shoes were made from these 
cloths during last year without one complaint. 

Cloth tops are not alone a style factor but are 
also to be considered as a matter of economy. 


You can co-operate in obtaining the three 
cardinal principles recommended by the War In- 
dustries Board—conservation of capital, material 


and of labor by selling cloth tops! 


J. EINSTEIN 
9 SPRUCE ST.,| 


BOSTON ST. LOUIS 
BUENOS AIRES, ARG. 
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TM UL CULO F eature 
UNNI HHOTEUUUUUTVOUONONOQNOQGQOOOROOOGOGEOOOOOOHAOOOOOOOOOUOOOUOUOGOOOOOOOOOOOUOOUUEOUOGUAOOOOOOOLEEEOOOOAEAUAIL Cl oth T op 


I 
HE War Industries Board’s F ootwear In 
recommendations of August the A ccep te d 


29 definitely specified two colors— 
ARIZONA and CHESTNUT. S h ’ 
: ades! . . 


ARIZONA is a beautiful medi- 
um tan, also known as “fawn’’ 
which will make a handsome con- 
trast with either black or brown 
leathers. 




















According to the War Industries Board’s re- 
commendations of September 30, ARIZONA 
shade can be used until the stock is exhausted, 
even in two-tone effects as paragraph four of that 
recommendation allows “stocks on hand or in 
process of manufacture to be made into shoes’”’ | 
without time limit. We are prepared to deliver 
ARIZONA shade from stock. 


CHESTNUT is a rich brown, which harmo- 
nizes and blends effectively with brown leathers. 
This shade, according to the latest reeommenda- 
tions, can be used at any time whether material 
is in stock or has to be manufactured. 


We are prepared to fill orders on all grades! 


Incorporated 
NEW YORK CITY 


MONTREAL, CANADA 
SAO. PAULO, BRAZIL 
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Major Oxford, No. 26 
Russia Calf, on “Tell 
Me” last. 
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ICS MARSH ce COMPANY 
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a BROCKTON. MASS. 














Our Color 909 is.a Hand- 
some Rich Dark Color 


Approved by the War Industries Board — 


J. S. BARNET & SONS Ine. ° 
Tanneries at LYNN, MASS., U. S. A. 





Salesrooms, 75 South Street, Boston, Mass., U. S. A. 
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See Next Page 
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Some Value 


at 2.30% ta 









E own 1000 dozen of 
these work shoes which 

we purchased for cash. We 
have them Here on the Floor. 


Sold in 


These shoes were made by one of the Case Lots 
leading makers of this kind of shoe Only 
i and were countermanded by a large 
x western jobbing house through no 
fault of the maker. 


24 Pair 


to Case 
Strictly solid leather, two full 


soles, bellows tongue, uppers Alt Bees 
of waterproof “Tuffhide” of Sizes 
stock. Rugged service in 


every pair. A Truly 


Unusual 
Terms net thirty days. Opportunity 











S. ROSENBERG 


The House that Saves You 15% to 30% 
209 Essex Street, Boston, Mass. 


Es 


A OD 
See Next Page 
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An Unusually Efficient Stock Dep’ t. 


The number of styles is limited but in spite of adverse 
conditions we have a complete run of sizes on all 
styles advertised. Every retailer should order No. 1307 - 
with TEXTAN sole and reinforced toe—popular 


in style and price. 


DARK BROWN RUSSIA CALF LACE 
ear Welt 
“nk Hedl—Medium Edge 
335 to7; D,3to7 


AA, 4% to 7; —= oe * , 3% to 8; C, 


“TEXTAN” 
' 1307 - 
$5.00 


DARK BROWN eee CALF LACE 


Broad Walking Heel TEXTAN SOLE 
einforce: 
A,4to7; B,3to7; C, 334 108, D, 3to 7. 


HAVANA Gendyear Welt LACE 
it 
Leather Lou ie Heel Light. t Close Edge 
AA, 4% to et A, 4 to 74;' B, 3% to 8; C, 
3k4to 7; D, 3 to 1%. 


‘‘ Instantaneous Stock Department” 


The Menihan Company 


Shoe Makers for Women 


Rochester 
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BALLET SLIPPERS 
IN STOCK NOW 
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BLACK KID 


| EP. een en 1.25 
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Widths B, C, D. 


CHIPMAN, HARWOOD & CO. 
564 ATLANTIC AVE. 
BOSTON, - - MASS. 
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A STYLE ON OUR WEST POINT LAST 


For Boys and Little Men 
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TURN BOOTS 


013 Black Kid, Cosmo ............ 
517 Brown Kid, Gaby. . 
817 White Kid, Gaby .. 


IN STOCK— EARLY SHIPMENT 


Upham Bros. Shoe Co. 


STOUGHTON, MASS. 


No. 105—Boys’ Tan Bal, Goodyear Welt, 
Leather Sole, West Point Toe, Sizes 1 to 6 
| rr ree ere $3.50 


“HONEST WEAR IN EVERY PAIR” 


MARSTON & BROOKS CO. {iE 
HALLOWELL, MAINE : 
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! | Some of the -Rogers Fibre Co.’s Products 
for the Shoe Industry 


Factories | Wholesale Houses -- Retail Dealers 








“LEATHEROID” SHOE “ROFICO” INNERSOLING “MOUSAM”” HORN *“*LEATHEROID” 
FACTORY AND STORE . FIBRE COUNTER HEEL AND 
BARREL COUNTER CAN 





oases: 1) aL inane 


*“LEATHEROID” SHOE .TELESCOPES 
This is the standard fibre telescope case for shoe trunks and 
f for light hand work. Flannel lining. 


“LEATHEROID” FLANGED COVERED “LEATHEROID” LIGHT PLAIN TELESCOPE 
SHOE CASE For Checking 
Steel bound cover and metal trimmings with good lock and All wearing surfaces strongly reinforced. Made special with 
catches. Flannel lined throughout. , lock buckle. 





““LEATHEROID” FACTORY AND “LEATHEROID” FACTORY BOX “LEATHEROID” SAMPLE SHOE 
MERCHANDIZE CARS FOR SMALL PARTS . TRUNKS 


ROGERS FIBRE CO. 


BOSTON, 121 BEACH ST. PHILADELPHIA, 1024 FILBERT ST. NEW YORK, 43 W. 16th ST. 
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alone—are demanded by our 
f to-day. 


in their shape 


both attributes of 
lace shoes, and lace shoes 


active women oO 
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longer than other kinds. 
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FAST COLOR 
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TRADE HALTED BY UN- 
TOWARD CONDITIONS 


But Improvement in Prospect 


All factors tend to conservatism in 
leather buying, and business, outside of 
the movement of leather to government 
shoe contractors, is reduced nearly or 
quite to the minimum. It was expected 
that the price-fixing of upper leathers 
would be concluded, and the prices an- 
nounced this week, but because of the 
epidemic which is spreading over all the 
country, is considered of sufficient viru- 
lence to justify the postponement of 
the meetings at Washington, prelimin- 
ary to the decision of this important 
matter. 

To be sure, a considerable amount of 
both upper and sole leather is being 
moved, but far less than would be the 
case, even with present price uncer- 
tainty, were the factories running with 
their complement of help, but what with 
the enlistments and draft, and the 
present influenza epidemic, many fac- 
tories have such small forces that manu- 
facturers could well afford to shut down, 
but such a move would cost them the 
loss of the remainder of their reduced 
forces. However, the shoe men are not 
ready buyers and most of them have 
enough leather in the factories to tide 
them over until their shops assume 
more nearly normal appearance, as re- 
gards work-forces. 


SOLE LEATHER GOING OUT 
MAINLY 

To Government Shoe Contractors 

As has been the case for weeks, the 
qualities of sole leather needed for Gov- 
ernment shoes are closely sold up, and 
going at full maximum prices. In the 
lighter weights, and lower grades, stocks 
continue to accumulate, in the absence 
of purchasers, and prices are not so firm 
as in the more desirable leathers. 
Some leather is being shipped for export. 
Tanners are hoping that the shoe manu- 
facturers of civilian shoes will soon be in 
the market, and in such case prices of 
these grades will then firm up again. 
Some dry hide hemlock bends are re- 


erm mr 
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ported to have sold as high as 72c, but 
ordinary No. 1 dry hide stock sells at 
50, 46 and 43c for heavy, with lighter 
weights 2 to 3c less. There is a good 
demand for Union sole which can be 
used for middle or outsoles, but other 
than for government shoes, trade is 
small, with prices somewhat below maxi- 
mum. Oak sole is going better to sole 
cutters than to shoe manufacturers just 
at present. The contracts have been 
awarded for over 1,400,000 top lifts and 
750,000 taps, with more coming. Bends 
are selling at full maximum, 92c, and 
would bring 2 or 3c more, were prices 
not fixed. Best backs are quoted at 70c. 
Sales of belting butts have been re- 
stricted, by the Government, permits 
being granted on affidavit that it is to 
go into belting for factories on essential 
industries. 

Offal leathers in moderate call. 
Heavy oak bellies sell at 35 to 36c. 
Union steer bellies sell at 24 to 25c for 
heavy and 20c for light. Hemlock 
bellies in little demand. Double rough 
oak shoulders have sold at 60c, but are 
now quoted 62 to 64c. Union shoulders 
50 to 55c. Hemlock shoulders quoted 
around 28c for prime quality, but in- 
ferior stock as low as 18 to 20c. Hem- 
lock and union heads in light demand. 
Some oak heads, held at 20c, too high 
to tempt purchase. 


UPPER LEATHER DEMAND 
QUIET 

In Anticipation of Price Fixing 
The upper leather market is fully as 
quiet as is sole leather. Buyers and 
sellers have been waiting for price fixing 
report, which was expected yesterday 
but which has been postponed for 
another week, at least, and the situa- 
tion is not likely to improve until the 
announcement, which must await the 
postponed conferences. Leathers needed 
for government work are going as usual, 
but outside of this, business is unusually 
dull. Calf leathers are going out on 
old orders, as are side leathers of the 
best selections. Some splits are going 
to fill British orders, Patent colt and 
kid sold ahead. Patent sides in fairly 
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good demand. Glazed kid in steady 
call, but tanners working to only one- 
third to one-half capacity owing to diffi- 
culty of securing skins. Sheep leather 
in restricted supply. 


HIDE MARKET MORE ACTIVE 
Except in Packer Hides 


The Boston hide market has shown a 
marked increase in activity this week. 
New England hides are in light receipt, 
with dealers charging 20%c flat. No. 1 
Ohio buffs are selling well at 2lc, and 
extremes 22c. Southern hides are in 
small supply, northerns selling for 2014 
to 21%c, middle and far points 2c less. 

The Chicago packer hide market con- 
tinues somnolent the Government claim- 
ing option on entire take-off of this 
quarter. Native steers and cows are 
reported sold up, or held by packers for 
their own tanneries. Little trade is re- _ 
ported in any line of packer hides, while 
country hides are in limited supply with 
all offered going at top prices. The 
Chicago calfskin market is quiet, with 
packer skins offered at 44c with no sales 
of any account reported. Outside cities 
quoted 38 to 39c and countries 34c. 
New York City skins selling as fast as 
received at $4, $5 and $6. No change 
is noted in the foreign hide market. 


Rochester Leather Buyer 
and Salesman Dead. 


Influenza has claimed its first victim 
from the local shoe trade in the person of 
Barnet Levinson of the Levinson Shoe 
Co. While in New York City, he con- 
tracted the disease and after a short 
spell of pneumonia, succumbed at the 
Mr. Sinai Hospital. He was a member 
of the original concern, Levinson Bros. 
Shoe Co., and until just before his death 
on October 2, he was active salesman 
and buyer of leathers. His death 
causes a serious loss to the business and 
certainly was a shock to his friends and 
business associates. He was a brother 
of Louis Levinson, vice-president and 
superintendent of the Levinson Shoe Co. 
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IN-STOCK MEANS IN-STOCK WITH THESE 
QUICK-SELLING STYLES -- ORDER NOW 


Stock Style 
No. 452 






Stock No. 

491—Battleship Gray Kid, 9-inch Lace, Plain Toe, 
Leather Louis Heel, WO, BOOED... cocngcs 

0491—Mouse Gray Kid, 99-inch Lace, Imitation Tip 
Leather Louis Heel. BtoD............-.-. 

418—Pat. Leather, 84-inch Lace, Chamois Buck 
Top, Plain Toe, Leather Louis Heel. AtoD.. 4.75 

464— Mah ! Calf, _— Lace, Tip, Military 
Heel, W rrr 5.50 

eet ey * be: 8%-inch Lace, Tip, Military 


At 
483—Coso Calf, 84-inch Lace, Imitation Wing Tip, 
TS ee ae ee 5.00 
412—Mahogany Calf, 84-inch Lace, Imitation Tip, 
ES, MPM Ea 60.0.0050056s00080eg50 3.50 
419—Havana Brown Kid Lace, Brown Buck Top, 
Imitation Tip, Military Heel. AtoD........ 4.75 
—_—_ Gray Suede Lace, Covered Louis Heel. 





Rp Rear aren. FF : 4.25 
452—Battleship Gray 9- —_ Lace, ow Cloth Top, 
Leather av 54 i SMe caceccescns 4.00 
453—Same with Louis Heel. BtoD............. 4.00 
449—Havana Brown Kid 9-inch Lace, Brown Cloth 
Sg SO ae eee 4.00 
448—Same with Cuban Heel. BtoD............. 4.00 
446—Black Kid 9-inch Lace, Gray Cloth Top, 
Leather Louis Heel. BtoD................ 4.00 
447—Same with Military Heel. BtoD........... 4.00 
478—Black Kid 8%-inch Lace, Black Kid Top, Stock Style 
White Welting, Cuban Heel. BtoD ......... 5.00 No. 464 


THE BOARDMAN SHOE CO. S64 ATLANTIC, AVENUE 
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CLOTH 


is well named. The word “Trojan” at once 
suggests firmness, tenacity and endurance. 


This new beautiful white shoe cloth has these 
qualities to a marked degree. It is firm, 
durable and tenacious — will hold its shape 
indefinitely and will wear better than leather 
—while costing less. 





Specify it in your orders. 


W. A. Lippincott Co. 


315-17-19 ARCH ST., ™¢* Schmidt Bldg. 
PHILADELPHIA, PA. 


CINCINNATI - BOSTON -_ ST. LOUIS 
713-15 Sycamore St. 78 Lincoln St. 1602 Locust St. 


Y a= FVVPAVOQQ00SH00Q000S00000Q00Q0Q00Q00008SOOCAOQGOOGOUOUOOOUUOUOOOGUAAOATHAA 


1100000 
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W E want a good name for.a good shoe—it’s a CHICAGO MADE 
men’s fine welt—a shoe selling at from $6.00 to $10.00 the pair. ; 


It must be a name that can be copyrighted and may be coupled 
with the Carter name or independent of it. This offer is free to 
anyone. Each contestant is entitled to submit three suggestions. 


Simply have your letter give the name or names you have originated 
and your address clearly written. 


For the name chosen we will 
pay a $500.00 Liberty Bond 


Send in your selection and address it to 


THE J. W. CARTER CHICAGO COMPANY 


CHICAGO AVENUE and GREEN STREET 
CHICAGO, ILL. 


y 
CO C),2L HAMMAM LLE 


HN 
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“The Survival of the Fittest” 
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gs TER the war the signif-_ 
S24 icance of these words 
will have greater bearing on 


all manufacturers than ever 
before. Realizing that the world is going 
to make unusual demands upon all 
manufacturers for high class mer- 
chandise, the Weyenberg Organization 
has made preparations to efficiently 
meet all comers. 




































Weyenberg Shoe Mfg. Co. 


Men's and Boys’ Work and Dress Shoes 


Milwaukee — Wisconsin 































































This | 
Advertisement 


will appear in 


DIGEST 
October 






























/ 


Toronto 








It is another one 
of those strong 
effective pieces 
of copy which has 

signalized _ the ‘Scholl 
Big National Campaign 
during the entire year. 


The Scholl Mfg. Co. 


213 W. Schiller Street, Chicago 
339 Broadway, New York City 


London 











116 


Commercial Traveler 
Notes 


O. R. Williamson, of Ault-William- 
son Shoe Company, Reports 

O. R. Williamson of the Ault-William- 
son Shoe Company, Auburn, Maine, has 
given up his visits to the trade on account 
of many duties awaiting him at the factory. 
Gordon McDaniel of Alabama has been 
appointed to represent the firm in Tennes- 
see, Alabama, Georgia, and Florida. 
Gordon McDaniel was formerly with the 
Bradford Shoe Company, Columbus, and 
has traveled Southern territory for a 
number of years. 

Mr. Williamson writes: 

“The boys are beginning to send in 
some record-breaking orders and indica- 
tions are favorable for a banner season for 
this house. -Advertising in the ‘Recorder’ 
certainly gets results.” 


One Trunk Salesmanship or Even 
A Dozen Pair 

A salesman from a wholesale shoe 
house, visiting New York State shoe 
merchants, carried 12 samples with him 
this recent trip. A year ago, he had 150. 

To manufacturers, aware of the in- 
stance, this showed a considerable sav- 
ing in costs of making shoes. The sav- 
ing of the 138 samples was only a begin- 
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ning. There also was saved the labor 
put into sample making, which is con- 
siderable, for the manufacturers, the 
last and pattern makers, the designer 
and others must give a great deal of 
especial attention to the making of 
samples. Besides, the workmen are 
usually paid special prices for making 
samples, it being presumed that they 
take more pains with samples. 

Besides, there is a saving on forms, 
cartons and miscellaneous detail of the 
making and merchandising of samples, 
which totaled up, amounts to a con- 
siderable saving, which saving may be 
put into the business, to strengthen it, 
or put into Liberty Bonds. 


Samuel Schonfeld in Charge of 
Philadelphia Sales Office 

Samuel Schonfeld is in charge of 
the Philadelphia Sales Office of the 
A. H. Ginzburg-Gordon Co. W. L. 
Costello has just been appointed rep- 
resentative of the house for the North- 
west, and starting from Milwaukee he 
will cover the states of Wisconsin, 
Minnesota, Iowa, Nebraska, North 
and South Dakota, Montana, {daho, 
Washington and Oregon; possibly Colo- 
rado and Utah. Mr. Costello started 
last week with a full line of samples of 
floor goods. He takes into his new posi- 
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tion experience gained in both wholesale 
and retailing, in the latter line being 
formerly connected with Cammeyer of 
New York and the Burton-Field chain 
stores in Texas. 


Two Salesmen in Service 


Two of the salesmen, Frank Stevens 
and E. S. Mott, are wearing the uni- 
forms of Uncle Sam, and it is announced 
by Mr. Coon that their positions will be 
held open for them until the war ends. 
Arrangements have been made to look 
after the wants of their customers in 
their absence. The salesmen report a 
splendid opening business. 





Wanted at Once 


for Department Store 
for Cash 


Manufacturers’, Retailers’, or Sur- 
plus Stocks of ° 


SHOES 


No Quantity Too Large. 
Leases Taken 

GLOBE MDSE. CO. 
Indianapolis, Ind. 


New York Office 
23 Lispenard St., New York City 
Merchandise of All Kinds Purchased 


Short 

















STOCK 








ate 


IN 
can be depended upon to satisfy your most stock . 
exacting customers. They have the style and 
wearing qualities expected by your customers 
when they pay today’s prices. 


BS}<2 FS Rees) 2 8 
cap WILLIAMS, HOYT & CO. 


ROCHESTER, N. Y. 








STOCK No. 402 











Indian Moceasins for Xmas 


‘ The most comfortable and practical of Christmas Presents. Soft, 
warm and durable—just the kind of a shoe to wear around the 
house during the cold winter months. Profitable for any dealer to 
handle. Send for price list of styles in stock. 


Algonquin Slipper Company 


Bangor, Maine 
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Improved Cushion Shoe 
DR. A. REED Patented 1901-24 


This is not the Original DR. A. REED 
Cushion Shoe previously patented, but 
his latest invention. 


A Sure Cure for Tender Feet 


STOCK NO. 3001 


Women’s Kid Oxford Imita- ; Women’s-Kid Polish, Kid Top, 
tion Straight Tip, 80 Last, 80 Last; 1 %- inch Heel, 7-inch 
Rubber Krome Sole, Cat’s Top. * 

Paw Rubber Heel. = Price $5.50 


Price $4.50 


STOCK NO. 3005 





STYLES ARE ALSO MADE WITH EIGHT INCH 
TOPS ON STYLISH LASTS 
OUR 80 LAST IS A “COMBINATION’’—WIDE IN 
THE BALL, WITH CLOSE FITTING IN-STEP 














Women engaged in war work or any occupation where 
they have to stand for long periods will welcome the comfort 


of these shoes. 
MADE BY 


A. H. BERRY SHOE CO. 


PORTLAND, MAINE 


Boston Office, 428-30 Albany Building 








118 . BOOT AND SHOE RECORDER 





Oct. 19, 1918 





eighth page per issue: 





1 ti 7 times 13 times 
oo $4.00 $3.00 $2.75 
2 inch..... 8.00 6.00 5.25 
3 inch..... 12.00 9.00 7.75 
4inch.....15.00 12.00 10.00 


Payment in advance is 


Classified and Opportunities Department 


“Recorder” rates for space less than one- OSITIONS WANTED: Three cents per word for each insertion 
Minimum amount accepted, sixty cents. For other “Want” ad- 


vestoumente, 5 five cents per w 





26 times 52 times 








$2.50 $2.00 
4.75 4.00 tisement for address. 
7.00 6.00 
9.00 8.00 under letter 


required, except when regular advertisers, as amounts 


are too small to open accounts 


One 
up to five o "clock Tuesday P.M. When advertisers desire answera,to 
come in care of this office, twelve words must be allowed in each adver- 


to their address, each ood of the address must be counted in the 
advertisement and paid for accordingly. Answers to ads. must be sent 
postage. 


for each insertion. Minimum 


Ads. under this will be received 


en advertisers desire replies forwarded 














SALESMEN WANTED 


LINE WANTED 


WANTED TO PURCHASE 





WANTED. Traveling Salesman to handle = 
anteed line of form-fitting, water-proof, light- 
uae leggin Neatest on the market. General 
tility use. _ and full information on re- 
ealet of reference and present connection. Crava- 
tex, Inc., 212 Fifth Ave., New York City. 
WANTED—Live wire salesman, acquainted 
\Y with shoe and Finding Trade, to sell Cotero 
Tongue Pads, either straight or side line. Cotero 
Cushion Mfg. Co., Burr Bldg., Scranton, Pa. 


Shoe Manufacturers’ Goods 


Sal on basis to repre- 
sent established Eastern house for Ohio. 
Address stating age, experience, also what 
other line carrying. One with office pre- 
ferred. ‘“‘Fabrics,’”’ care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 




















POSITION WANTED 


ANTED position as 
Ww ood ive Am just 


g' line of goods. 
above draft age and can furnish best of references 
qrocrionss ence baying and saling deer Wotan 
8 ould prefer 
ern territory. Address B84, care: Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 


"HOROUGHLY experienced shoe man desires 

tion January it, as manager and buyer 

for fost Dept., or Exclusive Shoe Store, only reason 

for making change is I am looking for a position 

where there greater opportunities for a man 

with real ability. Mn of references. P. O. Box 
1109, Muskogee, Oklahoma. 


WANTED Position. as Manager “and buyer, 

re —"  * sor ee | oS, 
age arge family. xperien rel le, ener- 
getic. Will make your S Shoe D Dept. hum or quit 
on short notice. Expert advertisement writer. 
Highest credentials. Address B79, care Boot and 
Shoe Recorder, 207 South St., Boston, Mass. 














HELP WANTED 


Wwe have a splendid position open for a high-grade 
Shoe Buyer, one who is capable to buy for and 
manage our shoe departments, for men, 
women and children. Only such men who have 
had experience in buying for large departments and 
who are worthy of a first-class salary need apply. 
In answering this ad, state concerns you have n 
with, your age, and salary received. The Union 
pany, Col , Ohio. 

ANTED ASS'T MANAGERS — A chain 
store proposition can place a few live-wire 
shoe men as assistant managers with good prospects 
of advancement as expect to lose some managers 
in — ay If interested—tell us about yourself, 
Address, B80, care Boot and Shoe 

— 4 207 South ‘St., Boston, Mass. 


WANTED — Thoroughl experienced book- 
keeper and all around office man: one who 
has a’ practical knowledge of the shoe , ney 
erred. Send references and full particulars. A 
Ruff’s Sons, Butler, Pennsylvania. 
ANTED—Competent shoe “salesmen and 
saleswomen. Permanent positions and good 
salaries. Address, Hofheimer Bros. Co., 444 Main 
dtreet Norfolk, Va. 











GHOE MANUFACTURERS—Line wanted for 

Denver West a jobbing or large retail 
trade beginning 1919, will consider only such fac- 
tories as are in a position to handle a minimum of 
$200,000 volume yearly, from this territory, with 
efficient organization on a modern basis, who can 
use a real producer taoroughly acquain.ed with all 
important shoe buyers, eee trained Raga | 
salesman willing to do = missionary wor! 
the first seasons, will ascern market in 
December. Address ‘ ‘B83, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass 








BUSINESS OPPORTUNITY 


A ManWho Knows the 


Fibre Sole Business 


from rubber factory to consumer, wants 
to make a connection with a rubber factory 
that would be disposed to ider the pro- 
duction of a high-grade sole stock, which 
has been widely sampled and successfully 
tested by leading manufacturers through- 
out the country. A sole that is different 
from anything else in the market and will 
do all that leather can do. Equipment not 
P ive. If i ted, address for fur- 
ther particulars, B81, care Boot and Shoe 
Recorder, 207 South St., Boston, Mass. 


























FOR SALE 





| We Buy for Cash | 
edocs: J Jobbers’ and 
Retailers’ Surplus Stocks, Jobs, 
Closeouts 

NO QUANTITY TOO LARGE 

We ny purchase entire stocks 
fro or manufactur- 
- Send us particulars of 

what you hece for sale. 


Short Term Leases Taken 
We pay Highest Cash Value 


VAN PRAAG & CO. 


Shoe Dept., Martin Posner, Manager | 
| 537 Broadway, New York, N. Y. | 
Telephone 2248-2249 Spring | 





WANTED FOR EXPORT 
Slow Sellers 
YOUR 


Discontinued Numbers 
Surplus Stocks 
Entire Stocks 
FOR CASH 
NEW YORK EXPORT 
PURCHASING CORPORATION 


515-517 Broadway, New York City, N. Y. 





RETAIL : shoe business in ee Me. Estab- 
lished in 1888, doing good business. Owner 
wants to go th. Add ress “B82,” om a and 
Shoe Recorder, 207 South St. St., Boston, Mass. 


AN unusu: portunity tor anyone a ‘to 

ee ee in io that has an 
establisu.ed trade and reputation. location, 
fine display windows, and low rent in a city of 
5,000 population. Otaer business demands atten- 
tion. Do not write unless you mean business. 
Address “E Onio,” care Boot and Shoe Recorder, 
207 South St., Boston, Mass. 





We quick and pay highest cash price 
for ot whelnais chats itocks of shoes or 
any other merchandise. 

tity no object. 
180 years our le 








GHOE “STORE FOR IMMEDIATE SALE—A 
smart, well-appointed shoe store, recently 
opened in a busy ete district on Cleveland’s 
most important thoroughfare, must be sold at 
once for good reasons. For full particulars address 
B75, care Boot and Shoe Recorder, 207 South St., 
Boston, Mass. 








Exclusive Retail Shoe Store. Doing a good, 
profitable business, located in a clean, beau- 
tiful Illinois city. Electric repairing and 

ment in connection. An Ba 


Best reasons for selling. Salve 
B72, care Boot and Shoe Recorder, 207 South 
St., Boston, Maas. 





Se a ae 
Max Kalter Mercantil ile Co. 


100-102-104 Gant &. New York City 
Phone Spring 9418 











No matter what policy you may pursue 
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MISCELLANEOUS 


MISCELLANEOUS 








Highest Cash Prices Paid 


for entire shoe stocks. We also 
buy your surplus or slow sellers. 
Quantities no object. Retail or 
wholesale. Short term leases 
taken off your hands. 
ire or Phone us 
Correspondence Confidential 
tablished 1890 


GLAUBERG & CO. 
401 Broadway, New York 


Phone 2438 F conkiia 
We also purchase clothing, 
hats, furnishing goods, etc. 





Used Extensively in Shoe Departments 
and Repair Shops 











MISCELLANEOUS 








































Every Shoe Store Needs 


a pair of 


“MANCHESTER” 


(Trade Mark Reg. U. S. Pat. Off.) 
CURVED JAW CUTTING 


NIPPERS 


The only nipper 
made which is just the 
right shape to cut out 
tacks on the inside of 
shoes. 


‘*“Manchester”’ 
Trade Mark Reg. U.S. 
Pat. Off. 


nippers are made of 
high-grade tool steel, 
nickel plated with a 
curved jaw that ena- 
bles you to cut the 
tacks close to the in- 
sole. 

Be sure and specify 
“MANCHESTER” 
curve jaw when order- 

ing. 

Write us direct if 
your dealer.cannot sup- 
ply you. 

Price, $4.50 


Frank W. Whitcher Co. 


Patentees and Manufacturers 


Chicago Branch 
Boston, Mass. 323-325 ‘W. Lake St. 


4 
a) 
= 
a 











Reece’s Rocker Bottom Wood Sole Shoes 


High Grade 
Wooden Sole 
Footwear 
Full Ball 
Perfect 







Ott Grate vs rs, 
Guaranteed Counters 


Shoes, as above 


be reccndapewed $1. - 4 %. 80 
High Lace Shoes Se gececevese 2.1 3.00 
Boots, fourteen oy gosenece 2. 3s > 3.75 
Send for Catalogue 


REECE SHOE CO. - = COLUMBUS, NEB. 














Patented October 26, 1915 


SHOE STRETCHER 

A Quick Salesman and Trouble Remover 

This simple machine is the most perfect and 
practical shoe lengthener ever put on the 
market. 

It will do giant work, will not get out of 
order and will fit all shoes from Child’s size 
ten to Men’s size fourteen. 

cked in single cartons 


PRICE, $1.75 EACH 


Carried in stock by all the Largest Findings 
Houses in the United States and Canada. 
Made for Jobbers only by 


Standard Mfg. Co.,Worcester, Mass. 











“FISHER” 


bag Mark 
eg. U. S. 


ie. Off. 
HEEL and 
COUNTER 
SUPPORT 

A Help to 
Weak Ankles 
Prevents the Counters of Boots and 
Shoes from Running Over. Easily A 
plied. No Repair Department should 
be without them. 





Without With 











The New Improved 


“EF, W. ” 
SHOE STRETCHER 


will adjust or 

shoes two Peon oy sizes Boon 
damaging the shoe. Ran of 
sizes: isses’ 13 to men’s 12. 
Shoes can be stretched either 
across the base end or of tip to 
ive greater height or widt! 

x. $2.00 each. 


F. W. WHITCHER CO. 





Boston 
and 
Chicago 











Bicycle 
STEP 
LADDERS 
are made 
in many 
styles and 
to fit all 


kinds of 


shelvin 
aoe ~~ on 


pas Ay an 
The Bicycle 
Step Lender 


Com y 
67 Randolph St. 
Chicago - - Ill. 

























In rough, wet work, last twice as long 
as all-leather shoes. Cost half as much. 
Absolutely water-proof, light, surprisingly 
comfortable, warm in winter. Our adver- 
tising is rapidly increasing the demand 
everywhere among Farmers, Florists 
Dairy and Creamery Workers, Factory 
Workers, etc. We back 
your sales with our 
money-back guaranty 
to usérs. Advertising 
matter furnished 





Milbradt Rolling 
Step Ladders 


are made in a great many 
styles to suit all kinds of 
stores and shelving. They 
will enable you to get 
along with less help, save 
the wear and tear on your 
shelving and help the ap- 
ance of your store. 
hipped subject to ap- 
proval and satisfaction 
guaranteed. 
Write for our latest catalog 
showing 18 styles of lad- 
ders as well as other store 
fixtures. 





Milbradt 
Manufacturing Co. 
2410 N 10th St, 

St. Louis, Mo. 








Shoe Store Chairs, Settees, 
Fitting Stools, Screens, etc., 
Wood Window Display Fixtures 







Catolog 
on 
Request 


eeat 
THE OSCAR ONKEN Co. 
1141 W. 4th Bee Cincinnati, Ohio, U. S. A. 




















BOOT AND SHOE RECORDER 


THE RECORDER CREED: 


Getting More Shoes Sold Right; not only “more” but “right”; sold for the right pur @, to the right 
wearer, in the righ’ fitting, for the right price, at the right profit. This is the great pro lem of the retail 
shoe merchants. The chief purpose of the ‘““Boot and Shoe Recorder”’ is to help solve it; for this is the 
basic problem upon which depends the progress of the entire allied industries relating to shoes and 


leather; their production and distribution 
Annual subscription in United States, $3.50; per copy, 25 cents. Canadian, $5.00. Foreign, $7.50 
Member of Associated Business Papers, Inc. Member of the Roa Member of Audit Bureau of Circulations 


Each issue copyrighted by the Bool and Shoe Recorder Publishing Co. 


Newspaper Ass’n 


Entered at the Post Office Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U.S.A. 














WHERE TO BUY 





BOOTS AND SHOES 


A. B. Shoe Co., The, Chicago. 

Algonquin Slipper Co., Bangor, Me........... 

Arnold, M. N., Shoe Co., No. Abington, ! 

Bancroft, Walker Co., Haverhill, Mass 

Barry, T. D., Shoe Co., Brockton, Ma 

Bass, Geo. Pi & Co., Wilton, Me.... 

Bates, A. J., é 0., Webster, Mass.. 

Beals-Pratt Shoe Mfg. Co., Milwaukee........ 

Berry, A. H. Shoe Portland, Me 

Bluestein Bros., Beaten. es caheus 

Boardman Shoe C 0., Boston. 

Brown Shoe Co., St. Louis, Mo 

Carter, J. W., Co., Nashville, Tenn. and Chica- 
9 


go. 
Chipman, Howard Shoe Co., Boston 
Chi ppewa § Shoe Mfg.Co.,C hit »pewa Falls, Wis. 
Cc ivitan Shoe Co., Ward SP 
Concord Shoe Co., New York City 
Cotter Shoe Co., L ~.; Mass.. we 
Creighton, A. M., , Lynn, Mass.. 
Crossett, Lewis res oy No. Abington, Mass.. 


Diamond "New York City... 
Dodge, Nat. D., Shoe Co., a yport, , Mass. 


Dolgeville Felt Shoe Co., "Dol 

Duane Shoe Co., New York ity. 

Edwards & Co., J., Philadelphia 

Edwin Clap Shoe Co., East  --prrrnda Mass. 
Ellis-Eddy Eo. Haverhill, Mass.. 

Emery & Marshal Co., Haverhill, "Mass.. 
Evans’ Son Co., L. B., Wakefie' Id, Mass 
Grieb Shoe Mfg. Co., Philadelphia. 

Harney Lg Co., ynn, Mas: 
Holmes, W. T., Co., Philadelphia. . . 

Hoyt, F. M., & Co., Manchester, N. H.. 2 
Ideal Vogue Shoe Co., Haverhill, Mass........ 
Johnson Bros. Shoe Co., Hallowell, Me.. 
Johnston & Murphy, Newark, N.J 
Kalt-Zimmers Mfg. Co., Milwaukee ; 
Keith, Preston B., Shoe Co., Brockton, Mass.. 
King, Mrs. A. R., Inc., Philade Iphia. : : 
Kleine, Henry, & Co. . Chi ; 
Knipe Bros., Inc., Ward Hill, Mass........ , 
Lane Bros. Co., Boston. . ceaudes 
Lilly Co., Henry, New York ‘City. 

Lund- Mauldin Shoe Co., St. | on ‘Mo.. 
Malbon Shoe Co., Haverhill, Mass.. 

Marshall, C. S., é 0., Brockton, Mass.. 
Marston & Brooks Go., Hallowell, Me.. ; 
Mayer, F., Boot & Shoe Co., Milwaukee, Wis... 
Mc roy-Sloan Co., St. Louis, Mo : 
Menihan Co., The, Rochester, N. as 
Mitchell-Caunt Co., Lynn, Mass..... . 
Monitor Shoe Co., New York City. 

Nettleton Co., A. E., Syracuse, N. Y... 

Nu Baby Shoe Co., E. Lynn, Mass... . 
Packard, M. A., Co., Brockton, Mass.. 

Paff Shoe Company, Alexandria, Va 
Parker-Holmes & Co., Boston... .. . 

Plant Bros. & Co., Manchester, N. 

Posner, Dr. A., Shoe Co., New York C 

Powell & Campbell, New York we: a 
Racine Shoe Mfe. Co., Racine, Wis. . 

Reece Shoe Co., Columbus, Neb 

Regal Shoe Co., Boston. . fants ay ied 
Rhein Shoe Co., St. Louis, Mo. 

Rice & Hutchins, Inc., Boston 

Rogers Bros. Shoe Co., | 
Rosenberg, S., Boston 

Smith-Briscoe Shoe Co., Lynchburg, Va 
Smith, Wm. Summer, Chicago 

Solo Shoe Co., New York City 

Standard Felt Co., West Alhambra, Cal... . ». 
Stetson Shoe Co., The, So. Weymouth, Mass.. 
Stylo Shoe Co., St. 

Thompson Bros., Ine., Brockton, Mass 
Timson Bros., Inc., Boston bitmew 
Tober-Saifer Shoe C o., St. "Leuk, "Mo... a 
United States Rubber Co., New York City. ae 
U. S. Sheep Pelt Co., Chicago. . 

Upham Bros. i Co. Stoughton, “Mass. 
Vinsonhaler Shoe Co., St. Lo Louis, Mo.. 
Weyenseng Shee Mfg. Co., Milwaukee., “Wis. 114 
Whitman & Keith Co., Brockton, Mass... 50 
Williams, Clark Co., Lynn, ao 2d Cover 


Williams-Hoyt & Co., Rochester, N. Y 
Worko Mfg. Co., Racine, Wi 
LEATHER, AND agg ol ee 
Agoos, S. Tanning Co., 
Barnet, J. S., & Sons, Inc., Boston 
Bogus & Cobbs Inc., Boston. . ESET 
Bristol Patent Leather Co., Boston 
Creese & C Co., Danversport, M 
Einstein, J., Inc., New York City. . 
Gatlun & Sons, A . F., Milwaukee, Wis.. 


b Boston and New York. . 

Hunt-Rankin “f= Co., Boston. 
Jones Co., , Boston. . 
Levor, G., & &. gw Gloversville, Be Basces 
Lippincott Co., W. ; Philadelphia, Pa 
Standard Kid Mfg. Cs " 
Vaughan, Geo. C., 
FINDINGS AND SHOE STORE weeeg ~ 
B. H. K. Mfg. Co., New York ah. 
Berlow, Elias. New York City. es i3 

rown-Durreill Co., = 


- B 
© Dudley & Co., 


3 
E-Z Walk Mfg. Co., “New York Cit: 

Emery & Beers Co., Inc., New Yor! 86 
Goodrich, B. F., Rubber ‘Cas .— Ohio.... 60 
Goodyear Tire & Rubber Co., kron, —.. . = 


-. Gordon Mfg. Co., Providence, ii I 


J. & B. Sales , Worcester, 53 

Laing, yo & Chamberlin Co., Philadelphia 13 

Locke, H. E., & Co., Bosto 62 
iller, O. A., Treeing Machine Co., Brockton, 


. Co., a a. 
U.S. S Mie. Uo Mf, xe Pi er, ia 
. _ ey ittsbur, 
— Mig. ¢ Co. ., New k 


” SHOE ’ EQUIPMENT 
Bicycle Step Ladder Co., Chicago. 
a Rey! Track Co., pe ae Mass. . 
izeme, Hugh, & Co., Lansing, Mich..... 
ilbradt Mfg. Co., St. Louis, Mo 
Onken, Oscar Co., Cincinnati, Ohio 
eee LASTS, MFRS.’ SUPPLIES, 
RESSINGS, ETC. 
American Shoe Polish o. , — 
Columbus Polish Mfg. Co. ork City. . 
Griffin Mfg. Co., _- New york City 
Radium Dye Co. he = . ene City, Mo 
Rogers Fibre 
United Fast Color Eyelet Co., ——. 
United Shoe Machinery Corp., 
United Shoe Repair Machine obo Seen 
Wade & Co., A..R., Haverhill, Mass. 
Whittemore Bros., Corp., Cambridge, Mass. . 
MISCELLANEOUS 


Atlantic Printi 
Boot and Shoe 


Bush Terminal, New —- Neues 

Calderwood & Preg, Bos 

Credit Clearing House, New York City 

Eaton, James Kent, Bosto’ 

Glauberg & Co., New York City. 

Globe Mdse Co., Indianapolis, nd.. 

Grieco, C., Commercial Art, Chicago. 

Harvard Engravin eg toi 

Hooper Printing » Boston «22... 

Journal Engraving Co., Bosto 

Kalter Merc. Co., Max, New York City.. 

New York es Purch Cor 
ew Yor port asing poration, 
oy York Cit: 

Root, F. 8. Co., 

Tolman Print Brockton, M 

eit: ee Foundry, Cantelie, 


Published Weekly in the interest of the shoe 
merchant, wholesaler and manufacturer by the 
BOOT AND SHOE RECORDER PUB. CO. 
(Incorporated: under Massachusetts Laws) 
CAPITAL $150,000 
OFFICERS OF THE CORPORATION 
CHARLES G. PHILLIPS, President 
EVERIT B. TERHUNE, Treas. and Gen’l Mer. 
GEORGE W.R. HILL, Ist Vice-President 
H. WALTER SCOTT, 2d Vice-President 
ARTHUR D. _ANDERSON, Secretary 
SWAIN, CARPENTER & & NAY, Counsel 
1 Tremont Street 
ARTHUR D. ANDERSON, Editor 
WALTER C. TAYLOR 
GEORGE PUTNAM 


E._ B. 
E. C. LOGAN 
HELEN M. HANEY 


Associate Editors 





PUBLISHERS’ NOTICE 


sees yy oy 
Boot an Saas At... 


Hewett “Tolan tie Seles 


FOREIGN 00 9 year, incudin The am & to all 
foreign countries except the above is $7.50 
pe ae te including postage. 

Soovtptiens are payable in advance. 

ADVERTISIN RATES—Card of Advertising 

furnished on tion. For rates for 
Wants, for Sales, vote ann Want Page. 


po wlan ap w 
States, C 
by and 











OFFICES IN 
eg lg” we cer 224 Feng 4 a Geo. W. 
» Manager. Telephone 50 


cHICAG one. 199 West baal St. Tele- 
phone Franklin 5073. B.C. Bowen, Manager. 

ST. LOUIS oowece: 1627 Locust St. B. C. 
Bowen, Manager. 

— YORK me ae Room 97, Graham Bldg., 


Walter Scott, Manager. 
Telephone 959 Worth. 
PHILADELPHIA OFFICE: 929 Chestnut St. H. 
Walter Scott, Manager. 


ey OFFICE: Chamber of Commerce 
Rooms, Haverhill National Bank Bldg. Geo. 


W. R. Hill, Manager. 

CINCINNATI OFFICE: 501 First National Bank 
Bldg., B. C. Bowen, Manager. ‘Seleghene 
Main 655. 

ROCHESTER OFFICE: 626 Grant Bldg. 
Tel. Stone 2473. 

LYNN OFFICE: Fred A. Gannon. 

MILWAUKEE OFFICE: B. C. Bowen, Manager. 

FOREIGN DEPT.: 207 South St., Boston, Mass., 

Alex R. Zoccola, Director. 

Pep Oi 66 bis Rue Saint Didier, George E. 
Light, Manager. 

London Office: John C. Curtis, Manager, Man- 

H :Chambers, London, E. C. 


—n = Office: Elias N. Seren, Balcarce 150, 
Soaghth Otes: Leon cio de Miguel, 20 Fuencarral, 


Caban Office: 8 S. Vidal Vidal, Manager, P. 0. Box 
148, Santiago “de Cuba. 

a Leon Combacau, Ouvidor 71, Rio de 
Janeiro. 

re Yokohama, J. F. Wagen, Man- 



































JUST AS THE KNITTER IS DOING A PATRIOTIC 
DUTY—SO IS THE RETAILER WHO LIMITS THE 
STYLES AND COLORS IN HIS SHOE DEPART- 
MENT TO A FEW NUMBERS DISTINCTIVE 
ENOUGH TO FILL EVERY DEMAND. 


FOX FOOTERY ENABLES HIM TO DO THIS— 
THE SMARTNESS OF THEIR LINES—THEIR 
EXCELLENT WORKMANSHIP AND THEIR POPU- 
LAR PRICES—MAKE THEM THE FOOTWEAR 
OF THE HOUR. 

FOX OXFORDS WITH SPATS ARE SUITABLE 
FOR WINTER WEAR—FOX PUMPS AND SLIP- 
PERS FILL ALL DRESS-UP AS WELL AS SUM- 
MER REQUIREMENTS OF THE WOMAN WHO 
WANTS STYLE AT A PRICE. 


CHARLES K. FOX, Ince. 


Haverhill . - - Mass. 


CHICAGO: Great Northern Bldg. Boston: 54 Lincoln Street 
NEW YORK: Marbridge Bldg. Broadway and 34th St., Room 632 
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IN STOCK 


Price $6.50 


WELLINGTON LAST 
HEAVY SINGLE SOLE 


7 toll 
6 to 11 
6 to ll 
6 to 1l 








Calf Top, for at once delivery 


The Dalton Company, 


Makers of Honest Value Shoes 


BROCKTON, MASS. 


NEW YORK: 651 Marbridge Building 


CHICAGO: 1415 Great Northern Buildjng 


lee cael OFFICE, 183 ESSEX STREET, Room 405 


x e 
Brown Cordovan Bal, Boarded 





Oct. 26, 1918 
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| “True To Its Name {| |\||\\) (ie 
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It’s Standardized’’ 







































































ESPITE conditions which make ~ 
selection more difficult than 
formerly we are still maintaining the 











quality of — 


STANDARDKID | 


and the prices remain reasonable. 


Specify STANDARD KID for that | 
quality, appearance and permanence of 


color that so greatly appeal to your 
customers and hold their confidence. 


STANDARD KID MFG. CO. | | 


ANUFACTURERS OF BLACK AND COLORED 


























GLAZED KID AND PATENT KID 





207 SOUTH STREET : : BOSTON, MASS., U.S. A. | 
Factory, Wilmington, Del. 








Dasa CIES 
CHAS. A. BRADY, Rochester, N. F. W. BAILEY & CO., St. Louis, Mo. 
handy . McGAW, Chicago, Iil. 
























































TANDARDKID 
TRUE TO ITS NAME 
—ITS STANDARDIZED 
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Innersoles That Are 


Always the Same 





Reg. U. S. Pet. Of. 


F hides were all alike, leather in- 


-nersoles would be uniform in 


thickness and quality. But their 
goodness depends on what part 
of the hide is used—while 
Korxole innersoles are always 
good. This cork composition 
does not vary in thickness, and 
is simply cut into strips to suit 
each last and size. When you 
buy a case of Korxoled shoes, 
you may be sure that every shoe 
is built on a solid foundation. 
Specify Korxole in some of your 
lines. 


Armstrong Cork Company 
132 Twenty-Third Street BA Pittsburgh, Pa. . 


Branches in the Principal Cities 


“The Flexible Cork knnersole That’s Built Into the Shoe” 





Oct. 26, 1918 





























SEASONABLE: 








The numbers illustrated and fifty 
other seasonable styles of Women’s 
Specialty Footwear are on the floor 
ready to ship. 


Keep your stock well balanced — 
with a range of sizes and widths — by 
ordering every week “fill-in” numbers 
on which you are low. 


Samples by parcel post on request. 
Terms 2% 10 days, net 30 days. 


No. 1164—Gray kid vamp. Castor ° 
gray cloth top to harmonize. Imita- AH Ginzberg-Gordon © Ine 
tion perforated straight tip. 14-8 


leather heel. Goodyear welt. ° 
tiws Awd $50 Women's Specialty footwear 


No. 1200—Same as 1164 with beers IF] Duane Street: New York. Louis heel and plate . . 


Louis heel and plate . 
PHILADELPHIA OFFICE— 305 DENCKLA BLDG. 


SAMUEL SCHONFELD IN CHARGE 


Send us via____ Stock No Price Send us via 
43 - .4 + Ff = a a 2% 3 


STYLES IN STOCK 





No. 1160—All gray kid. 


1. Goodyear welt. 
; 1. 2 to 8 AA to D 
No. 1201 


Imitation 


ponenes straight tip. 14-8 leather 


$5.75 


—Same as 1160 with leather 
$5.75 


S 


____ Stock No 


Price 


7 8 
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Children’s Patent Leather Turn Button of 
Best Grade 
1 to 5, No Heel. . .$1.50 4 to 8, Wedge. .$1.75 


Tan Glazed Kid Button, Plain Toe 
7586—4 to_8, Wedge 7587—1 to 5, 
| eer $2.00 No Heel.... . . .$1.75 











werk IMAM 
| 


Tan Glazed Kid Pony Cut Lace 


I 5.60.00 okie 8 6dncasescnupecpcemnaseues $2.50 
66h sr ctcdnrekncterrawasataneaes 2.90 
TTBB—“DUIG 00 F... cc cccccccccccccccccccccccccceccs SBS 


8629—Made on the new Dix Last, Low Heel. 244 to7 4.25 


Tan Side Pony Cut Lace 


OMI 6 girs sn iacscctsceccesnencd 2.90 
Oe OE. kooks ccienanentens 3.35 
CRETE: 4.25 


Gun Metal, Dull Top 
BOR Giaccouncass $2.25 BANG 00 F...0c60 $2.90 
84 toll........ 2.50 2 to 6 Dix Last. 3.50 













We Still Have Them 
In Stock! 


Because we make these excellent shoes for children 
in our own factory--we absolutely know that they 


are made right! 

We strongly advise you to take immediate action on 
ordering—Our reputation for good shoemaking and 
selling is back of these numbers. 


Weimer, Wright and Watkin Company 
Philadelphia, Pa. 
Distributing House; 35 S. 2nd St. 


*° %° Factory; 12 to 70 E. Allen St. 
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—== SPRING 1919==— 


WHITE BUCK LACE OXFORD 
IMITATION WING TIP AND CENTRE PERFORATION 
; : VAUGHAN’S IVORY SOLES—14/8 IVORY MILITARY HEEL 


DonN D. SARGENT Co. 


FACTORY 


407 BRIDGE STREET 





WELTED PROCESS 


SALEM, MASSACHUSETTS 





COUSOUROUUEUOSOUUONGIESUCEN? SuGROUNGUCOUOOUOUGEUSOUSCUOHOCUGHOOUGECOESEESCUECDONOSUSNONUONSUESENSUSEUCESEESES 
wy, 


PPPPALALRI ESI iilitiiiiiiiiiiititit tT iiitiit) 


BOSTON OFFICE 
195 ESSEX STREET 


Wecevvveceeeeeeeusscss 








Quality Only 


is considered in the pro- 
duction of our 


POLAR -KLOTH 


Manufactured exclusively 
for us by one of the finest 
mills in the country. 










One sample piece will con- 
vince you of the superiority 
of our 


POLAR-KLOTH 
“The White Shoe Cloth 


Par Excellence.” 












aX) fon ‘ne 


Pe ont ass. 


Shomas. Lake om 
J°5 Bedford $ td St aa 
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THE 
PATENT LEATHER 


OF 
SUPERLATIVE 
QUALITY 





OW more in demand 
than ever before by 
shoemen everywhere who 
have found it, by expe- 
rience, to be 





MADE ACCORDING The Safest Patent 
TO THAYER-FOSS Leather to Use 
STANDARDS 











BEAUGRAIN side 
leather will give you 
the fine shoemaking re- 


sults you and your trade 
appreciate, Thayer-Foss Company 
Smooth and mae Boston, (Mass. 













eaugraln 


SIDE LEATHERS 












KB iL 
iS _BZ M 












Lace Shoes 


You can greatly increase your 
sales by making your biggest 
drive on lace shoes. They take 
less time to fit and lace shoes 
look neater. They “hug” the 
ankles in glove fashion—a fact 
which every dealer should re- 
member right now while skirts 
are getting shorter. And they 
leave you more time to sell 
more shoes— instead of losing 
time making adjustments. 








LACE 
Busy Stores SOK, 












ences. | 
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Non-Skid Rubber Heels 


‘Biyshinap pane of your repair department will hold an added 
sense of Sratitude towards you for recommending, Firestone 
Non-Skid Rubber Heels. They will be particularly impressed 
with the non-slipping, and added resiliency of these heels. 


For the tread surface is indented with three Non-Skid bars, 
Stepping, on these bars creates a vacuum. This effectively pre- 
vents the heel from slipping. Owin3, to the peculiar shape of 
the bars they cannot fill up with mud. 


The easy air-cushion chamber $reatly increases the resiliency of 
the heel. Produces a pneumatic effect. Makes walking on a 
pavement feel like oe on the sod. And your repair depart- 
ment will find Firestone Non-Skid Rubber Heels more econom- 
ical to apply. They require less cementing, and fitting. The 
flange on the outer edge draws up snuz, on the shoe as the nails 
are driven home. Write for details and prices. 


FIRESTONE TIRE AND RUBBER COMPANY 
FIRESTONE PARK AKRON, OHIO 
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ACTUALLY WASHABLE 


So ee Ol Od en ee 


THE WHITEST WHITE 


LEVOR GRAIN KID 


MADE OF CABRETTA SHINS 


L7- REMAINS WHITE -~) 
ASK YOUR NEIGHBORS 


(CAE AYO) Fo Of © aT (or 


MANUFACTURERS 


GLOVERSVILLE, N.Y. 
NEW YORK: 88-90 GOLD ST. 


ST.LOUIS: LEATHER EXCHANGE BLDG. BOSTON: 145 SOUTH ST. 
JOHNSON, STEPHENS & PATTON LEATHER CO. THE G.LEVOR COMPANY 
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Buyers’ Easy Reference Directory 


JUCEEOCOGUOUOOOOOOEOOOOOOOOORCCRSOGOOLOGEOGORROGERGCRECECRSCRECCDORCERCEOR 
Original 
Chippewa 
Shoes 


Snappy Lasts 
Black and Chocolate 
In Stock 
Case Lots. All Sizes 


650S—6-inch oak sole, 
Goodyear Welt $4.75 


QUACACRCCRUREEOCCCOGREREEECRRCCRRERCCRCGRERCCECCORRRECCROCOCRRROERRCER ORE E DS 


“MALBON’”’ SHOES 


are moving so rapidly we feel obliged to ask 
the indulgence of the trade if deliveries are not 
as prompt as one would wish for. The large 
orders given our salesmen are greatly appre- 
ciated, significant as they are of buyers’ 
approval of ‘‘Malbon” styles and quality. 
Novelties in Women’s Turn Oxfords, Pumps 
and Colonials are our specialty. 


MALBON SHOE CO., Inc. 


HAVERHILL, MASS. 
Boston Office - - - - - 117 Lincoln Street 





ORDER A CASE TODAY 


CHIPPEWA SHOE MFG. CO. fatts'wis. 


CRUDREREQCUEORUROUUUEURGRUROURRGEOQUERGRGEOCOR 
SUGPEGEGROEUEOURURUEGEURGECGORRORORGHRERECROGREORS 
PU 

TUOUOCOCRCOUCUCCCECUCCORUCCREGUCURRUGEORCCCRROREE 

















F 


PTT 


ATTENTION, DEP’T 
STORE SHOE BUYERS 
We have a few very good numbers 


to close out at special prices. 
Wire, write or call for details. 


Duane Huoe G. 


143 Duane St., NEW YORK 


ELIAS BERLOW 


New York Selling Agent 
Tweedie ‘‘Hylo” Boot Tops 








110 Duane St. 
ew York 


DUCEQUORUCCUOOGGEQDRREUOOOUCQDOORCOUUCQOQOOURNDORES: 


PTTL 


SELUEERUCUECRRORRGERORE 











4 


Coburn 
Trolley Ladders 


are simple, efficient, inexpen- 
sive, saving time in sales effort. 





We have for 
IMMEDIATE DELIVERY 


Subject to previous call 


OVERGAITERS 


Felt and Cloth. 8, 9 and 10 Button. 
In Black and Certain Shades 


Also a special line of 


FELT BOUDOIR SLIPPERS 
AT INTERESTING PRICES © 
Write Us Your Requirements 


Laing, Harrar & Chamberlin 
43 N. Third Street Philadelphia 


seeunnneanueanie 





Get estimates—send us a rough 
sketch of your store interior, 
showing shelves to be reached 
and let us tell you the cost. 


Catalogue on request. 


Coburn Trolley Track Mfg. Co. 
HOLYOKE, MASs. 











bbb bbb ttttttttt ttt tthe ttt iii iii ii iii iit ta 





Profits Without Protection Our Motto— | 
from fire are never safe. What you have worked Children 8 Shoes of 
hard for may be wiped out over night. The cost of Quality 


protection is low when bought right. We have been 
saving shoe dealers money on their insurance and 





protecting them well. See what we can do for you. " t-Seet 
Welt Scuffers 
e T e 5-8 8-11. 
Fitchburg Mutual Fire Patent or 
un eta 





Ins. Co. 
FITCHBURG, MASS. 


The city of 141 diversified industries 
99% vf which are locally owned 





Prices on request 


Kalt-Zimmers Mfg. Co. 
MILWAUKEE, WIS. 











SUECCORGACUOCOORUHOCEQRREQOEEROROOCUERRRORRURERRERE% 


III iiiiiiiitiiiiin CECCGORQOCOORERERRGRERGEORGRRREREE 





























Will You Take a Little Trouble to 





Help These Boys Have Comfort? 


The Y. M. C. A. needs men for war service. The 
nation has given generously in money for this work but 
money won’t do everything—certainly not in war. 

The Y. M. C. A. is in special need of men to serve as 
Truck Drivers and Mechanics. 

75 Drivers and 25 Mechanics every month. 

We are making this appeal to the business men— 
the employers of the country to get those men for us. 

The Y. M. C. A. service behind and on the battle 
lines is a highly organized business. And as in every 
other big business, transportation is one of its greatest 
needs. 

The canteen stocks have to Le kept moving or the 
boys go without the comforts they crave so much— 
tobacco—chocolate—pastry—little army “luxuries.” 

After a long march or a hard fight or a trick in the 
trenches the boys flock to the “Y” canteen. And it 
sure is tough if the ““Y”’ man has to say “‘Nothing doing 
boys, the truck didn’t get in today.”” Suppose your boy 
were there! 

The Y. M. C. A. does not want men who are eligible 
for the army. But there are men in this country (lots 
of them) who are over 37 yeers old and are not in Class 1 
of the draft and who know how to drive a truck or keep 
an engine in shape. We want them. We want 100a 
month. 

Maybe you have a man with that training working 
for you or you know such a man somewhere. Maybe 
-he has not realized how much he can do to he!p the 


boys. A little talk from you would start him our way. 

Will you act as a recruiting officer to get that man 
for us? 

There is no profit in this work for any man who serves ‘ 
bat he will get his living and his family, if he has one, 
will be taken care of and all his life he will rejoice over 
the service he has rendered. Talk with men you know 
who might do this work. Explain to them the need for 
their service. Get them interested and thinking. 

In order that you may talk to such men on the best 
basis fill in and mail the coupon and we will furnish 
full information. 


Help us get these Men 


Ed M. Willis, 
Y. M. C. A., 347 Madison Ave., New York. 


It may be possible for me to get recruits for 
Y. M. C. A. truck service in France. Please send me 
full information regarding that service. 





seeqeeeueseeeeeeeeeeg 
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Buyers’ Easy Reference Directory 











For Dress and Service 


Gun Metal Calf Full Foxed 
Mat Cabretta Top, Imt. 
_ Tip, 13-8 Military Heel, 
Goodyear Welt. 

AA to D, 24% to 8 


$4.50 
In Stock Now 


POWELL & CAMPBELL 


122-124 Duane St., New York City 





<n, Radium 
reopucts Spot Remover 


REGISTERED 


Cleans and removes all dirt and grease from 
leather or fabric without injury to cloth, color 
or leather. 


The Radium Dye Company, Inc. 
KANSAS CITY, MO. 


DOUGQUGOUOONGOUDORNORDOCROOUORUOSCQUNORROONOONERES 
i 





Style 
1618 




























ESTABLISHED 1884 


Everything in : 
Wood Heels 


Our experience and time at your service 


BEST WORKMANSHIP 
PROMPT DELIVERIES 


A. R. WADE & CO. 





VERY POPULAR 
FALL NUMBER 


Pat. Colt Foxed 
Fawn Worombo 
Cloth Top 


C and D In Stock 
Goodyear Welt 


Price $5.00 








eg erry MASS. ~ W. T. HOLMES CO. 
Wood BI ctory, Newton Junction, N. H. 15 No. 4th Street 
Sccenralliinenalietec tee PHILADELPHIA 

















" SHEEPSKIN WOOL MOCCASINS 


Stylish Turn 


Footwear 


Special values, in 
Boots, Pumps and Ox- 
fords. Models you'll 
like, made to satisfy 
your most particular 
customers. Some 
styles in stock. Prices 
that assure liberal 
profits to you. 


ELLIS-EDDY CO., ‘ies, Haverhill, Mass. 


Boston Office, 207 Essex Street 





Sizes 3 to 8; 6 to 12 






No. 200 — 
All sizes. $9.75 per doz. Prompt Deliveries 
Buy Direct from Manufacturer 


U. S. Wool Sheep Moccasin Co., 9! Wgsi_ Harrison St- 














: CULUOUUROGRUGUORUGOEROOOGORNGQNOGQERODORGGORRRORRRRT 





pprrmeresoonesccensonnnnnnnennnsnsnesenenqonesessontns 
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Standard 
fine felt = 


ootwear 


ae - Sa mples 
: itted upon 


vemuert. Ask 
> ot ame OF- ba-11e) 


a@esaiter : 
os eh d Felt Compa : i Welker Company 
NewYork, . Chicago, San Francisco io Famous fo for CLEAN shoes 

















ESSEX 
SOLES | 


“first and Best 



































“ERCO” 


THE WarR SOLE 


Oak sole leather is scarce and very 
expensive. 


The best grades are reserved for 
the Army and Navy. No sole over 
8 irons is permitted for civilian use. 


There are no Government restrictions 
on fibre soles. 


The best fibre sole (and the highest 
priced) is 

ERCO 
—the war sole. 


It brings to the wearer that economy 
which comes from using the best. 


It outwears leather. It outwears 
other fibre soles. 


It excels in comfort and finish. It 
is rigid yet flexible. 


It has the wholebone snap. 
Insist on ERCO soles. 


ESSEX RUBBER Co. 
TRENTON WNEwW JERSEY 
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Uérrect Dodg e 


FOR ALL OCCASIONS 








vana Brown Kid, 





20—Brown Calf, Eugenie, 2-in. 
RP ER ci binéctciacsiauacsaane 








244—Ha' elet Oxford, 
2-in. Full Louis Heel, Square Throat .$5.00 


F 


ull 
$4.50 








Patent Oxfords 


and Pumps 
ARE ALWAYS STAPLE 


WE ARE WELL PREPARED 
WITH BOTH 





luJ—Patent Opera Full Louis Heel 
EAD VOR 6 6.0.00060sreccccesccses $3.75 


weer eee errr eee eee eee ee eee eee) 
eee meee reser esses seeeseeseee 

















Characteristic Dodge 
finish, smartness and 
quality will be found 
in these stock styles. 


Dodge Silver and Gold 
Cloth Slippers cannot 
be excelled in thorough 
value at anything like 
the above prices. 








Nathan 











220—Fine Glazed Kid Oxford, Stock Tip, 
14-in. Military Heel, Square Edge, Me- 
Ge boku ccbe i aoctsesnesen $3.25 








Brown Calf and Brown 
Kid Oxfords are in pro- 
nounced demand. You 
will find what you want 
in our stock. 


Widths AA, 4 to 7;. A, 


314 to 7; B,C,D, 2% 


to 7. 
Terms Net 30 Days. 


D. Dodge Shoe Co. 


Newburyport, Mass. 


20 Galena Ave. 205 Ridge Bldg. 


San Francisco 
417 Pacific Bldg. 


Boston New York Philadelphia Chicago 
183 Essex St. 130 W. 42d St. 600 Denckla Bldg. 20 W. Jackson Blvd. 
Bush Terminal Bldg. Great Northern Bidg. 
Montgomery Kansas City, Mo. 
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The War Industries 
Board Says “Economy!”’ 














LOTH-TOP shoes are logical 
shoes—cheaper than all-leath- 
er footwear—more practical and 
economical for Winter than low 
shoes with gaiters. 


{ 
) | 







Wear is guaranteed. Our record for the 
last ten years is 65,000,000 pairs made from 
our cloth with less than 1,000 pairs re- 
turned because of unsatisfactory wear. Our 
record for last’year—5,000,000 pairs, with- 
out one complaint! 











Our cloth is up to standard in every respect 
—there is no change in quality. 







Einstein shoe cloths have been made along 
“conservation of wool’ lines for the past 
year. This allows us to now take care of 
the demand, since the War Industries ban, 
as explained in their last circular letter, is 
only on 100 per cent pure wool fabric. Our 
standard shoe cloth—proved as above most 
desirable for shoe purposes—does not fall 
under this ruling. : 
























J. EINSTEIN | 
9 SPRUCE ST.., 


BOSTON ST. LOUIS 
BUENOS AIRES, ARG. 
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We Offer You This 
Economy—FPlus Style! 
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HE two shades, ARIZONA and CHEST- 

NUT afford opportunity, under exist- 
ing restrictions, for the production of the 
most attractive style models. 


ARIZONA—one of the two definitely spéci- 
fied colors in the War Industries Board recom- 
mendations of August 29—is a beautiful 
medium tan, known also as “‘fawn.”’ It 
makes a handsome contrast with either 
black or brown leathers. 


Under the War Industries Board recom- 
mendations of September 30, this shade can 
be used until the stock is exhausted, even in 
two tone effects. Paragraph 4 of that 
recommendation, allows “‘stocks on hand or 
in process of manufacture to be made into 
shoes” without time limit. 


CHESTNUT is a rich brown, which har- 
monizes and blends effectively with brown 
leathers. 


It is the standard color according to the 
latest recommendation and can be used at. 


any time, where the material is already in 
stock or needs to be manufactured. 


We can take orders for these shoe cloths in 
all grades. 




















||| Incorporated 
NEW YORK CITY 


MONTREAL, CANADA 


SAO. PAULO, BRAZIL 
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CG. QA BRK RAS 


JOHNSON BROS. 


STYLES FOR 
SPRING— 


Sodan Sale cee pan ag 
4 QUALITY LINE 
THAT WILL 
BUILD BUSINESS 


Style No. 488—Last No. 109, White 

Reignskin Lace Oxford, 13-8 Heel 

be White Enamel Edge and 
eel. 


Style 469 
\ Last 109 Style 459 
Russia Calf Lace Oxford, 13-8 Heel. Last 110 


Style 482, Last 109—Same in Gun 
etal. Kid Pump, Louis Heel, Welt. 


GAIN. 
MG Zemyss 


ee 








A Nae 


. 
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More In-Stock Successes @ 


UR record of actual sales determines what 
in-stock styles to show in these ad- 
vertisements to dealers. You may depend 
upon the ready salability of every Bates 
Shoe style bulletined over our sig- 
nature in the trade journals. 


Consumer demand, in 
a wide range of hun- 
dreds of Bates Agency 
stores, has already 
proven the sales-bring- 
ing value of this typical winter-toe “Old Top” 
model, in dark tan, and the narrower-toe 
“Van Dyke” in black Calf. Each occupies a 
‘prominent niche in this Fall’s best 
style range. 


The ‘‘Old .Top’’ 
No. 1311—Made of mahogany-cdlor 
Lotus Calf. Sizes 5 to11, WidthsB 
PTET EOP 
The ‘‘Vandyke” 
No. 1333—Cut from gen- 
’ uine Calfskin, gun metal 


finish. Sizes 5 to 11, 
Widths AtoD..... 


A. J. BATES COMPANY 


FACTORIES AND GENERAL OFFICES, WEBSTER, MASS. 
CENTRAL DISTRIBUTING HOUSES, 328 W. MONROE STREET, CHICAGO, ILL. 


> 











>-O-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-8-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0-0 00000 OVO. 













































BOOT AND SHOE RECORDER 


Oct. 26, 1918 








ALL AMERICA 


is rejoicing because of 
the wonderful support of our 
government shown by the people 
in oversubscribing the Fighting 
Fourth Liberty Loan. 


ALL AMERICA 


Is Over the Top to Stay 


Rice & Hutchins, Ine. 
20 High Street - Boston, U. S. A. 




















